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Before  skiers  got  their  biggest  lift. 


America’s  ftrsi  ski  liff,  1934. 


The  first  ski  lift  in  America.  Built  in  Woodstock, 
Vermont  by  a  handful  of  ingenious  Yankees  who  riggdd  an 
1800  foot  loop  of  rope  to  a  Model  T  truck  engine.  And  for 
the  first  time  skiers  could  race  down  Gilbert’s  Hill  without 
facing  an  uphill  battle. 

But  years  before  people  took  the  easy  way  to  the  top, 
they  stayed  on  top  of  things  by  reading  The  Boston  Globe. 

From  camping  in  Acadia  to  fishing  off  Fairhaven.  From 
birding  in  the  Berkshires  to  the  foliage  in  Franconia,  you 
could  find  out  all  about  it  in  the  Globe.  . 

Which  is  why  long  before  people  were  drawn  up  at 
an  angle,  they  were  inclined  to  read  The  Boston  Globe. 
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A  reporter  finds  out  that  land  is  being  optioned 
for  a  new  plant.  When  she  calls  city  officials  for  a 
comment,  they  tell  her  that  the  deal  is  not  set,  the 
company  wants  it  kept  quiet,  and  if  she  runs  the 
story,  the  company  has  threatened  to  back  out, 
costing  the  community  800  new  jobs.  Should  she 
report  the  story? 

Introducing  FineLine,  a  new  publication 
devoted  to  exploring  the  tough  ethical  issues  that 
journalists  face  every  day. 

FineLine  is  seeking  reporters,  editors,  and 
news  directors  to  write  case  studies  about  the 
situations  and  questions  of  ethics  they’ve  actually 
faced  on  the  job. 


We’ll  pay  $500  on  acceptance  of  articles 
of  approximately  750  words. 

Give  us  a  call. 

We’d  like  to  hear  from  you. 

Because  your  fellow  journalists  would  like 
to  hear  from  you. 

For  more  infonnation  on  how  you  can  be 
a  contributor  or  to  subscribe,  contact: 

Robin  Hughes,  Editor 

Barry  Bingham,  Jr.,  Publisher 

FineLine 

600  E.  Main  Street 

Louisville,  Kentucky  40202 

502/584-8182 
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JANUARY 

18 — Gannett  Center  for  Media  Studies:  “The  Presidency,  the  Press  and 
the  First  Hundred  Days."  Former  presidents  Gerald  R.  Ford  and 
Jimmy  Carter  assess  the  role  of  the  honeymoon  period  of  first-term 
presidents  and  the  media  role  in  shaping  four-year  agenda.  Columbia 
University,  New  York  City. 

19-21 — Kentucky  Press  Association,  Winter  Convention  and  Trade  Show, 
Marriott's  Griffin  Gate  Resort,  Lexington,  Ky. 

19-21 — New  England  Newspaper  Association,  40th  Annual  Winter  Conven¬ 
tion,  Cambridge  (Mass.)  Marriott. 

22-25 — International  Newspaper  Advertising  and  Marketing  Executives, 
Sales  Conference,  Hilton  Square,  San  Francisco. 

26-27— Michigan  League  of  Home  Dailies,  Amway  Grande,  Grand  Rapids. 

26- 28— North  Carolina  Press  Association,  Press  Institute,  Carolina  Inn, 

Chapel  Hill. 

27- 28 — Michigan  Press  Association,  Winter  Convention,  Amway  Grand 

Plaza,  Grand  Rapids,  Mich. 

27-28— Arab  American  Press  Guild,  Annual  Convention,  University  Hilton 
Hotel,  Los  Angeles. 

29-2/3 — Suburban  Newspapers  of  America,  Publishers'  Winter  Conference, 
Acapulco  Princess  Hotel,  Acapulco,  Mexico. 

FEBRUARY 

1- 2— New  England  Newspaper  Association,  Women  in  Newspaper  Man¬ 

agement,  Conference,  Omni  Biltmore  Hotel,  Providence,  R.l. 

2- 4— ANSE  Job  Conference,  Industry-wide,  Columbia,  Mo. 

3- 4 — Virginia  Press  Association,  Winter  Meeting,  Richmond  Marriott. 
5-7— Letterflex  User  Group,  Winter  Meeting,  Hilton  Hotel,  Baton  Rouge, 

La. 

10-11 — National  FOI  Assembly,  Sponsored  by  The  Freedom  of  Information 
Foundation  of  Texas,  Southern  Methodist  University,  Dallas. 
10-11— Digital  Photography  and  Editing  Conference,  Hilton  Hotel,  Sunny¬ 
vale,  Calif. 

14- 15— ANPA  Strategies  for  Newspaper  Marketing  in  the  '90s,  Circulation 

and  Readership  Conference,  Hotel  Intercontinental  Miami. 

15- 17 — Ohio  Newspaper  Association,  Annual  Convention,  Hyatt  on  Capitol 

Square,  Columbus. 

16- 18— ASNE  Job  Conference,  Industry-wide,  Doub'etree  Hotel,  New 

Orleans. 

16-18 — California  Newspaper  Publishers  Association,  Conference,  The  Fair¬ 
mont,  San  Francisco. 

SeminarsIWorkshopsIClinics 

JANUARY 

25-27— ICMA  District  Manager  Seminar,  Troy,  Ala. 

25-27— Poynter  Institute  for  Media  Studies,  Professional  Journalists  Semi¬ 
nar,  Writing:  Recruiting  &  Training  Minorities,  St.  Petersburg. 

26 — Georgia  Press  Association,  Improve  Your  Writing  Seminar,  Holiday 
Inn,  Macon. 

26— New  England  Newspaper  Association,  NENA  Hazardous  Waste 
Seminar,  Lowell  (Mass.)  Hilton. 

29- 2/3— American  Press  Institute,  Newspaper  Design  and  Graphics;  Jan  29- 

2/4,  Classified  Advertising  Managers,  Reston,  Va. 

30- 2/1— ANPA  Advanced  Management  Workshop,  Radisson  Gunter  Hotel, 

San  Antonio. 

FEBRUARY 

5-10— American  Press  Institute,  Developing  Management  Skills,  Reston, 
Va. 

5-10 — Poynter  Institute  for  Media  Studies,  Seminar  for  Professional  Jour¬ 
nalists:  Writing  &  Editing,  St,  Petersburg. 

5-11 — ANPA/INMA,  Newspaper  Executives  Marketing  Seminar,  The 
Houstonian,  Houston. 

9-10— New  England  Newspaper  Association,  Telemarketing  Workshop, 
Sheraton  Milford  Hotel,  Milford,  Mass. 

10-11 — California  Polytechnic  State  University,  Statistical  Process  Color  for 
Printers,  Workshop,  San  Luis  Obispo. 

12-15 — SNPA  Foundation,  Seminar,  Copy  Editing  and  Headline  Writing, 
Greensboro,  N.C. 

12- 17— Poynter  Institute  for  Media  Studies,  Seminar  for  Professional  Jour¬ 

nalists,  Graphics:  Design  &  I'ypography,  St.  Petersburg. 

13- 16 — ANPA  Management  Development  Workshop,  Radisson  Gunter 

Hotel,  San  Antonio. 
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The  4th  Estate 


By  Doug  Borgstedt 


About  Awards 

Teacher  of  the  Year.  Robert  L.  Button,  journalism 
teacher  and  adviser  at  Grosse  Point  (Mich.)  South  High 
School,  was  named  the  1988  National  High  School  Jour¬ 
nalism  Teacher  of  the  Year  by  the  Dow  Jones  Newspaper 
Fund. 

The  award  includes  a  $1,000  scholarship  that  will  be 
awarded  next  year  to  a  Grosse  Pointe  senior  who  plans  to 
major  in  news-editorial  journalism  in  college. 

The  Dow  Jones  Newspaper  Fund  also  named  four  high 
school  journalism  teachers  Distinguished  Advisers  for 
1988.  The  four  will  be  candidates  for  the  1989  Teacher  of 
the  Year  award. 

The  four  are: 

Mary  L.  Seilo  of  Ferndale  (Wash.)  High  School;  Jack 
Kennedy  of  City  High  School,  Iowa  City,  Iowa;  Jeffrey 
Currie  of  Oak  Park  (III.)  and  River  Forest,  High  School; 
and  Robert  W.  Melton  Jr.  of  Woodrow  Wilson  High 
School,  Portland,  Ore. 
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Want  to  be 
in  good  eompanff? 


You’ll  be  in  good  company  when  you  join  the  prestigious  newspapers  that 
have  made  the  right  choice  in  TV  program  listings.  At  Tribune  Media  Services, 
we’re  proud  to  add  these  newspapers  to  our  growing  list  of  subscribers  who  chose 
TMS  Listings. 

You  can  depend  on  TMS  Listings  for  accurate  descriptions,  excellent  movie 
reviews  and  listings  custom-designed  to  your  exact  specifications.  \bu  get  exactly 
what  you  want  with  TMS  Listings.  Our  precise  editing  and  adaptable  designs  let 
you  create  a  custom  look  for  your  newspaper. 

We  have  a  spot  reserved  for  you.  If  you  want  to  be  one  of  the  best,  choose  the 
best:  TMS  Listings.  Call  Tom  Beatty  today  at  1-800-322-3068  for  the  details. 

TMS  Listings  Division 
Thomas  J.  Beatty,  Vice  President/Sales 


Tribune  Media  Services 
Robert  S.  Reed,  President/CEO 

TMS  Corporate  Headquarters  •  M  East  Concord  Street  •  Orlando,  FL  32801  •  800-322-3068  •  407-839-5600 
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World  Information  Order 

In  spite  of  the  best  efforts  of  Western  diplomats  and  journalists  to 
kill  it,  the  proposal  for  a  New  World  Information  and  Communica¬ 
tions  Order  will  not  die. 

The  election  of  a  new  secretary-general  for  UNESCO  last  year 
gave  rise  to  the  hope  that  the  secretariat  of  that  organization  would 
turn  its  attention  to  other  matters  and  away  from  further  discussion 
of  the  New  World  Information  Order.  That  hope  was  fostered  by 
many  speeches  Secretary-General  Federico  Mayor  made  to  interna¬ 
tional  organizations  in  which  he  seemed  deliberately  to  avoid  the 
issue  of  NWICO  although  his  executive  board  would  not  (E&P,  July 
30,  Page  8).  That  board  called  for  a  NWICO  as  “an  evolving  and 
continuous  process,”  which  was  a  little  different  from  the  old  rhetor¬ 
ic,  at  least. 

However,  the  representatives  of  the  developing  countries  are 
hell-bent  on  “impulsing”  or  “establishing”  a  New  World  Information 
and  Communication  Order  on  this  planet.  The  Special  Political  Com¬ 
mittee  of  the  United  Nations  which  is  dominated  by  those  developing 
countries  last  fall  adopted  a  resolution  once  again  calling  for  “estab¬ 
lishing”  the  new  order.  The  vote  was  100  to  8  with  15  abstentions. 
The  U.N.  General  Assembly  went  right  along  with  the  proposal  and 
adopted  the  resolution.  Western  ideas  of  “free  press”  and  “freedom  of 
communications”  were  not  acknowledged  in  the  text. 

One  can  expect,  therefore,  that  the  proposal  will  now  become  very 
much  alive  again  at  UNESCO  and  the  discussions  will  continue  ad 
absurdum.  Only  this  time  the  United  States  will  be  on  the  outside 
looking  in  at  the  debates  because  this  country  has  withdrawn  from 
UNESCO.  Remember? 


Refresher  courses 

A  survey  by  the  University  of  Miami’s  School  of  Communication 
among  sports  editors  of  AP  newspapers  has  found  amazing  agree¬ 
ment  with  the  proposal  that  “journalists  should  be  required  to  im¬ 
prove  their  skills  by  going  to  institutes  or  taking  refresher  courses  at 
universities.”  Fifty-one  percent  of  the  respondents  agreed  with  that; 
only  27%  disagreed;  the  rest  expressed  no  opinion. 

The  study  pertained  to  sportswriters  initially  but  why  shouldn’t  it 
apply  to  all  journalists? 

The  idea  of  a  refresher  course  is  not  new.  It  is  being  practiced  to  a 
degree  by  Nieman  Fellows,  graduate  students  at  Columbia  Universi¬ 
ty  and  other  graduate  journalism  schools,  and  some  other  fel¬ 
lowships.  The  seminars  at  the  American  Press  Institute  are  similar 
exercises.  There  is  a  difference  in  financial  support.  Most  of  the 
fellowships  are  funded  by  foundation  grants.  Many,  if  not  most, 
graduate  students  pay  their  own  way.  Attendance  at  API  seminars, 
and  some  others  like  them,  is  paid  for  by  employers. 

In  the  interest  of  upgrading  journalistic  practice,  why  wouldn’t  it 
be  a  good  idea  for  employers  to  finance  two-,  three-  or  four-week 
refresher  courses  for  worthy  staffers?  If  it  works  for  subeditors,  why 
wouldn’t  it  work  for  top  reporters? 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  established 
March  22, 1884;  Newspaperdom  established  March,  1892; 
the  Fourth  Estate,  March  1, 1894;  Editor  &  Publisher,  June 
29,  1901;  Advertising,  January  22,  1925. 
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Letters  to  the  Editor 


In  defense  of  advanced  degrees 


No  doubt  about  it,  advanced 
degrees  do  not  teach  common  sense, 
as  Tom  Marquardt  so  astutely 
observed  in  his  comments  included  in 
the  Dec.  28  article,  “Is  a  master’s 
degree  helpful  in  journalism?” 

But  I  must  admit  I  was  taken  aback 
by  the  attitudes  expressed  by  many  of 
the  other  editors  who  responded  to 
the  non-scientific  survey  conducted 
by  Marklein  and  Wise. 

One  glaring  hole  in  this  piece  was 
the  value  of  a  graduate  degree  for 


In  defense  of  UPl 

The  letter  to  the  editor  by  Judith 
Roales  (E&P,  Dec.  10)  makes  some 
contentions  about  UPI’s  relations 
with  its  clients  that  need  to  be 
answered  in  this  forum. 

UPI’s  overshadowing  goal  is  satis¬ 
fied  customers.  UPI’s  editorial,  mar¬ 
keting,  sales,  and  communications 
staff  are  always  available  to  discuss 
specific  problems  in  the  agency’s  ser¬ 
vice. 

We  work  with  each  client  to  satisfy 
information  needs  during  the  contract 
negotiation  and  during  its  term. 

DPI  considers  its  Maryland  report 
quite  competitive  and  has  five  other 
state-circulated  newspapers,  includ¬ 
ing  the  Washington  Post,  as  clients. 

DPI  follows  normal  business  prac¬ 
tices  like  any  other  business,  inside 
and  outside  the  media,  for  credit  and 
collections.  It  has  followed  the  same 
contract  guidelines  for  10  years. 

There  is  no  difference,  however, 
between  organizations  which  have 
payment  problems  and  those  which 
deliberately  walk  away  from  an  agree¬ 
ment  without  attempting  to  negotiate 
real  or  perceived  concerns. 

DPI  honors  its  commitments  with 
vendors  and  customers  and  expects 
them  to  do  the  same.  Regrettably, 
that  sometimes  requires  us  to  pursue 
the  unpleasant,  but  necessary,  chan¬ 
nel  of  litigation.  However,  fiscal 
credibility  in  UPI  is  a  must  in  rebuild¬ 
ing  the  worldwide  news  agency. 
Therefore,  we  are  operating  in  a 
businesslike  manner  in  this  regard 
but,  of  course,  this  is  only  a  small  part 
of  the  story  of  UPI  since  UPI  is  win¬ 
ning  back  former  customers  with  its 
new  market-driven  news  products. 

Dwight  Geduldig 

(Geduldig  is  senior  vice  president, 
corporate  affairs,  for  UPI.) 
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those  who  are  entering  the  profession 
as  a  second  career. 

After  spending  more  than  a  decade 
in  the  area  of  research,  clinical  and 
administrative  medicine,  I  discovered 
people,  places  and  things  perked  my 
interest  more  than  protozoa  and  pace¬ 
makers. 

My  decision  to  return  to  the  class¬ 
room  and  earn  a  master’s  degree  in 
journalism  at  Boston  University, 
despite  holding  both  a  master’s  and 
doctorate  in  cardiovascular  physiol¬ 
ogy,  was,  I  thought,  one  way  to  tell  a 
prospective  employer,  “Hey,  I  am 
serious  about  becoming  a  journalist.” 

I  also  felt  learning  to  write  the  way 
we  write  would  have  some  relevance 
down  the  road  as  well.  I  was  right. 

If  the  general  consensus  in  the 
industry  holds  that  advanced  degrees 
mean  little  in  our  “profession,”  then  I 
submit  we  need  to  consider  both  the 
content  of  the  advanced  degree  pro¬ 
grams  cranking  out  academic  cripples 
such  as  myself,  and  if  we  as  a  group 
are  really  professionals,  or  nothing 
more  than  piece  workers,  tradesmen 
if  you  will. 

I  found  particularly  offensive  the 
provincial,  self-serving  and  some¬ 
what  cavalier  attitudes  expressed  by 
Frank  Starr  and  Warren  Hoge. 

Things  change,  gentlemen,  even  in 
journalism.  Harboring  the  unsubstan¬ 
tiated  bias  you  do,  I  believe,  is  a  lux¬ 


ury  few  in  our  business  can  afford, 
especially  those  in  management. 

No  argument  here,  a  master’s 
degree  does  not  a  journalist  make. 
But  I  contend  there  are  those  of  us  in 
the  business  carrying  this  academic 
milestone  who  are  quite  capable  of 
generating  a  standard  of  work  worthy 
of  running  in  both  the  Sun  and  the 
Times. 

As  our  industry  continues  to  con¬ 
strict  and  adjust  to  a  society  demand¬ 
ing  more  passive  ways  to  digest  the 
mountains  of  information  available  to 
it,  journalists  must  be  able  to  do  more 
than  simply  grind  out  copy. 

Today’s  journalist  must  be  able  to 
think  —  both  in  the  simple  and  the 
abstract  —  and  to  process  those 
ideas  such  thought  provokes,  creating 
viable,  competitive  and  fiscally 
responsible  change  that  will  insure 
those  of  us  who  write  and  edit  a  busi¬ 
ness  with  a  future. 

Personally,  I  am  glad  there  were 
editors  out  there  like  Bill  Schultz  and 
Bill  Cody  at  the  Intelligencer  Journal 
and  Ron  Bouchard  at  the  Pocono 
(Pa.)  Record  who  were  secure 
enough  within  themselves  to  evaluate 
me  as  an  individual,  as  well  as  my 
resume. 

Thom.vs  L.  Flannery 

(Flannery  is  a  reporter  for  the  Intel¬ 
ligencer  Journal  in  Lancaster,  Pa.) 


NEW  TO  NEWSPAPERS 


X  Berry 
Brazelton,M.D. 

America’s  Leading  Pediatrician 

Weekly  advice  on  the  most 
important  issues  facing  parents 
today — from  sibling  rivalry  and 
sleep  problems  to  day  care  and 
discipline. 

For  details  on  Dr.  Brazelton’s 
new  column  “Families  Today,” 
call  Debra  Pettas  at  The  New 
York  Times  Syndication 
Sales  Corp.,  800-972-3550  or 
(212)  645-30(X).  Or  call  Connie 
i  White  in  the  Los  Angeles  office 
I  at  (213)  933-5802. 
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SAiGINAW 


Close  to  a  good  job. 

Close  to  great  hunting  and  fishing 
Close  to  boating. 

Close  to  culture. 


Close  to  Michigan's  breathtakingly  beautiful  North  Country  and  yet  a  pleasantly  short , 
drive  down  1-75  to  all  the  big-city  excitement  of  metropolitan  Detroit. 

Saginaw  County's  proximity  to  the  good  life  is  a  major  force  in  its  community  character. 
Our  24,000  manufacturing  jobs--  three  fourths  of  them  in  the  high-paying  auto 
industry--  keep  us  busy  during  the  day.  So  does  work 
in  our  rapidly  expanding  health-care  and  service  sectors. 

Nights  and  weekends  though,  it's  off  to  the  waters  and  woods.  Or  how 

about  an  evening  of  fine  music  with  the  much-respected  Saginaw  Symphony  Orchestra, 

a  walk  through  the  tranquil  gardens  of  the  one-of-its-kind 

Saginaw-Tokushima  Japanese  Tea  House  and  Cultural  Center  or  ice  skating 

at  the  world's  largest  open-air  rink? 

And  right  at  the  top  of  mid-Michigan's  list  of  ways  to  enjoy  life  are  intimate  encounters 
with  its  No.  1  newspaper.  The  Saginaw  News.  It's 
always  close  at  hand  for  its 
150,000-plus  readers. 


The  News  is  one  of  the  eight 
award-winning  Michigan  dailies  in 
the  Newhouse  family  of  newspapers. 


The  Ann  Arbor  News  The  Bay  City  Times  The  Flint  Journal  The  Grand  Rapids  Press  Jackson  Citizen  Patriot  Kalamazoo  Gazette  The  Muskegon  Cronicte  The  Saginaw  News 
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E&P 

Every  Saturday  since  1 884 

Billion-dollar  disagreement 

Newhouse  estate  tax  case  goes  to  trial 


By  George  Garneau 

A  billion-dollar  disagreement  has 
gone  to  trial  over  taxes  owed  by  the 
estate  of  S.I.  Newhouse  Sr.,  who 
parlayed  a  $98,000  investment  in  the 
Staten  Island (N. Y.)  Advance  in  1922 
into  the  nation’s  richest  family-owned 
publishing  empire. 

Dating  to  1983,  the  dispute  hinges 
on  the  value  of  stock  owned  by  the 
self-made  publishing  magnate  when 
he  died  Aug.  29, 1979,  at  the  age  of  84, 
leaving  behind  an  interest  in  3 1  news¬ 
papers  and  some  premier  national 
magazines. 

It  is  one  of  the  largest  estate  dis¬ 
putes  ever  to  come  before  U.S.  Tax 
Court  in  Washington,  D.C. 

Over  five  years,  the  case  has  pro¬ 
vided  the  clearest  public  glimpse  ever 
of  the  publicity-shy  Newhouse  orga¬ 
nization,  which  grew  to  generate 
after-tax  profits  of  $%  million  in  1979 
and  was  valued  by  Forbes  magazine 
last  year  at  $5.2  billion  —  the  fourth 
richest  private  fortune  in  the  nation. 

The  Newhouse  estate  has  declared 
and  has  begun  paying  a  tax  bill  of  over 
$48  million. 

The  Internal  Revenue  Service  fig¬ 
ures  it  deserves  more  —  at  least  $609 
million  and  perhaps  $1.2  billion  more. 

The  trial  began  Jan.  3  and  is 
expected  to  last  eight  weeks.  A  deci¬ 
sion,  in  which  Judge  B.  John  Williams 
has  wide  latitude,  is  expected  by  the 
end  of  the  year.  It  will  be  subject  to 
appeal  by  either  side. 

Much  of  the  trial  deals  with  the 
allocation  of  value  between  the  late 
publisher’s  1,000  common  shares  and 
the  3,500  preferred  shares  held  by  his 
wife,  sons  and  brothers. 

Appraisals  of  the  publishing  and 
broadcasting  companies  —  and  their 
stock  —  vary  tremendously,  and 
each  side  will  present  estimates  in  its 
favor  by  “expert”  witnesses. 

The  court  must  determine  the 
stock’s  “fair  market  value  between  a 
willing  buyer  and  a  willing  seller.” 
Estate  tax  then  in  effect  was  70%. 


The  witness  lists  read  like  a  com¬ 
pact  “Who’s  Who”  in  newspaper 
acquisitions,  investment  banking  and 
accounting.  Besides  top  Newhouse 
executives,  and  the  widow,  Mitzi 
Newhouse,  estate  witnesses  include 
executives  from  Goldman,  Sachs,  the 
investment  banking  concern;  Chemi¬ 
cal  Bank;  New  York  takeover 
lawyers  Wachtell,  Lipton,  Rosen  & 
Katz;  Big  Eight  accountants  Coopers 
&  Lybrand;  New  York  law  firm  Sulli¬ 
van  &  Cromwell;  publishing  magnate 
and  president  of  News  America  Corp. 
Rupert  Murdoch;  and  Douglas 
McCorkindale,  a  vice  president  spe¬ 
cializing  in  acquisitions  for  Gannett 
Co.  Inc. 

The  government  plans  to  call, 
among  others,  Newhouse  newspa¬ 
pers  editorial  director  David  Starr  and 
John  Morton,  a  newspaper  analyst, 
who  is  scheduled  to  testify  about  his 
$2. 1-billion  appraisal  of  the  stock. 


The  estate  valued  the  late  New- 
house’s  Advance  Publications  Inc. 
common  stock  —  all  10  Class  A  vot¬ 
ing  and  all  990  Class  B  non-voting 
shares  —  at  $178  million.  It  valued 
his  44%  stake  in  Newhouse  Broad¬ 
casting  Corp.  at  $68  million. 

The  IRS  initially  put  a  price  of  $1.2 
billion  on  his  Advance  common  stock 
and  $71  million  on  his  100  broadcast 
shares. 

Later  IRS  estimates  nearly  doubled 
the  stock’s  value  —  to  over  $2.2 
billion  —  and  hiked  the  tax  bite  to  a 
whopping  $1.2  billion. 

Judge  Williams  has  denied  the  gov¬ 
ernment’s  motion  to  increase  the  tax 
bill,  but  IRS  attorneys  plan,  if  they 
prevail,  to  seek  the  higher  tax,  based 
on  evidence. 


Robert  Shilliday  Jr.,  lead  attorney 
for  the  IRS,  said  in  opening  remarks 
that  S.I.  Newhouse  Sr.  controlled  the 
company  by  virtue  of  his  ownership 
of  all  common  and  all  voting  stock 
and,  therefore,  the  estate  should  pay 
taxes  on  nearly  the  full  value  of  the 
company. 

“The  Class  A  common  stock  car¬ 
ries  with  it  total  control  of  one  of  the 
largest  and  most  profitable  publishing 
companies  in  the  United  States  and  a 
mechanism  through  which  100%  con¬ 
trol  interest  in  Advance  may  be 
obtained,”  IRS  said  in  its  brief. 

The  estate  contends  S.I.  Newhouse 
Sr.’s  common  stock  was  worth  the 
same  as  his  relatives’  preferred 
shares.  It  argues  that  shareholders 
received  the  same  dividends  regard¬ 
less  of  what  class  of  stock  they  held 
and  that  the  late  Advance  chairman 
was  just  one  of  five  family  members 
who  managed  by  “consensus.” 


It  argues  the  stock  lacks  “market¬ 
ability”  because  it  represents  a 
minority  interest  and  would  be  diffi¬ 
cult  to  sell.  Therefore,  according  to 
Albert  Turkus,  lead  attorney  for  the 
Newhouses,  the  estate  should  pay 
taxes  on  about  one-fifth  of  the  value 
of  the  company. 

The  founder’s  son  and  successor  as 
Advance  chairman,  S.I.  Newhouse 
Jr.,  testified  during  the  opening  week 
of  the  trial  that  Advance  was  gov¬ 
erned  not  by  a  vote  of  the  board  of 
directors,  but  by  “consensus” 
reached  through  “discussion”  among 
five  family  members:  S.I.  Newhouse 
Sr.;  his  brothers,  Norman,  who  died 
last  November,  and  Theodore;  and 
his  sons,  S.I.  Jr.  and  Donald. 

(Continued  on  page  8) 


Judge  Williams  has  denied  the  government’s  motion 
to  increase  the  tax  bill,  but  IRS  attorneys  plan,  if  they 
prevail,  to  seek  the  higher  tax,  based  on  evidence. 


Tax  trial 

(Continued  from  page  7) 

Advance,  the  primary  holding  com¬ 
pany  fr  31  newspapers  including  the 
Star-Ledger  of  Newark,  N.J.,  New 
Orleans  Times-Picayune ,  Cleveland 
Plain  Dealer,  the  Oregonian  of  Port¬ 
land,  as  well  as  Parade  newspaper 
supplement  and  magazines,  now 
including  the  New  Yorker,  Vogue, 
Mademoiselle,  Glamour  and  GQ. 

When  he  died  in  Palm  Beach,  S.I. 
Newhouse  Sr.  owned  all  1 ,000  shares 
of  Advance  common  stock,  10  voting 
and  the  rest  non-voting,  giving  him 
legal  authority  to  appoint  board  mem¬ 
bers  and  effect  most  decisions,  court 
papers  say.  He  also  held  1 00  of  the  225 
shares,  or  44%,  in  Newhouse  Broad¬ 


casting  Corp.,  whose  holdings  were 
sold  to  Times  Mirror  Co.  in  1980. 

Family  members  owned  3,500 
shares  of  non-voting  preferred 
Advance  stock,  with  a  liquidation 
value  of  $187.50  each  and  limited  vot¬ 
ing  and  other  rights. 

The  estate  valued  the  Class  A  stock 
at  $8.5  million  and  the  Class  B  stock  at 
$170  million. 

IRS  media  specialist  Joseph 
Baniewicz  valued  Advance  Class  A  at 
$420  million  and  Class  B  at  $81 1  mil¬ 
lion.  IRS  later  upped  the  price  to  $578 
million  for  Class  A  and  $1.5  billion  for 
Class  B  common  shares,  based  on  the 
appraisal  of  newspaper  analyst  John 
Morton  and  magazine  specialist 
James  Kobak. 

The  IRS  formula  appraised 
Advance  based  on  the  value  of  its 


components.  It  subtracted  the  value 
of  the  non-voting  preferred  shares  — 
estimated  between  $7  million  and 
$300  million  —  and  divided  the 
remainder  between  Class  A  and  B 
common  shares,  Shilliday  said. 

Testimony  and  voluminous  reports 
for  the  estate  by  New  York  invest¬ 
ment  bankers  Goldman  Sachs,  which 
has  represented  Newhouse  and  many 
other  media  clients  in  acquisitions, 
used  a  complex  formula  to  value  the 
stock  at  $176  million,  or  22%  of  the 
value  of  a  public  offering  of  the  com¬ 
pany. 

S.I.  Newhouse  Jr.,  currently  chair¬ 
man  of  Advance,  testified  at  length  on 
the  pervasive  involvement  family 
members  had  in  the  company  at  all 
levels  and  said  that  commitment  was 
responsible  for  its  success.  (See 
related  story  on  this  page.) 


Newhouse  tradition:  management  by  discussion 


By  George  Garneau 

Newhouse  executives  were  so 
absorbed  in  their  growing  publishing 
empire  that  S.I.  Newhouse  Jr. 
learned  he  owned  stock  in  the  com¬ 
pany  he  now  heads  from  magazine 
articles  in  the  early  1950s,  he  testified. 

In  testimony  in  a  U.S.  Tax  Court 
case  over  estate  taxes  of  his  late 
father,  S.I.  Newhouse  Sr.,  the  cur¬ 
rent  chairman  of  Advance  Publica¬ 
tions  Inc.  portrayed  family  members 
as  being  so  “obsessed”  with  running 
the  business  that  they  worked  “like 
demons,”  ignoring  their  individual 
interests  and  shunning  corporate  pro¬ 
tocol,  such  as  votes. 

Eventually  the  family  amassed 
what  is  considered  the  nation’s 
largest  privately  held  newspaper  for¬ 
tune. 

The  trial  is  providing  a  unique 
glimpse  inside  an  intensely  private 
business  that  is  an  anamoly  in  modern 
American  newspapering:  a  closely 
held  publishing  empire  that  has  pros¬ 
pered  under  tight  family  control 
despite  an  industry  trend  that  has 
seen  more  and  more  privately  owned 
papers  fading  fast  into  the  folds  of 
publicly  owned  corporations. 

From  testimony  in  the  opening 
days  of  the  trial,  a  picture  has 
emerged  of  management  by  “consen¬ 
sus”  of  five  workaholic  family-mem¬ 
ber  executives  so  preoccupied  with 
running  the  business  that  they  were 
oblivious  to  their  own  salaries  and 
their  stake  in  the  company  and  never 
voted  on  corporate  matters. 

S.I.  Newhouse  Jr.  testified  he  was 


“unaware”  when  he  acquired  stock, 
which  court  documents  say  his  father 
began  accumulating  in  a  trust  in  his 
name  as  early  as  1935.  By  the  time  he 
learned  about  his  holdings  from  maga¬ 
zines  in  the  early  1950s,  he  almost 
considered  himself  a  full  partner  in 
the  business,  he  testified,  though  it 
was  “never  discussed.” 

“I  don’t  think  1  even  gave  two  sec¬ 
onds’  thought  to  the  question,”  he 
said  when  asked  about  his  stock.  “We 
didn’t  think  about  corporate  aspects 
and  legalities,”  he  testified.  Family 
members’  holdings,  including  their 
legal  authority,  “had  nothing  to  do 
with  running  the  business.” 


pany,  and  decisions  were  made,  with¬ 
out  a  vote  and  as  a  result  of  discus¬ 
sions,”  S.I.  Jr.  testified,  saying 
Advance  was  “founded  on  consensus 
management.” 

Asked  to  define  it,  he  said,  “To  try 
and  define  it,  it  almost  destroys  it.” 

He  described  it  as  a  “subtle  process 
that  comes  out  of  Newhouse  corpo¬ 
rate  culture”  and  involves  “talking 
out”  disagreements. 

Asked  whether  his  father  dictated 
decisions,  he  said,  “I  aever  remem¬ 
ber  him  dictating  business  decisions. 
It  was  totally  out  of  his  nature  ...” 

Advance  managment  from  the 
1950s  through  the  1970s  included  the 


“Basically,  we  operated  the  company,  and  decisions 
were  made,  without  a  vote  and  as  a  result  of 
discussions,”  S.I.  Jr.  testified,  saying  Advance  was 
“founded  on  consensus  management.” 


“It  was  something  in  the  back¬ 
ground,”  he  testified. 

Newhouse  Jr.  said  that  until  his 
father  died  in  1979,  votes  were  never 
taken  by  the  five  Newhouse  men  who 
ran  the  business. 

“1  don’t  remember  ever  voting 
about  anything,”  he  said. 

Though  at  his  death  in  1979,  S.I. 
Newhouse  Sr.  owned  all  10  shares  of 
Class  A  voting  and  all  990  shares  of 
Class  B  non-voting  stock,  S.I.  Jr.  tes¬ 
tified  he  was  “unaware”  his  father 
ever  exercised  those  voting  rights. 

“Basically,  we  operated  the  corn- 


founder  and  patriarch,  S.I.  New¬ 
house  Sr.;  his  brothers,  Norman,  who 
died  last  November,  and  Theodore; 
and  his  sons,  S.f.  Jr.  and  Donald. 

S.I.  Jr.,  61,  testified  he  delivered 
newspapers  for  the  Long  Island  Press 
and  was  a  cub  reporter  there  when  he 
began  attending  thrice-weekly  morn¬ 
ing  meetings  at  which  “every  facet  of 
the  newspaper  was  discussed” 
among  his  father  and  uncles. 

“I  learned  then  a  good  deal  about 
how  decisions  were  made  in  the  early 
stage  of  our  development,”  he 
declared. 
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As  he  and  Donald  gained  experi¬ 
ence,  “almost  imperceptibly  we 
became  involved  in  decisions  ...  in 
a  very  collegial  way.” 

So  “obsessed”  were  they  with  the 
business  —  both  sons  quitting  col¬ 
lege  to  join  the  company  and  work 
“like  demons”  —  S.I.  Jr.  said,  “It 
never  occurred  to  us  to  ask  what  we 
were  being  paid.” 

Reading  from  a  document,  he 
explained  his  salary  increased  from 
$239,000  to  $407,000  in  1979  because 
he  and  other  family  members 
absorbed  the  workload  of  S.I.  Sr., 
who  was  ill. 

He  said  dividends  were  kept 
“small”  in  order  to  build  up  cash 
reserves  to  buy  more  publications 
with  a  minimum  of  borrowing. 

Nevertheless,  longtime  Advance 
accountant  Adolph  Steinhauer  testi¬ 
fied  the  company  tapped  Chase  Man¬ 
hattan  bank  about  six  times  for  loans, 
which  he  negotiated,  primarily  for 
acquisitions. 

Steinhauer,  whose  firm  derived 
most  of  its  business  from  Newhouse 
enterprises,  expressed  “amazement 
and  wonder”  at  family  members’ 
commitment  to  the  business. 

“They  started  in  the  wee  hours  of 
the  morning  and  went  on  through  the 
day,”  he  said,  and  “immersed  them¬ 
selves  in  all  the  details  of  opera¬ 
tions.” 

He  said  he  used  to  meet  weekly 
with  S.I.  Sr.  on  business  matters  and 
he  helped  plan  the  estate  specifically 
so  Advance  could  avoid  being  forced 
to  sell  assets  in  order  to  pay  taxes. 

Family  members  lives  were 
“totally  committed”  to  the  business, 
which  succeeded  because  of  “the 
very  intense  interest  we  have”  in  both 
big  and  small  operations,  S.I.  Jr.  said. 
It  was  “a  living  and  a  way  of  life”  that 
offered  not  only  a  paycheck  but 
rewards  like  “great  fun,”  he 
observed. 

He  described  Advance  as  business 
run  from  New  York  City  by  family 
members  who  traveled  often  to  prop¬ 
erties  around  the  country.  Returning 


from  travels  one  or  two  days  a  week, 
S.I.  Jr.  wrote  reports  that  circulated 
to  his  father,  uncles  and  brother,  as 
theirs  did  to  him. 

The  family  met  annually  to  “dis¬ 
cuss”  executive  salaries  and 
dividends,  usually  steady  at  $200  a 
share. 

“In  this  as  in  everything  else,  S.I. 
Sr.  became  a  part  of  the  discussion,” 
he  asserted. 

In  dispersing  dividends,  S.I.  Sr.’s 
common  stock  earned  the  same 
dividends  as  the  preferred  stock  held 
by  other  family  members,  he  testified. 

A  shareholders’  agreement  was 
signed  in  1974  because  the  family 
wanted  to  avoid  falling  victim  to  the 


dissension  among  descendents  that 
had  forced  the  sale  of  so  many  pri¬ 
vately  owned  newspapers  —  some  to 
the  Newhouses.  It  allowed  the  buy¬ 
back  of  enough  shares  to  pay  inheri¬ 
tance  taxes  and  allowed  the  company 
to  call  preferred  shares. 

Since  Advance’s  original  1924 
incorporation,  it  amended  or  restated 
its  incorporation  eight  times,  chang¬ 
ing  the  number  and  types  of  stock  and 
the  rights  and  limitations  of  shares. 

S.I.  Newhouse  Sr.  willed  his  Class 
A  voting  stock  to  a  trust  overseen  by 
his  sons  as  trustees.  His  Class  B  com¬ 
mon  stock  was  left  to  his  wife  Mitzi 
and  for  expenses,  taxes  and  charity, 
according  to  court  papers. 


UPl  reports  $1 6-million  loss 
for  1988;  cuts  40  jobs 


United  Press  International  will  cut 
40  jobs,  about  half  overseas  and  most 
of  the  rest  from  features,  company 
officials  said. 

Projecting  its  first  operating  profit 
in  years  for  later  this  year,  UPI  said  it 
cut  losses  from  $25  million  in  1987  to 
$16  million  last  year,  nearly  one-third 
of  that  attributed  to  costs  of  Olympic 
and  election  coverage. 

The  layoffs,  accompanied  by  a 
reshuffling  of  news  managers,  were 
the  latest  in  a  series  of  such  moves 
since  management  formed  by 
Infotechnology  Inc.  took  control  of 
UPI  1 1  months  ago. 

Features  staff  was  cut  from  12  to 
three,  science  halved  from  six  to  three 
and  graphics  reduced  from  four  to 
two. 

“Overall,  features  now  will  be  pro¬ 
duced  at  the  state  and  regional  level, 
but  most  of  the  regular  national  col¬ 
umns  will  continue  to  be  offered,” 
UPI  president  Paul  Steinle  said. 

Steinle  said  if  revenue  projections 
materialize,  the  work  force  will  be 
stable  this  year,  when  he  “expects” 


up  to  40  staffers  could  be  hired  for 
UPI’s  new  Regional  Business  News 
Service. 

“We  are  disappointed  with  the 
cuts,”  Wire  Service  Guild  president 
Kevin  Keane  said.  “It  appears  UPI 
has  been  unable  to  stem  its  losses,  and 
the  reaction  of  the  troops  is  grim. 
They  look  forward  to  hearing  some 
good  news.” 

NAB  ups  seminars 

The  Newspaper  Advertising 
Bureau  is  increasing  the  number  of 
Co-operative  Advertising  Seminars  it 
conducts  for  member  newspapers 
from  four  to  six  per  year. 

Correction 

The  application  deadline  for  the 
Golden  Apple  Awards  for  Excellence 
in  Education  Journalism  listed  in  the 
1989  Directory  of  Journalism  Awards 
is  incorrect.  The  correct  deadline  is 
Feb.  1,  1989. 


Federal  judge  opens  NEC  meetings 


A  federal  judge  has  permanently 
opened  the  doors  to  the  National  Eco¬ 
nomic  Commission,  which  planned 
closed  sessions  to  discuss  sensitive 
economic  data  in  forming  advice  for 
the  president  and  Congress  on  the 
nation’s  debt-ridden  economy. 

U.S.  District  Judge  Joyce  Hens 
Green  Jan.  5  extended  a  temporary 
iqjunction  and  permanently  lifted  the 
veil  of  secrecy  from  NEC  {E&P,  Dec. 


17,  P.  9). 

In  a  15-page  ruling.  Green  called 
NEC  plans  for  closed  meetings  an 
“extreme  and  inflexible  attempt  to 
invoke  a  blanket  exemption,  thereby 
screening  its  deliberative  processes 
from  public  scrutiny.” 

Citing  exemptions  to  the  federal 
sunshine  law,  NEC  planned  closed 
meetings  in  order  to  avoid  potentially 
negative  effects  on  securities  markets 


that  could  result  from  news  accounts 
based  on  sensitive  government  eco¬ 
nomic  projections  it  was  scheduled  to 
hear.  It  was  also  concerned  that 
neither  politicians  nor  government 
prognosticators  would  be  frank  in  a 
public  forum. 

Green  noted  that  when  Congress 
created  NEC  in  1987,  it  could  have 

(Continued  on  page  31) 


EDITOR  &  PUBLISHER  for  January  14,  1989 


9 


Covering  the  crash 

How  the  Associated  Press  team  covered  the 
crash  of  the  Pan  Am  jumbo  jet  in  Lockerbie 


Correspondent’s 

account 

By  Maureen  Johnson 

AP  London  correspondent 

A  wind-tossed  flight  to  the  Scottish 
border  and  a  two-hour  crawl  through 
traffic  jams  and  police  roadblocks  got 
the  Associated  ^ess  team  to  Locker¬ 
bie  after  the  little  town  was  hit  by  the 
crashing  Pan  Am  jumbo  jet. 

I  had  raced  into  the  bureau  from 
home,  and  then  to  Stansted  Airport 
outside  London  along  with  AP  radio 
reporter  Steve  Katz,  London  commu¬ 
nications  chief  Steve  Moyes,  and  four 
photographic  staff  lugging  a  mobile 
darkroom  and  cameras.  We  had  the 
maximum  load  for  a  light  charter 
plane.  Katz  had  to  leave  behind  a 
change  of  clothes. 

Approaching  Lockerbie,  we  faced 
an  appalling  sight:  the  blue  and  white 
nose  cone  of  the  Pan  Am  jet  tipped  on 
its  side  in  a  muddy  field.  A  handful  of 
policemen  kept  a  dozen  reporters  and 
photographers  behind  a  low  stone 
wall  between  the  plane  and  the  coun¬ 
try  road.  Then  they  sealed  the  area. 

In  Lockerbie  itself,  night  hid  the 
full  extent  of  the  devastation,  but  a  10- 
minute  walk  revealed  much  —  pieces 
of  aircraft  everywhere,  villagers 
standing  stunned  on  the  sidewalks,  a 
vast  crater  where  four  houses  had 
stood. 

The  Masonic  Hall  next  to  the  police 
station  became  an  impromptu  press 
center:  by  4  s.m.  U.S.  Ambassador 
Charles  H.  Price  II  had  arrived  and 
was  giving  a  news  conference  with  a 
British  Cabinet  minister. 

Hearing  and  seeing  were  compara¬ 
tively  simple,  relaying  the  news  was 
not.  An  air  disaster  of  international 
proportions  had  happened  in  a  town 
with  three  telephone  boxes  and  in  a 
valley  in  which  most  portable  phones 
just  did  not  work. 

The  pay  phones  at  one  of  the  two 
pubs  simply  gave  in  by  about  4  a.m.  1 
switched  to  the  one  in  the  back  of  the 
single  cafe  that  stayed  open.  Night 
became  day  with  no  thought  of  sleep. 
Townspeople  told  their  stories  over 


Associated  Press  staffers  —  photog¬ 
rapher  Peter  Kemp  (left)  and  reporter 
Robert  Barr  —  outside  Lockerbie's 
police  station. 

AP  photo 

and  over;  police  arrived  in  force  from 
all  over  Scotland  and  sealed  off  some 
of  the  worst-hit  parts  of  the  town  and 
hillsides  and  the  golf  course,  where 
bodies  were  clustered. 

After  48  hours,  Robert  Barr 
replaced  me  and  spent  a  week  in 
Lockerbie.  His  report: 

Nearly  every  visual  element  of  the 
story  was  in  a  restricted  area,  whether 
it  was  the  crater  along  the  highway, 
the  engine  that  buried  itself  in  a  resi¬ 
dential  area,  or  the  cockpit  which  fell 
near  a  country  church. 

Angus  Kennedy,  a  police  press  offi¬ 
cer  from  the  neighboring  Strathclyde 
department,  provided  nearly  daily 
access  to  the  scene,  including  heli¬ 
copter  flyovers. 

As  the  days  passed,  townspeople 
became  more  sensitive  about  dis¬ 
cussing  the  disaster.  They  found  their 
Christmas  Eve  and  Christmas  Day 
church  services  ablaze  with  television 
lights. 

When  the  Roman  Catholic  Church 
held  a  requiem  mass  on  the  Monday 
following  the  crash,  television  and 
still  cameras  were  banned.  Kennedy 
said  some  relatives  of  the  dead  had 
refused  to  attend  the  service  if  it 
meant  facing  cameras.  However,  the 
church  did  permit  a  sound  feed  and 
Kennedy  arranged  to  obtain  an 


advance  text  of  the  homily. 

The  story  reached  a  climax  exactly 
a  week  after  the  crash,  with  the 
announcement  by  British  investiga¬ 
tors  that  a  bomb  blew  up  Flight  103. 

That  story  broke  in  a  familiar 
way  —  a  welter  of  leaks  from  federal 
agencies  in  Washington,  then  a  formal 
announcement  by  the  British  govern¬ 
ment  in  London,  finally  a  news  con¬ 
ference  in  Lockerbie  by  Michael 
Charles,  the  chief  investigator. 

The  phone  problem  persisted. 
British  Telecom  put  up  eight  tempo¬ 
rary  booths  near  the  Lockerbie 
Academy  at  the  other  end  of  the  street 
from  the  police  station  and  adjoining 
Masonic  Hall  where  news  confer¬ 
ences  were  held. 

Reporters  whose  cellular  phone 
batteries  ran  out  had  to  rely  on  the 
good  will  of  a  merchant  who  would 
permit  a  collect  call.  For  me,  the 
wholesale  butcher  came  through  after 
the  bomb  announcement. 

Most  broadcast  agencies  rotated 
crews  through  the  story,  while  print 
reporters  tended  to  stay  with  it,  with 
about  60  media  people  still  in  Locker¬ 
bie  a  week  after  the  disaster. 


Bureau  chiefs 
account 

By  Myron  L.  Belkind 

AP  London  bureau  chief 

The  Associated  Press  London 
Bureau  has  a  standing  procedure: 
monitor  the  main  British  television 
newscasts  —  from  start  to  finish. 

Newswoman  Edith  Lederer  was 
doing  just  that  on  Wednesday,  Dec. 
21,  as  Channel  4’s  hourlong  evening 
news  ended  with  an  unconfirmed 
report  that  a  Pan  Am  jumbo  jet  bound 
for  New  York  had  crashed  into  the 
Scottish  countryside. 

It  was  8  p.m.  in  London,  3  p.m.  in 
New  York,  noon  in  San  Francisco  — 
and  hundreds  of  AP  members  and 
subscribers  around  the  world  were  on 
deadline,  especially  on  the  U.S.  West 
Coast. 

Ms.  Lederer’ s  first  bulletin  cleared 
at  8:05  p.m.  local  time,  attributed  to 
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AP’s  London  bureau:  a  busy  place 


Disasters  covered  by  the  AP  Lon¬ 
don  bureau  during  the  past  two  years: 

March  6,  1987;  The  Herald  of  Free 
Enterprise  ferry,  bound  for  Dover, 
capsized  outside  the  Belgian  port  of 
Zeebru^e,  killing  193  persons.  (Cov¬ 
ered  jointly  with  the  AP  Brussels 
bureau.) 

Aug.  19,  1987:  Michael  Ryan,  a 
gun-loving  loner,  went  on  a  rampage 
in  the  quiet  market  town  of  Hunger- 


ford.  Ryan  killed  16  persons  and  then 
himself. 

Nov.  8,  1987:  An  IRA  bomb 
exploded  in  Enniskillen,  Northern 
Ireland,  during  a  ceremony  commem¬ 
orating  Britain’s  war  dead.  Eleven 
people  died. 

Nov.  18,  1987;  A  fire  in  King’s 
Cross  underground  station,  London’s 
busiest,  killed  31  people  and  injured 
80. 

July  6,  1988:  A  North  Sea  oil  pro¬ 


duction  platform  exploded  in  flames, 
killing  167  people  in  the  world’s  worst 
oil  rig  disaster. 

Dec.  12,  1988:  A  triple  train  crash 
during  morning  rush  hour  killed  34 
and  injured  more  than  100  in  Cla- 
pham,  south  London. 

Dec.  21,  1988;  A  New  York-bound 
Pan  Am  jumbo  jet  exploded  over  the 
Scottish  countryside,  killing  259  on 
board  and  at  least  1 1  persons  on  the 
ground. 


the  Independent  Television  Network, 
and  AP  London’s  coverage  of  yet 
another  major  disaster  —  the  seventh 
in  less  than  two  years  —  was  under 
way. 

Five  thousand  miles  away,  the  San 
Francisco  Examiner  was  nearing 
deadline  for  its  three-star  late  after¬ 
noon  street  edition.  Foreign  editor 
Andrew  Ross  saw  the  AP  bulletin 
come  up  on  his  editing  terminal. 

“I  kind  of  gulped,”  he  said.  “It  got 
my  blood  racing.” 

The  AP  kept  a  steady  flow  of  copy 
moving,  and  the  Examiner  hit  the 
streets  with  the  crash  story  in  the  lead 
spot  under  a  banner  headline. 

“You  guys  were  streets  ahead  of 
anyone  else,”  Ross  told  the  AP  later. 
“I  couldn’t  have  done  it  without 
you.” 

From  the  very  first  moments  of 
news  of  the  crash,  everyone  in  AP 
London  worked  with  a  sense  of  per¬ 
sonal  loss.  They  knew  that  John  Mul- 
roy,  AP’s  international  director  of 
communications,  had  boarded  the 
flight  after  visiting  the  bureau  and 
having  Christmas  lunch  with  senior 
communications  staff. 

Here  is  what  the  AP  did  that  night  at 
the  start  of  continuous  coverage  that 
remained  on  front  pages  for  two 
weeks: 

•  While  news  editor  Marcus  Elia- 
^on  wrote  leads  in  London,  we  char¬ 
tered  a  plane  to  carry  seven  staff¬ 
ers  —  news,  photos,  radio  and 
communications  —  to  Carlisle,  on 
the  Scottish-English  boarder.  Carlisle 
is  only  33  miles  from  Lockerbie, 
which  bore  the  brunt  of  the  crash,  but 
it  took  staffers  a  further  two  hours  to 
go  by  car  through  police  roadblocks 
on  narrow,  unlit  country  lanes  [see 
separate  article  by  Maureen  Johnson] 
to  reach  the  wreckage  a  little  after  2 
a.m.  local.  They  still  had  time  to  pro¬ 
vide  direct  news  and  photo  reports  for 
Thursday  morning  U.S.  papers. 


•  Photos  were  set  up  in  nearby 
Dumfries,  where  telephone  lines  had 
not  been  disrupted  by  the  crash.  The 
first  color  project  showed  the  jumbo’s 
nose  section,  tom  off  in  the  explosion 
and  lying  by  a  church.  AP’s  photo 
production  was  supplemented  by  pic¬ 
tures  made  available  by  the  Glasgow 
Herald,  an  AP  subscriber,  and  Mac- 
photo,  a  Scottish  photo  agency. 

•  Even  before  staffers  reached  the 
scene,  the  AP  had  a  first-person 
account  from  Lockerbie,  contributed 
by  Bert  Houston,  a  Scottish  reporter 
who  was  one  of  the  first  to  reach  the 
town.  He  was  tracked  down  by  Lon¬ 
don  newsman  Graham  Heathcote, 
who  also  wrote  a  sidebar  describing 
Lockerbie,  a  farming  town  celebrated 
for  its  dinosaur  fossil  footprints. 

•  Other  AP  London  staffers  came 
into  the  bureau,  most  remaining 
through  the  night,  to  put  together 
roundups  and  sidebars,  to  monitor 
broadcast  media  and  take  dictation, 
and  to  deal  with  other  breaking  sto¬ 
ries,  including  the  discovery  of  an 
IRA  bomb  factory  in  London. 

•  We  did  not  go  to  a  Lockerbie 
dateline  until  newswoman  Maureen 
Johnson  had  made  her  way  through 
the  roadblocks  and  was  able  to  call  us 
from  Lockerbie  with  a  mobile  tele¬ 
phone  and  start  dictating  vivid  de¬ 
scriptions  of  the  scene.  After  48  hours  of 
virtually  nonstop  reporting,  she  was 
relieved  by  newsman  Robert  Barr, 
who  stayed  through  Christmas  Week 
to  cover  the  investigation,  the  arrival 
of  victims’  relatives,  and  the  tragic 
impact  on  Lockerbie  itself. 

Elsewhere,  other  AP  bureaus  pro¬ 
vided  material  in  a  textbook  example 
of  teamwork: 

•  Although  all  lines  from  London 
to  Scotland  were  jammed  in  the  first 
minutes  after  news  emerged  of  the 
crash,  AP  radio  in  Washington  got 
through  on  an  international  circuit  to 
Pat  Coffey,  an  RAF  Rescue  Services 
spokesman  in  Edinburgh.  Coffey  con¬ 


firmed  the  Pan  Am  plane  had  van¬ 
ished  off  radar  screens  at  about  the 
same  time  that  an  explosion  occurred 
on  the  ground  in  Lockerbie.  Ed 
Tobias,  AP  radio’s  assistant  manag¬ 
ing  editor  for  news,  messaged  Cof¬ 
fey’s  quote  to  London,  enabling  us  to 
file  our  first  bulletin  with  named  attri¬ 
bution. 

•  The  New  York  AP  bureau  and 
the  World  Services  desk  sent  us 
reports  from  Pan  Am  in  New  York, 
and  the  Albany  bureau  relayed  news 
that  a  group  from  Syracuse  Univer¬ 
sity  was  on  board. 

•  The  Frankfurt  bureau  sent  infor¬ 
mation  about  the  first  leg  of  Pan  Am 
103,  from  Frankfurt  to  London  on  a 
smaller  Boeing  727. 

•  The  foreign  desk,  under  foreign 
editor  Nate  Polowetzky,  edited  and 
packaged  the  material  for  U.S.  distri¬ 
bution. 

As  with  most  disasters,  this  one 
required  several  judgment  calls. 

The  wreckage  was  so  widespread 
that  initial  reports,  televised  live  to 
the  United  States,  spoke  of  midair 
collision.  We  reasoned  that  if  this  had 
happened,  the  other  plane  would  have 
been  seen  on  radar  at  Prestwick,  the 
Scottish  tracking  center.  Prestwick 
reported  no  other  plane,  and  we 
played  down  the  collision  theory. 

The  next  morning,  three  new  ele¬ 
ments  entered  the  story:  official  state¬ 
ments  that  there  had  been  an  explo¬ 
sion  on  the  plane;  the  disclosure  that 
U.S.  embassies  had  been  warned  of  a 
terrorist  threat  to  blow  up  a  Pan  Am 
jumbo  on  the  Frankfurt-New  York 
route  and  an  anonymous  call  to  the 
AP  in  London  and  other  American 
agencies  claiming  responsibility  in  the 
name  of  a  pro-Iranian  group.  Guar¬ 
dians  of  the  Islamic  Revolution. 

We  felt  the  claim  could  not  be 
ignored,  and  we  used  it,  stressing  that 
the  caller  had  been  anonymous. 

While  the  suspicion  of  a  bomb  on 
(Continued  on  page  31) 
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Employees  sue  Times  Mirror 

Participants  in  Daiias  Times  Heraid  pension  pian  charge 
parent  company  with  wrongfui  appropriation  of  plan’s  assets 


By  M.L.  Stein 

A  federal  court  class-action  lawsuit 
has  been  filed  against  Times  Mirror 
Co  by  participants  in  a  Dallas  Times 
Herald  pension  plan  who  charge  the 
California  company  with  seeking  to 
wrongfully  appropriate  $15  million  of 
the  plan’s  assets. 

The  action  asks  for  preliminary  and 
permanent  injunctive  relief  against 
Times  Mirror  and  a  court  order  that  it 
be  immediately  removed  as  the  plan’s 
administrator. 

The  suit  in  the  U.S.  District  Court 
in  Dallas  came  after  a  protracted  and 
seemingly  fruitless  effort  by  current 
and  former  pension  plan  participants 
to  convince  Times  Mirror  that  it  has 
no  right  to  the  $15  million  {E&P,  Aug. 
20  and  Oct.  15,  1988). 


The  class-action  suit  filed  by  the 
Dallas  law  firm  of  Akin,  Gump, 
Strauss,  Hauer  &  Feld  claims  the  plan 
contains  about  $27  million  in  assets 
and  $12  million  in  liabilities  consisting 
of  accrued  benefits  of  the  plan’s  par¬ 
ticipants. 

The  complaint  states:  “Times  Mt- 
ror  wants  to  appropriate  for  its  own 
use  the  $15  million  of  excess  assets 
despite  the  fact  that  it  has  contributed 
less  than  $1  million  to  the  Pension 
Plan  and  in  1969  promised  that  it 
would  never  take  any  Pension  Plan 
assets.” 

The  complaint  also  accused  Times 
Mirror  of  attemping  “at  various  times 
to  appropriate  the  excess  assets  for  its 
own  benefit.” 

Prior  to  the  suit,  Durham  J. 
Monsma,  Times  Mirror’s  director  of 


Prior  to  the  suit,  Durham  J.  Monsma,  Times  Mirror’s 
director  of  Human  Resources  and  Risk  Management, 
caiied  Tayior’s  aiiegations  “factuaiiy  inaccurate  or 
irreievant.” 


Times  Herald  investigative 
reporter  Jack  H.  Taylor  Jr.,  who  has 
led  the  campaign  to  retrieve  the 
funds,  had  charged  in  a  letter  to  a 
Times  Mirror  executive  that  the  com¬ 
pany  was  engaged  in  a  “criminal 
fraud”  conspiracy  to  withhold  the  $15 
million  from  pension  members. 

In  1986,  Times  Mirror  sold  the 
Times  Herald  to  William  Dean  Single- 
ton,  but  the  pension  plan  was  not 
included  in  the  deal  and  Times  Mirror 
took  over  its  management. 

Last  August,  Taylor  asked  Times 
Mirror  to  explain  its  apparent  move  to 
keep  $15  million  of  an  approximately 
$27-million  Times  Herald  employee 
pension  fund,  which  Times  Mirror 
was  then  in  the  process  of  terminat¬ 
ing. 

Later,  Times  Mirror  notified  the 
Internal  Revenue  Service  it  was 
rescinding  its  action  to  end  the  plan 
and  announced  that  some  current  and 
former  employees  could  draw  pen¬ 
sion  benefits,  but  the  $15  million 
remained  in  dispute. 


Human  Resources  and  Risk  Manage¬ 
ment,  called  Taylor’s  allegations 
“factually  inaccurate  or  irrelevant.” 

He  added  that  Taylor’s  inference 
that  Times  Mirror  had  not  acted  in 
good  faith  with  regard  to  the  pension 
plan  was  “categorically  false.” 

In  their  suit  the  plaintiffs  said  the 
“primary  dispute  before  this  court  is 
whether  the  Times  Mirror  or  the  Plan 
Participants  are  entitled  to  the  excess 
assets  in  the  pension  plan.” 

It  charged  that  Times  Mirror  has 
breached  its  fiduciary  duties  to  plan 
members  under  the  Employee  Retire¬ 
ment  Income  Security  Act  (ERISA) 
through  its  failure  to  comply  with  the 
Times  Herald  plan’s  governing  docu¬ 
ments  and  to  distribute  to  plan  partici¬ 
pants  all  the  money  owed  them, 
including  the  $15  million. 

In  its  call  for  a  declaratory  judg¬ 
ment  against  Times  Mirror,  the  suit 
asks  the  court  to  forbid  Times  Mirror 
to  merge  the  Times  Herald  plan  with 
any  other  plan  and  from  “taking  any 
action  that  would  have  the  effect  of 


distributing  assets  in  the  Pension  Plan 
to  Times  Mirror  ...” 

Plaintiffs  also  are  requesting  the 
court  to  order  Times  Mirror  to  pay 
plan  participants  $100  a  day  from  the 
time  of  the  company’s  alleged  refusal 
to  provide  “required  information”  to 
the  present. 

Richard  M.  Lannen,  the  lead  attor¬ 
ney  for  the  plaintiffs,  told  E&P  the 
fine  is  provided  under  ERISA  rules. 

The  two  other  plaintiffs’  lawyers 
are  Maureen  N.  Armour  and  Gary  G. 
Short. 

Times  Mirror  is  being  represented 
by  Thomas  W.  Craddock  of  the  Dallas 
office  of  the  firm  of  Gibson,  Dunn  & 
Crutcher. 

Craddock  told  E&P  he  was  talking 
to  the  other  side  about  a  possible  out- 
of-court  settlement. 

“We  would  prefer  that  the  matter 
not  become  protracted,”  he  com¬ 
mented.  “A  settlement  ought  to  be 
considered  at  the  outset.” 

Lannen  confirmed  that  discussions 
were  taking  place  between  the  par¬ 
ties. 

Research  firms  to 
jointly  finish  study 

Simmons  Major  Market  Research 
and  VNU  Newspaper  Information 
System,  incorporating  Scarborough 
Research  as  well  as  other  VNU- 
owned  companies,  will  jointly  com¬ 
plete  the  Top  50-1-  Newspaper  Rat¬ 
ings  Study  begun  by  SMMR  in  Sep¬ 
tember  1988. 

According  to  information  from  the 
two  companies,  fieldwork  —  which 
has  reportedly  gotten  favorable 
reports  from  monitor  George  Mead,  a 
representative  of  the  Newspaper 
Research  Council  —  has  been  sub¬ 
stantially  completed  in  about  half  the 
markets,  and  the  total  study  is  slated 
to  be  released  in  the  summer  of  1989. 

Kay  Schultz,  SMMR  president, 
will  continue  as  president  of  the 
study.  Scarborough  vice  president 
Julian  Bairn  will  serve  as  director  of 
operations.  Sales,  production  and 
customer  service  will  be  provided  by 
the  combined  SMMR-Scarborough 
venture. 
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From  political  correspondent  to  sports  essayist 

Chicago  Tribune’s  Jon  Margoiis  shifts  job  duties 
after  16  years  covering  nationai  poiitics 


By  Mark  Fitzgerald 

With  the  start  of  this  year,  the  Chi¬ 
cago  Tribune's  Jon  Margoiis  com¬ 
pleted  his  move  from  the  Iowa  cau¬ 
cuses  to  the  Chicago  Cubs,  from  the 
Pennsylvania  primary  to  the  Pitts¬ 
burgh  Penguins  and  from  the  donkeys 
and  elephants  to  the  Bears  and  Lions. 

After  four  presidential  campaigns, 
the  newspaper’s  chief  political  corre¬ 
spondent  is  moving  back  from 
Washington  to  Chicago  to  become  its 
first  “sports  essayist.” 

Despite  the  mind-numbing 
length  —  and,  occasionally, 
issues  —  of  presidential  campaigns, 
Margoiis  insists  he  isn’t  leaving  poli¬ 
tics  because  of  burnout. 

“It  was  an  awful  campaign,”  he 
said,  “but  I  enjoyed  myself.  It’s  not 
that  I  don’t  like  [political 
coverage]  —  the  fact  is  I  love  it,” 
Margoiis  said. 

He  spoke  with  E&P  in  an  appropri¬ 
ate  place  —  Des  Moines.  Even  as  he 
talked  on  that  recent  Saturday,  Jesse 
Jackson  was  arriving  in  the  city  to 
make  a  speech  to  area  farmers  —  and 
the  start  of  the  1992  presidential  cam¬ 
paign  can  probably  be  marked  from 
then. 


Jon  AAorgolis 


age  was  better.” 

With  covering  the  day-to-day  cam¬ 
paign,  he  said,  “I  was  liberated  from 
having  to  be  on  the  campaign  plane  all 
the  time.  I  could  do  more  of  a  the¬ 
matic  coverage.” 

However,  as  Margoiis  recalled  in 
his  farewell  column  the  other  day, 
getting  onto  the  campaign  plane  the 
first  time  in  1972  had  seemed  like  a 


Despite  the  mind-numbing  length  —  and, 
occasionally,  issues  —  of  presidential  campaigns, 
Margoiis  insists  he  isn’t  leaving  politics  because  of 
burnout. 


“More  than  a  year  ago,  I  decided 
that  this  would  be  the  last  campaign  I 
would  cover,”  Margoiis  said.  “I  think 
I’ve  done  it  as  well  as  I  can.  Probably 
not  as  well  as  it  can  be  done,  but  as 
well  as  I  can.” 

Margoiis’  style  was  witty,  skeptical 
and  trenchant,  but  always  stopped 
this  side  of  cynical.  It  was  a  style  that 
seemed  particularly  appropriate  for 
addressing  a  city  so  full  of  political 
junkies  as  Chicago. 

“I  had  a  lot  more  leeway  this 
year,”  Margoiis  said.  “Partly  that 
was  because  the  paper’s  whole  cover- 


dream. 

“Because  there  were  three  pres¬ 
idential  candidates  that  year,  and 
because  one  of  the  grown-up  political 
editors  needed  a  rest,  the  grouchy  city 
editor  .  .  .  was  getting  desperate,” 
Margoiis  wrote. 

“‘Hey  kid,’  he  growled  to  the  27- 
year-old  general  assignment  editor 
who  had  demonstrated  minimal 
awareness  of  the  subject,  ‘wanna 
spend  two  weeks  with  George  Wal¬ 
lace?’  Did  he  ever. 

“So  it  was  with  enormous  trepida¬ 
tion,  surrounded  by  famous  bylines 


who  made  devilishly  clever  sport  of 
the  world  and  each  other,  he  climbed 
for  the  first  time  one  S'jptember  day 
onto  the  strange  world  of  a  campaign 
plane.  Up  went  the  plane  and  down 
the  aisle  rolled  an  orange,  accompan¬ 
ied  by  cheers  that  turned  to  boos 
when  it  swerved  to  the  side.  He  was 
hooked.” 

Margoiis  now  enters  another 
strange  world,  and  he  concedes  that 
some  trepidation  is  back. 

“I  talked  to  my  wife  (about  becom¬ 
ing  sports  essayist],”  Margoiis 
recalled  in  the  interview,  “and  she 
said,  ‘This  is  what  you’re  going  to  do, 
because  if  you  didn’t  you  would  look 
back  in  15  years  and  say,  1  really 
should  have  done  that.’ 

“I  don’t  know  whether  I  can  do 
this,”  he  added.  “But  I  figure  before 
(Continued  on  page  31) 


Former  sports 
columnist  to 
cover  Congress 

One  reason  that  Jon  Margoiis  gives 
for  wanting  to  move  from  the  Chicago 
Tribune's  chief  political  correspon¬ 
dent  to  its  first  sports  essayist  is  a 
“perverse  pleasure  in  reversing  the 
direction  of  all  those  who  started 
writing  sports  before  switching  to 
serious  matters.” 

In  announcing  its  replacement  for 
the  top  political  correspondent,  the 
Tribune  has  taken  that  logic  full 
circle. 

Steve  Daley,  who  joined  the  Tri¬ 
bune  in  1981  as  a  sports  columnist, 
will  become  the  national  correspon¬ 
dent  and  columnist  covering  Con¬ 
gress  and  political  issues  from  the 
Washington  bureau,  the  paper 
announced. 

Daley,  who  won  United  Press 
International’s  “best  sportswriting” 
for  Illinois  award  in  1984,  has  covered 
the  media,  principally  tv,  since  1985. 

In  another  promotion,  the  Tribune 
said  associate  news  editor  Bob  Witt 
will  become  assistant  news  editor  in 
the  Washington  bureau. 


EDITOR  &  PUBLISHER  for  January  14, 1989 


13 


View  from  the  top 


By  Milton  Rockmore 


What  are  you  doing  to  increase  your  ad  iinage? 


If  there  are  areas  of  complacency  in  some  business 
sectors  it  certainly  doesn’t  exist  among  newspaper  adver¬ 
tising  executives.  There  is  an  awareness  that  they  have  to 
try  new  things  to  counter  the  current  retail  slowdown. 
Many  are  starting  at  “home”  and  beefing  up  their  sales 
staffs  with  intensive  training  programs.  Others  are  look¬ 
ing  for  answers  beyond  their  traditional  newsprint  pur¬ 
views.  Here  is  what  some  are  trying  in  different  parts  of 
the  country: 

Alfred  E.  Corey,  Jr. 

Advertising  director 
St.  Petersburg  (Fla.)  Times 

My  crystal  ball  tells  me  that  if  you  are  going  to  show 
linage  gains  you  are  going  to  have  to  take  them  away  from 
someone  else;  we  are  planning  strategies  that  will  help  us 
do  that.  We  are  looking  at  our  whole  product  mix  to  be 
sure  we  have  what  our  advertisers  need  and  we  are  check¬ 
ing  pricing  strategies  so  we  can  beat  the  competition. 

Negotiable  rate  cards  seem  to  be  a  fact  of  life.  While  we 
will  not  run  any  secret  deals,  we  will  look  at  proposals  that 
can  be  made  available  across  the  board. 

An  innovation  that  has  started  to  show  some  promise  is 
something  we  call,  Impact  Insert.  It  is  an  eight-inch-by-  10- 
inch  four-color,  enamel  stock,  coupon-bearing  insert  that 
enables  us  to  capture  printing  and  inserting  dollars  for¬ 
merly  lost.  We  sell  only  full  and  half-page  units  on  a  cost- 
per-thousand  basis. 

We  are  doing  a  lot  of  little  things  like  going  back  to 
basics  and  intensifying  training  for  our  240-member  staff. 
We  think  things  will  continue  to  get  tougher  and  we  want 
our  salespeople  prepared  to  cope  with  stiffer  competition 
and  tighter  markets.  We  are  keen  on,  telemarketing  —  the 
wave  of  the  future.  With  the  cost  of  making  face-to-face 
calls  escalating,  telemarketing  is  perhaps  the  last  remain¬ 
ing  hope  of  making  sales  calls  on  a  cost-efficient  basis. 

We  are  dusting  off  some  old  devices  and  reviving, 
among  other  things,  directories  that  can  help  us  attract 
smaller  advertisers.  For  instance,  we  will  sell  an  automo¬ 
bile  dealer  a  listing  for  every  day.  You  sell  it  once,  charge 


$300,  not  a  lot  of  money,  and  before  you  know  it  you’ve 
got  $30,000  a  month. 

National  advertising  is  becoming  less  a  part  of  our  total 
linage,  and  we  are  not  narrowing  the  gap  between  national 
and  general  rates.  During  the  recent  boycott  by  advertis¬ 
ers  when  the  advertising  sales  tax  was  in  effect,  we  lost  a 
few  ads  but  it  wasn’t  any  big  deal.  We  believe  future 
growth  will  come  from  the  retail  classification  once  all  the 
mergers,  acquisitions,  buyouts  and  reorganizations  have 
settled  in. 

We’re  having  an  OK  year,  not  a  great  year,  but  it  is  all 
right.  We  are  suffering  through  the  retail  slowdown  like 
everyone  else.  I  guess  I  could  say  that  1988  was  the  year  of 
the  classified  ad.  It  represented  about  36%  of  our  total 
linage. 


James  C.  Mason, 

Vice  president,  sales  and  marketing 
The  Daily  News 
New  York,  N.Y. 

We  are  counting  on  our  sales  staff  to  meet  the  new 
challenges.  They  are  turned  on  for  a  number  of  reasons, 
not  the  least  of  which  is  the  recent  reorganization  of  the 
department.  We  have  designated  managers  for  special 
zones  and  they  all  know  their  job  is  out  in  the  field;  we 
don’t  want  desk  jockeys,  we  want  field  leaiders. 

We  have  also  changed  our  commission  system  from  a 
discretionary  plan  to  one  that  means  business.  No  more 
does  a  manager  control  how  commissions  are  allocated; 
now  it  is  all  tied  to  productivity.  When  quotas  are  met, 
commissions  start. 

Sales  training  has  top  priority.  Our  goal  is  to  train  and 
motivate  people  to  be  the  best.  A  staff  training  director 
touches  all  the  bases  with  our  salsepeople  from  the  funda¬ 
mentals  of  letter  writing  to  management  training.  We  are 
constantly  looking  at  films  covering  all  phases  of  making 
the  sale  and  we  hold  a  two-and-a-half-day  seminar  on 
negotiation  and  presentation  skills.  Key  managers  also 
attend  a  special  course  on  how  to  make  presentations  at 
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the  executive  level. 

Although  we  have  encountered  some  softness,  we  are 
having  a  pretty  good  year.  Fortunately,  we  are  not  heavily 
involved  with  linage.  Macy’s  is  our  biggest  advertiser  and 
we  are  doing  well  with  them. 

When  Gimbels  closed  in  1986,  it  hurt.  We  did  about  $4 
million  with  them  for  the  part  of  the  year  they  were  with 
us.  However,  despite  the  loss,  we  were  ahead  $13  million 
the  next  year.  How  did  we  do  it?  Better  salesmanship, 
higher  call  activity,  and  better  listening.  If  salespeople 
listen  better  to  advertisers,  very  often  they  come  back 
with  ideas  that  can  help  increase  the  advertiser’s  business 
and  his  linage.  Listening  to  what  advertisers  are  really 
saying  is  very  often  the  key  to  increased  sales. 

The  creation  of  new  ad  classifications  can  be  enor¬ 
mously  productive  for  newspapers.  For  instance,  10  years 
ago  there  was  very  little  bedding  advertising.  A  retailer 
started  it  and  today  it  is  a  huge  category.  The  same  is  true 
of  electronics.  Little  more  than  15  years  ago  most  of  this 
merchandise  was  sold  in  department  stores.  Today  it  is  a 
classification  with  huge  budgets. 

Yes,  there  are  some  trends  taking  shape  1  think  we  ought 
to  be  watching.  I  believe  we  will  see  growth  in  grocery 
advertising.  Supermarkets  track  along  with  population 
increases.  We  will  see  growth  in  specialty  apparel  stores 
and  the  entertainment  category.  Five  or  six  years  ago,  who 
would  have  thought  movies  would  be  in  the  healthy  condi¬ 
tion  they  are  in  today? 


Robert  Schoenbacher, 

Ad  director 

The  Oregonian,  Portland,  Ore. 

Our  staff  is  like  marathon  runners,  always  in  training. 
We  try  to  touch  all  bases  in  our  training  sessions.  As  an 
example  of  the  diversity  we  try  for  was  a  recent  program 
on  personality  evaluation.  When  selling  you  meet  different 
types  with  varying  personalities.  If  salespeople  can  iden¬ 
tify  personality  types  by  certain  characteristics  then  they 
should  be  able  to  adapt  their  selling  style  so  it  is  more 
compatible  with  a  particular  prospect. 

Many  of  our  people  told  us  later  that  this  program 
helped  them  in  their  interpersonal  and  family  relation¬ 
ships,  as  well. 

Another  thing  that  is  helping  us  are  island  positions.  We 
had  a  special  request  from  Federal  Express  for  such  a 
position  but  when  they  released  the  schedule  they  elimi¬ 
nated  Portland.  So  we  just  went  out  and  sold  the  position 
to  two  auto  dealers,  two  banks  and  two  office  supply 
companies. 

We  are  having  a  good  year,  helped  along  by  the  robust 
Northwest  economy.  There  is  low  unemployment  here  as 
well  as  growth  in  the  farming  and  manufacturing  sectors. 
Wood  and  paper  product  production  is  high  and,  surpris¬ 
ingly,  tourism  is  beginning  to  emerge  as  one  of  our  fastest- 
growing  categories. 

Our  linage  is  significantly  ahead  of  last  year  with  classi¬ 
fied  and  automotive  very  strong.  Retail,  helped  by  a  con¬ 
siderable  increase  in  inserts,  is  about  10%  ahead  of  last 
year.  ROP  is  about  even. 

We  are  bullish  on  the  Northwest  as  a  hub  of  the  Pacific 
Rim.  In  an  expanding  market,  as  competition  heats  up, 
retailers  and  others  will  have  to  fight  harder  for  market 
share  and,  of  course,  that  will  mean  more  advertising. 

We  have  also  been  refining  our  ZIP  code  zoning  for 
advertisers.  Now  we  are  able  to  reach  a  merchant’s  charge 
customers  or  those  who  hold  a  store’s  credit  card  through 
our  merge-purge  subscriber,  non-subscriber  program. 

Today  it  is  more  important  than  ever  before  to  have  a 
sense  of  urgency.  We  operate  on  the  basis  that  nothing  is 
impossible.  When  one  of  our  salespeople  gets  a  strange  or 


William  Eisenbeiss 


unusual  request  from  an  advertiser,  we  will  evaluate  it  and 
come  back  with  an  answer.  We  foster  a  can-do  mentality 
and  our  biggest  challenge  is  creative  thinking  that  will 
come  up  with  ways  and  means  to  meet  our  advertiser’s 
needs. 

William  C.  Eisenbeiss 
Vice  president,  ad  director 
Virginian-Pilot  and  Ledger-Star 
Norfolk,  Va. 

We  added  more  than  $1  million  in  revenues  in  the  last  12 
months  with  a  technique  for  selling  against  the  yellow 
pages.  In  our  market  they  represent  a  lot  of  advertising 
dollars,  particularly  from  small-  and  medium-size  adver¬ 
tisers.  We  took  a  good  hard  look  and  decided  to  zero  in. 

We  don’t  recommend  that  advertisers  go  out  of  the 
yellow  pages,  but  we  believe  they  can  do  better  by  keeping 
their  listings  and,  instead  of  buying  larger  ads,  put  the 
money  into  newspapers. 

The  yellow  page  pitch:  The  larger  the  ad,  the  farther  up 
forward  it  will  be.  Our  pitch:  We  now  hand  you  the  book 
and  ask  you  to  find  your  ad.  Almost  invariably  you  will 
start  from  the  back  of  the  book  and  leaf  forward.  Most 
people  will  go  from  Z  to  A  instead  of  the  other  way,  proof 
positive  that  when  it  comes  to  spending  more  money  for  a 
larger  ad,  the  juice  is  just  not  worth  the  squeezing. 

The  dollars  we’ve  been  able  to  divert  by  this  are  going 
into  ROP.  Yellow  pages  are  fine  for  what  they  do  but 
newspapers  are  more  dynamic  for  producing  sales,  espe¬ 
cially  for  retailers. 

We  also  introduced  a  new  service  we  think  has  lots  of 
potential  for  additional  business.  Preprint  inserts  have 
been  a  rapidly  growing  part  of  our  business  and  we  now 
have  a  way  of  giving  an  advertiser  100%  coverage  of  an 
area.  If  our  regular  home  delivery  ,  say,  covers  70  or  80% 
of  an  area,  and  an  advertiser  wants  total  coverage,  we  will 
hand-deliver  the  missing  circulation  to  saturate  a  region. 

The  initial  interest  on  the  part  of  national  advertisers  has 
been  excellent.  We  can  now  offer  advertisers  like  Sears,  K 
mart  and  others  100%  coverage  of  any  ZIP  codes  around 
their  stores.  While  this  will  not  add  to  our  linage,  it  will 
increase  revenues. 

So  far  this  year  we  are  a  little  ahead  of  last  year  —  it  is 
not  a  huge  increase  but  a  nice  gain.  Automotive,  manufac¬ 
turer,  airline,  regional  distributor,  cigarette,  and  appliance 
linages  are  down. 

The  retail  category  is  still  the  big  engine  for  us,  particu¬ 
larly  the  women’s  fashion  business,  and  it  has  not  been 
strong  for  us.  Retailers  tell  us  designers  let  them  down  this 
season.  Women  with  disposable  incomes  are  checking 
stores  and  then  voting  for  what  is  in  their  closets. 

(Continued  on  page  36} 
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IN  BRIEF 


Scripps  forays  into 
tv  programming 

The  E.W.  Scripps  Co.  announced 
that  it  intends  to  begin  developing, 
producing  and  marketing  programs 
for  all  segments  of  the  television 
industry. 

The  new  unit  will  be  called  Scripps 
Howard  Productions.  Alan  Perris, 
who  has  been  general  manager  of 
WTVJ  in  Miami  since  1984,  will  head 
the  new  subsidiary. 

Scripps  owns  nine  television  sta¬ 
tions  and  cable  systems  in  10  states. 

ASNE  Foundation 
gives  schoiarships 

The  American  Society  of  Newspa¬ 
per  Editors  Foundation  has  awarded 
$750  scholarships  to  60  college-bound 
minority  high  school  students  from 
across  the  country.  In  addition,  four 
New  York  high  school  seniors 
received  matching  awards,  sponsored 
by  the  New  York  State  Publishers 
Association. 

Fla.  papers  convert 
yellow  pages  ads 

The  Fort  Lauderdale  NewsISun- 
Sentinel  reported  that  after  a  23-week 
competition  among  its  sales  teams, 
$743,458  of  potential  yellow  pages 
revenue  was  converted  into  the  news¬ 
paper. 

Four  teams  were  formed  among 
display  advertising  and  classified 
divisions.  Each  salesperson  and  team 
was  awarded  a  point  for  every  $100  in 
revenue  converted.  Four  heats  were 
held  and  the  top  three  finishers  in 
revenue  from  each  heat  were  awarded 
prizes,  including  portable  televisions, 
cameras  and  stereos.  Winning  teams 
also  received  free  lunches  and  dinners 
at  area  restaurants. 

Toledo  Blade 
conducts  a 
misspelling  contest 

There  in  bold,  proud  letters  was  the 
flag  of  the  Toledo  (Ohio)  Blade's  daily 
entertainment  pullout:  The  Peech. 

The  Wha’? 

For  one  day  last  fall.  The  Peach 
was  misspelled  along  with  nine  other 
words  in  a  contest  coinciding  with  a 


corporate  spelling  bee  the  Blade 
sponsored  to  support  literacy  pro¬ 
grams. 

Actually,  as  the  Blade  found  out, 
there  were  more  than  10  words  mis¬ 
spelled  in  the  paper  that  day.  One 
industrious  reader  discovered  25, 
another  21. 

And  the  Blade  also  discovered  that 
getting  misspellings  into  the  paper  can 
be  even  harder  than  keeping  them  all 
out. 

A  night  copy  editor  for  the  sports 
pages  hadn’t  heard  about  the  contest 
and  corrected  one  of  the  misspelled 
words.  The  paper  had  to  replate  to 
keep  the  error. 

More  than  125  readers  submitted 
entries,  with  only  one  reader  catching 
all  10  deliberate  misspellings.  First 
prize  was  an  unabridged  dictionary; 
nine  other  readers  won  other  dictio¬ 
naries. 

At  the  corporate  spelling  bee,  inci¬ 
dentally,  the  Blade  team  finished 
fourth  of  1 1  entries.  The  team  —  con¬ 
sisting  of  assistant  managing  editor 
Jenny  Mount;  real  estate  editor  Patri¬ 
cia  Green;  and  business  editor  Homer 
Brickey  —  were  stumped  by  “akto- 
graph,”  a  device  for  recording  an  ani¬ 
mal’s  activity. 

The  event  raised  $13,000  for  Read 
for  Literacy  Inc. 

New  sections 

Three  new  sections  will  be  added  to 
the  Sunday  Telegram,  Worcester, 
Mass.:  Leisure  Magazine,  a  tabloid 
with  entertainment  information; 
Travel,  which  will  include  Life/Style 
emphasizing  lifestlyes,  fashions, 
weddings  and  engagements;  and 
Business,  featuring  stories  about 
local  businesses  and  complete  tables 
of  the  week’s  stock  listings. 

AAF  will  promote 
AIDS  ad  campaign 

The  American  Advertising  Federa¬ 
tion  has  launched  local  media  promo¬ 
tion  of  the  Advertising  Council’s  new 
AIDS  prevention  public  service  cam¬ 
paign  in  New  York,  San  Francisco, 
Miami,  Dallas,  Washington,  D.C., 
Denver  and  Milwaukee. 

AAF  members  have  volunteered 
their  time,  expertise  and  contacts  to 
complete  marketing  responsibilities 
for  the  campaign,  including  introduc¬ 
tion  and  promotion  of  the  campaign  to 
local  media  outlets;  coordination  of 
efforts  with  local  AIDS  prevention 
and  assistance  organizations;  secur¬ 


ing  information  and  statistics  on  the 
local  impact  of  AIDS;  delivering 
media  presentations  to  local  media 
and  business  representatives;  creat¬ 
ing,  producing  and  distributing  a  local 
media  campaign  complementing  the 
Ad  Council’s  campaign;  developing 
an  AIDS  awareness  education  pro¬ 
gram  for  local  ad  club  membership; 
and  educating  religious  organizations 
about  AIDS  in  the  community  and  the 
importance  of  communicating  pre¬ 
vention  methods. 

In  a  related  action,  last  November 
the  AAF  National  Public  Service 
Committee  endorsed  AIDS  preven¬ 
tion  as  the  AAF  1988-89  public  ser¬ 
vice  theme. 

Easter  Seals  Society 
assumes  operations 
of  media  group 

The  National  Easter  Seals  Society 
has  taken  over  operations  of  the 
American  Association  of  Disability 
Communicators. 

Robert  H.  Ruffner,  the  founder  and 
first  president  of  the  media  group, 
said  Easter  Seals  financial  and  admin¬ 
istrative  resources  will  help  revive 
AADC.  For  years,  Ruffner  had  run 
the  group  virtually  out  of  his  back 
pocket. 

Despite  its  limited  resources,  how¬ 
ever,  AADC  achieved  some  influ¬ 
ence,  especially  in  how  the  disabled 
are  described  in  news  stories.  For 
example,  few  major  news  organiza¬ 
tions  still  describe  wheelchair  users 
as  “wheelchair-bound.” 

Easter  Seals  vice  president  of  com¬ 
munications,  Sandra  Gordon  Perkins, 
will  be  the  new  AADC  administrator. 
Ruffner  said  he  would  continue  to 
serve  as  an  adviser  to  the  group. 

The  new  address  of  the  American 
Association  of  Disability  Communi¬ 
cators  is  care  of  the  National  Easter 
Seals  Society,  70  Lake  St.,  Chicago, 
Ill.  60601.  Its  phone  number  is 
312/726-6200. 

Frederick  paper 
gives  to  arts  center 

The  Frederick  (Md.)  News-Post 
has  donated  $250,000  to  the  Dela- 
plaine  Visual  Arts  Center  in  Freder¬ 
ick.  The  News-Post  and  Frederick 
Cablevision  Inc.,  jointly  owned  by 
the  Delaplaine  and  Randall  families, 
earlier  donated  the  site  for  the  arts 
center. 
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•  ^Kruger 

Were  making  news  in  newsprint  tecimningy. 


Franchise  newspapers 

Initiai  investment  of  $1,500  to  $4,000,  training  costs  of  $50  to  $600, 
pius  a  car,  typewriter,  camera  and  you  can  put  out  your  own  Bingo  Bugie 


By  M.L.  Stein 

Wanna  own  a  newspaper?  It’s 
easy  —  and  cheap  —  according  to 
Roger  Snowden. 

All  you  need,  he  says,  is  an  initial 
investment  of  $1,500  to  $4,000,  train¬ 
ing  costs  of  $50  to  $600  plus  a  car, 
typewriter,  camera  and  “hard  work 
and  determination.” 

The  paper,  no  matter  where  you 
publish,  will  be  called  the  Bingo  Bugle 
and  will  be  franchised  to  you  by 
Snowden  who,  in  eight  years,  has 
built  an  empire  of  41  franchises  in  41 
m'.;tro  markets  in  the  U.S.  and 
Canada,  which  reportedly  gross  a 
total  of  $2.5  million  annually. 

In  two  more  years,  he  expects  to 
have  between  55  and  60  franchises  of 
the  free  monthly  tabloid.  Their  edito¬ 
rial  and  advertising  content  is  almost 
entirely  bingo-related,  a  game  that, 
according  to  Snowden,  attracts  55 
million  regular  players  in  the  U.S. 
alone  and  their  number  is  growing. 

Snowden’s  brochures  proclaim: 
“With  the  Bingo  Bugle  You  Can  Blow 
Your  Own  Horn.”  An  E&P  check  of 
franchises  indicated  the  Bugle  also  is 
a  Horn  of  Plenty  —  plenty  of  adver¬ 
tising,  plenty  of  circulation  and 
respectable,  if  not  spectacular,  prof¬ 
its. 

For  most  owners,  the  profits  are 
pure  gravy  since  they  also  have 
income  from  alternate  sources, 
including  other  enterprises,  teaching 
school,  landscape  architecture,  an  ad 
agency  and  various  jobs. 

One  franchisee,  Larry  Webber  in 
Denver,  owns  a  letterpress  print  shop 
but,  like  most  Bugle  publishers,  jobs 
his  paper  out  to  offset  companies. 
Very  few  Buglers  have  had  previous 
newspaper  experience. 

The  60-year-old  Snowden  does 
have,  however.  A  former  Standard 
Oil  executive,  owner  of  a  Santa  Rosa, 
Calif.,  weekly  and  manager  of  farm 
and  hotel  magazines,  he  runs  his 
Bugle  company  from  Vashon  Island, 
Wash.,  near  Seattle. 

He  began  the  business  in  1979  with 
the  first  Bingo  Bugle  in  partnership 
with  Jim  Gilbertson  to  whom  he  later 
sold  his  interest  to  concentrate  on 
franchising  the  idea. 

New  franchisees  get  an  “inten- 
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Roger  Snowden 
Bingo  Bugle  founder 


sive”  two-day  seminar  in  Seattle  or 
their  home  city,  covering  all  aspects 
of  publishing,  including  writing. 

“I  know  you  can’t  teach  anyone  to 
write  in  two  days  but  at  least  we  get 
them  started  on  newspaper  style,” 


Snowden  said.  “We  tell  them  to  write 
short  and  snappy  stories.” 

The  newcomers  also  are  given 
start-up  materials:  training  manual, 
promotional  posters,  rate  cards,  busi¬ 
ness  cards,  contracts,  letterheads, 
layout  sheets,  sales  aids,  trademark 
reproduction  proofs  and  layout  art. 

Each  month,  Snowden’s  office  pro¬ 
vides  them  with  camera-ready  col¬ 
umns,  feature  articles,  graphics, 
bingo  news  stories  and  gaming  infor¬ 
mation. 

Snowden  uses  14  free-lance  con¬ 
tributors  and  also  maintains  a  salaried 
staff,  including  Warren  E.  Kraft,  a 
former  ad  agency  executive,  who 
handles  development  and  franchise 
sales  and  training. 

According  to  the  Bingo  Bugle 
founder,  individual  net  income  from 
the  newspapers  varies  from  $3,000  to 
$17,000  a  month,  with  the  average 
between  $9,000-$i0,000. 

“They  should  be  able  to  take  home 
550  of  every  dollar  they  take  in  but,  to 
be  successful,  they’ve  got  to  be  out¬ 
going  folks,”  Snowden  continued. 
“They’ve  got  to  go  out  and  hustle 
advertising  and  meet  the  people  in  the 
bingo  industry. 

He  acknowledged  that  “four  or 
five”  publishers  have  failed.  “They 
were  not  into  selling,”  he  explained. 

Snowden  receives  royalties  of  10% 
of  their  monthly  gross  from  each  of 
his  franchisees. 

One  of  his  more  successful  produc¬ 
ers,  Bill  Grossman,  who  owns  three 
franchises  in  the  San  Francisco  Bay 
region,  said  his  first  franchise  cost 
$1,600  and  was  reaping  $10,000  a 
month  within  four  months.  His  son 
Roy  operates  his  own  Bugle  in  Sac¬ 
ramento. 

The  elder  Grossman,  who  works 
for  a  billboard  firm  on  the  side,  turns 
out  his  three  papers  with  his  wife, 
Marie,  a  schoolteacher,  who  is  the 
publisher. 

“We  get  excellent  support  from 
Roger  [Snowden]  —  cartoons,  word 
games,  crosswords  and  information 
from  around  the  country  to  give  read¬ 
ers  a  wider  view  of  bingo,”  Grossman 
stated.  “We  generate  some  local  sto¬ 
ries,  but  only  about  bingo  and  we 
don’t  get  into  anything  political  or 
write  negative  stories.  Advertising  is 
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all  bingo.” 

The  couple  brings  in  monthly 
revenues  of  $10,000-$  15,000  for  the 
three  papers,  but  there  is  a  price  to 
pay. 

They  must  spend  almost  every 
night  at  the  charity  bingo  parlors 
“meeting  our  clients  and  delivering 
the  papers,”  Grossman  related.  Even 
their  children  help  out  with  the  distri¬ 
bution. 

The  transition  to  newspapering 
wasn’t  too  jarring  for  Webber  in  Den¬ 
ver  who’s  “been  around  printing” 
since  he  was  12,  worked  as  printer  for 
a  Nebraska  weekly,  and  now  owns  his 
own  imprinting  plant. 

Still,  he  recalls,  he  “faltered”  in  his 
first  five  years  as  a  Bugle  franchisee. 

“The  problem  was  that  I  tried  to  do 
it  all  myself,”  he  added.  “Then  I 
found  a  man  who  was  a  good  writer 
and  things  have  improved  consider¬ 
ably.” 

Webber,  whose  start-up  cost  was 
$8,000,  plans  to  publish  a  Colorado 
Springs  edition  soon  whose  initial 
cost,  he  estimated,  will  be  $1,750.  His 
Denver  paper,  he  noted,  grosses 
$7,000-$8,500  a  month. 

Webber  also  is  in  the  bingo  busi¬ 
ness,  subleasing  out  two  buildings  to 
game  operators.  His  son  Ron  runs  the 
food  concession  stands  at  the  parlors. 

Chuck  Wells  in  Tampa,  Fla., 
another  Bugle  blower,  also  seemed 
quite  content  with  his  franchise 
arrangement. 

His  36-page  paper,  he  said,  pro¬ 
duces  an  $11,000  monthly  gross  of 
which  he  takes  home  $5,000. 

A  former  production  manager  for 
Stars  &  Stripes  in  Japan  and  publisher 
of  a  city  magazine  in  Charleston, 
S.C.,  he  described  his  Bugle  connec¬ 


tion  as  “  ...  a  fun  job  and  1  only 
spend  70  hours  a  month  doing  it. 
Florida  is  the  hottest  spot  in  the 
nation  for  bingo  and  we’re  circulating 
25,000  copies  in  the  Tampa  Bay  area 
alone.” 

Like  many  Bugle  franchise  holders. 
Wells  depends  on  desktop  publishing 
with  a  computer,  getting  everything 
camera-ready  for  the  printer. 

He  still  finds  time,  he  said,  to 
moonlight  in  marketing  and  public 
relations. 

Snowden  noted  that  Bugle  content 
averages  65%  advertising,  90%  of 
which  deals  with  bingo.  The  rest  is 
primarily  entertainment-oriented.  A 
recent  Puget  Sound  edition  featured 
Las  Vegas  casino  ads,  along  with 
puffy  stories  of  their  shows. 

A  staple  of  any  Bugle  is  a  local 
listing  of  every  bingo  game  and  prize 
money  highlights. 

The  future  of  the  Bingo  Bugle 
appears  to  be  assured.  Snowden 
revealed  research  figures  which  show 
that  over  $4  billion  a  year  is  wagered 
on  bingo,  of  which  20%  or  $800  mil¬ 
lion  goes  to  the  non-profit  organiza¬ 
tions  sponsoring  them.  He  noted  fur¬ 
ther  that  bingo  is  legal  in  46  states, 
Canada,  Great  Britain,  Ireland,  New 
Zealand  and  Australia. 

“Twelve  franchises  could  be  sus¬ 
tained  in  the  state  of  New  York 
alone,”  he  estimated. 

New  sections  debut 

The  News-Times,  Danbury,  Conn., 
was  slated  to  introduce  three  new  sec¬ 
tions:  Sports  Plus  on  Mondays; 
Neighbors/Good  News  on  Tuesdays; 
and  Business  Plus  on  Thursdays. 


AP  candidates  for 
board  are  seiected 

The  Nominating  Committee  of  the 
Associated  Press  has  named  candi¬ 
dates  for  election  to  six  seats  on  its 
board  of  directors.  The  election  is 
slated  to  take  place  at  the  AP  annual 
meeting  in  Chicago  on  April  24. 

The  nominees  for  five  of  the  seats 
are:  Walter  E.  Bartlett,  Greenville 
(S.C.)  News;  William  M.  Boyd,  Cen¬ 
tral  New  Jersey  Home  News,  New 
Brunswick;  David  R.  Bradley  Jr.,  St. 
Joseph  (Mo.)  News-Press  &  Gazette; 
William  R.  Burleigh,  Rocky  Mountain 
News,  Denver,  Colo.;  Richard  L. 
Connor,  Fort  Worth  (Texas)  Star- 
Telegram;  Frank  A.  Daniels  Jr., 
Raleigh  (N.C.)  News  &  Observer  and 
Times;  William  J.  Keating,  Cincinnati 
(Ohio)  Inquirer;  Harold  R.  Lifven- 
dahl,  Orlando  (Ra.)  Sentinel;  Paul  J. 
O’Brien,  Salt  Lake  Tribune,  Salt 
Lake  City,  Utah;  and  F.  A1  Totter, 
San  Gabriel  Valley  Tribune,  Covina, 
Calif. 

From  memberships  in  cities  under 
50,000  population,  nominated  for 
election  to  one  seat  on  the  board 
were:  John  G.  Montgomery,  Junction 
City  (Kan.)  Daily  Union;  and  Ted  M. 
Natt,  Longview  (Wash.)  Daily  News. 

Correction 

A  Dec.  3  E&P  article  about  pur¬ 
chasing  automation  referred  to 
“Knight-Ridder’s  Seattle  Times.” 
The  Blethen  family  owns  and  oper¬ 
ates  the  paper,  according  to  the 
Times.  Knight-Ridder  holds  49.5%  of 
voting  stock  and  65%  of  non-voting 
common  stock,  according  to  KRI’s 
1987  annual  report. 


From  Uganda  . . . 

“When  Ab(jullah  Mwanga,  age  5,  scampers  barefoot  across 
his  father’s  cassava  fields,  he  keeps  his  eyes  on  the  furrows  for 
human  bones.  When  he  finds  them,  as  he  often  does,  he  picks 
them  up  and  puts  them  in  a  pile.  Ttien  he  waits  for  the  government 
man  from  Kampala  who  scoops  them  into  a  black  plastic  bag  and 
pats  his  head  for  a  job  well  done.  Abdullah  is  too  young  to 
understand  how  mud-stained  skulls  and  fractured  femurs  wound 
up  on  the  family  farm,  and  why  they  are  now  being  stacked  like 
coconuts  in  carefully  labeled  sacks  and  hauled  away  ...” 

—by  Mary  Battiata,  The  Washington  Post 
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NEWSPEOPLE  IN  THE  NEWS 


The  Associated  Press  has 
appointed  Jerry  Gray  chief  of 
bureau  for  New  Jersey  and  Larry 
Laughlin,  chief  of  bureau  for  north¬ 
ern  New  England. 

Gray,  formerly  assistant  chief  of 
bureau  for  New  Jersey  based  in  New¬ 
ark,  joined  AP  in  Memphis  in  1975 
and  has  served  in  the  World  Services 
department  in  New  York  and  as  chief 
of  bureau  in  Nairobi.  In  Newark,  he 
succeeds  Drusila  Menaker,  who 
transferred  to  the  Warsaw  bureau  in 
Poland. 

Laughlin,  whose  responsibility 
includes  Maine,  Vermont  and  New 
Hampshire,  joined  AP  in  Boston  in 
1976,  transferred  to  Providence,  R.I., 
in  1978,  and  became  correspondent 
there  the  next  year.  He  has  been  in 
Richmond  since  1982. 

Also,  Linda  Stowell,  AP  corre¬ 
spondent  in  Stamford,  Conn.,  since 
1986,  moved  to  news  editor  for  Vir¬ 
ginia,  succeeding  Laughlin. 

*  *  * 

Isabel  B.  Spencer  has  moved  from 
assistant  city  editor  of  the  Newark 
Star-Ledger  to  editor  of  the  Elizabeth 
(N.J.)  Daily  Journal,  succeeding 
Philip  ScHOCH,  who  was  named  news 
editor  of  the  Dallas  Times  Herald. 

Spencer,  who  has  held  posts  at 
seven  newspapers  throughout  New 
Jersey,  Pennsylvania  and  Delaware, 
is  married  to  F.  Gilman  Spencer, 
editor  of  the  New  York  Daily  News, 
and  is  the  mother  of  one  daughter  and 
four  stepchildren.  She  is  a  graduate 
of  Bryn  Mawr  College,  Bryn  Mawr, 
Pa. 

*  *  * 

Michael  Evans,  former  personal 
photographer  for  President  Ronald 
Reagan,  is  now  with  the  Atlanta 


brings  fresh  ideas  to  management 
without  removing  our  finest  workers 
from  what  they  do  best.” 

Holder  of  a  bachelor’s  degree  in 
journalism  from  West  Virginia  Uni¬ 
versity,  Schmitz  spent  three  months 
as  a  general  assignment  reporter  at 
the  Wheeling  (W.Va.)  Intelligencer 
prior  to  joining  the  Press. 

«  iii  « 

Veteran  music  critic  Bob  Clay- 
pool  has  joined  the  Houston  Chroni¬ 
cle  features  staff  specializing  in  cov¬ 
ering  country/western,  rhythm  and 
blues,  and  jazz. 

After  receiving  a  master’s  degree  in 
journalism  at  the  University  of  Mis¬ 
souri  in  1972,  Claypool  became  music 
critic  for  the  Houston  Post  and  con¬ 
tributed  to  other  music  publications. 


Journal  and  Atlanta  Constitution  as 
photo  and  graphics  editor. 

He  became  Reagan’s  personal  pho¬ 
tographer  in  1981  and  after  serving 
four  years  worked  for  Time  magazine 
and  as  a  commercial  photographer  in 
Washington,  D.C. 

Evans  began  his  news  photography 
career  at  the  Cleveland  Plain  Dealer 
in  1968  and  moved  to  the  New  York 
Times  in  1974. 

*  *  * 

Julie  R.  Lipkin  joined  the  editorial 
staff  of  The  Connecticut  Law  Tri¬ 
bune,  based  in  Stamford,  as  managing 
editor.  Most  recently  assistant  city 
editor  for  the  Poughkeepsie  (N.Y.) 
Journal,  Lipkin  earlier  was  assistant 
city  editor  at  The  Day,  New  London, 
Conn. 


Anne  Henderson,  formerly  night 
city  editor  of  the  Chicago  Sun-Times, 
joined  the  New  York  Times  as  a  copy 
editor  on  the  metro  desk.  She  previ¬ 
ously  worked  for  the  Chicago  Daily 
News,  the  Dubuque  Telegraph-Her¬ 
ald  and  the  Des  Moines 
*  *  * 

Jon  Schmitz,  who  covers  city  gov¬ 
ernment  for  the  Pittsburgh  Press,  has 
been  named  a  special  editor.  He  is  the 
fourth  reporter  to  hold  the  position 
created  by  editor  Angus  McEach- 

RAN. 

Schmitz  received  a  $1,000  stipend 
and  opportunity  to  take  part  in  man¬ 
agement  matters  for  three  years  while 
continuing  to  cover  City  Hall. 
McEachran  said  the  position  “recog¬ 
nizes  superior  performance  and 


DARLENE  PFISTER  now  heads  a 
major  news  department  at  the  Min- 
neapolis-St.  Paul  Star  Tribune  as 
the  newly  named  director  of  pho¬ 
tography.  She  replaces  veteran 
chief  photographer  Earl  Seubert, 
who  retired  in  December. 

Pfister,  a  cum  laude  graduate  of 
the  University  of  Wisconsin,  Mil¬ 
waukee,  with  a  degree  in  mass  com¬ 
munications,  has  worked  for  the 
newspaper  1 1  years,  starting  with 
the  Tribune  as  a  staff  photograher 
and  advancing  in  1985  to  assistant 
chief  photographer  of  the  Star  Tri¬ 
bune.  Previously  she  was  a  staff 
photographer  for  the  Milwaukee 
Journal  and  Sentinel  and  the 
Waukesha  Freeman. 


C.  SHELBY  COFFEY  III  has  succeeded 
William  F.  Thomas  as  editor  and 
executive  vice  president  of  the  Los 
Angeles  Times.  Thomas  retired  on  Jan. 
1  after  a  27-year  career  at  the  newspa¬ 
per. 

Coffey  reports  to  Tom  Johnson, 
publisher  and  chief  executive  officer, 
and  supervises  an  editorial  staff  of 
more  than  1,000  people,  with  responsi¬ 
bility  for  news  and  feature  coverage 
and  the  editorial  and  opinion  pages. 

After  17  years  with  the  Washington 
Post,  Coffey  became  editor  of  U.S. 
News  &  World  Report  and  then  editor 
of  the  Dallas  Times  Herald  before 
moving  to  the  Times  as  deputy  associ¬ 
ate  editor  in  1986.  He  became  execu¬ 
tive  editor  in  April  1988. 
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Curtis  J.  Sitomer,  a  20-year  vet¬ 
eran  of  the  Christian  Science  Moni¬ 
tor,  was  appointed  managing  editor  of 
the  newspaper  in  an  announcement 
by  editor  Richard  J.  Cattani. 

Most  recently  a  senior  columnist 
writing  on  justice,  religion  and  law, 
Sitomer  has  held  several  Monitor 
positions,  including  special  sections 
editor,  American  news  editor  and  Los 
Angeles  bureau  chief. 

Four  other  key  editorial  positions 
announced  by  Cattani  include:  Ruth 
Walker,  to  assistant  managing  editor 
from  assistant  editorial  page  editor; 
Brad  Knickerbocker,  to  editorial 
page  editor  from  national  news  editor; 
Peter  N.  Spotts,  to  national  news 
editor  from  editorial  writer;  and 
Keith  Henderson,  assistant  editorial 
page  editor  from  editorial  writer. 

*  *  * 

The  newspapers  owned  by  the 
Block  family — the  Pittsburgh  Post- 
Gazette,  the  Toledo  Blade  and  the 
Monterey  Peninsula  (Calif.)  Herald — 
have  restructured  the  Washington, 
D.C.,  bureau. 

Patrick  Griffith,  previously 
managing  editor  of  the  Herald,  is  now 
head  of  the  three-person  bureau, 
which  includes  Harry  Stoffer,  a 
former  Harrisburg  correspondent  for 
the  Post-Gazette,  and  Jack  Torry,  a 
former  staff  member  of  the  Blade. 

James  O’Toole,  Washington  cor¬ 
respondent  for  the  three  papers  since 
1984,  is  returning  to  the  Post-Gazette 
to  report  on  local  politics. 

♦  *  * 

Ronald  H.  Claxton  is  the  newly 
named  news  editor  of  the  Myrtle 
Beach  (S.C.)  Sun  News,  and  Robert 
G.  Bestler  is  now  assistant  sports 
editor. 

In  the  past  10  years,  Claxton  has 
held  various  editing  positions  at  the 
Rocky  Mountain  News  and  the  Den¬ 
ver  Post  and  was  an  instructor  and 
newspaper  adviser  at  the  University 
of  Colorado’s  School  of  Journalism 
and  Mass  Communications. 

Bestler  was  with  the  Milwaukee 
Journal  as  copy  desk  chief  and  assis¬ 
tant  news  editor,  among  other  posi¬ 
tions,  from  1975  to  1988.  He  left  the 
Journal  early  last  year  to  open  a  book¬ 
store,  which  he  still  has,  in  North 
Myrtle  Beach. 

*  *  * 

David  C.  Fiedler,  former  editor  of 
the  Gloucester  County  Times,  Wood¬ 
bury,  N.J.,  has  become  a  partner  in 
Spe-Schul  Communications,  Vine- 
land,  N.J.,  a  public  relations,  adver¬ 
tising  and  development  firm. 

Fiedler  is  a  former  president  of  the 
New  Jersey  Associated  Press  Man¬ 
aging  Editors. 
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James  E.  Bressor,  on  the  Burling¬ 
ton  (Vt.)  Free  Press  state  Capitol 
news  staff  in  Montpelier  since  1987, 
has  been  promoted  to  bureau  chief. 
He  succeeded  David  Karvelas,  who 
is  now  administrative  aide  to  Ver¬ 
mont’s  new  congressman.  Republi¬ 
can  Peter  Smith. 

*  *  * 

Chad  Johnson,  previously  respon¬ 
sible  for  media  planning  and  con¬ 
sumer  research  for  MainStreet 
Department  Stores,  moved  to  pro¬ 
motion  and  research  manager  of  Plilit- 
zer  Community  Newpspapers,  Chi¬ 
cago. 

*  *  * 

Jay  Byrne  has  been  named 
publisher  of  the  Taft  (Calif.)  Daily 
Midway  Driller,  by  Edward  W. 
Scripts  III,  general  manager  of  Mid¬ 
way  Driller  Inc.  He  replaces  Greg 
McConnell,  who  is  now  advertising 
manager  of  the  Petaluma  (Calif.) 
Argus-Courier. 

Bryne,  previously  circulation  man¬ 
ager  of  the  Fontana  (Calif.)  Herald 
News  and  the  Auburn  (N.Y.)  Citizen, 
had  worked  in  the  past  as  circulation 
manager  of  the  Midway  Driller. 


Independent  Publications,  Inc^ 
and  fVilUam  K  Strasburg  have  agreed  to  sell 


iObrntgomerg  ^ublialpng  €atnpang 

(11  weekly  newspapers  in  suburban 
Philadelphia  with  total  circulation  of 163,000) 

1b  Metroweek  Corporation 

Metroweek  was  founded  recently  by  Arthur  W.  Howe  IV, 
who  won  a  1986  Pulitzer  Prize  while  at  the  Philadelphia  Inquirer. 

We  are  proud  to  have  served  as  the  broker 
for  the  sellers  in  this  transaction 

Lee  Dirks  &  Associates 
313-6464230 
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Carmen  M.  Willix  was  elected 
president  and  chief  executive  officer 
of  Metropolitan  Sunday  Newspapers 
Inc.  by  the  board  of  directors.  She 
succeeds  Lewis  G.  Green,  who 
recently  announced  his  resignation. 

Willix  joined  the  staff  as  a  sales 
representative  in  1985,  and  then  was 
appointed  vice  president  of  market¬ 
ing.  She  is  now  responsible  for  the 
company’s  business  activities  and 
oversees  operations  of  its  subsidiar¬ 
ies,  the  Sunday  Magazine  Network 
and  Metro-Puck  Comics  Network. 

*  *  * 

Kenneth  D.  Parks  was  named 
publisher  and  general  manager  of  the 
Portsmouth  (Ohio)  Daily  Times  as  of 
Dec.  30,  succeeding  Glenn  M.  Zar- 
FOS. 

He  moved  from  the  Owensboro 
(Ky.)  Messenger-Inquirer,  where  he 
had  worked  17  years,  most  recently  as 
vice  president  and  director  of  com¬ 
mercial  sales  and  vice  president  of 
Owensboro  Broadcasting  Co. 

*  *  * 

Greg  Huffman,  formerly  assistant 
retail  advertising  manager  at  the  St. 
Petersburg  Times,  has  assumed  the 
new  position  of  advertising  opera¬ 
tions  manager.  He  is  responsible  for 
all  non-district  sales  operations. 


OBITUARIES 


Cranston  Williams,  93,  general 
manager  of  the  American  Newspaper 
Publishers  Association  for  21  years 
before  he  retired  in  I960,  died  Jan.  8  at 
his  Lynchburg,  Va.,  home  of  conges¬ 
tive  heart  failure. 

Williams  began  his  newspaper 
career  at  the  Americus  (Ga.)  Daily 
Times-Recorder  in  1915  and  after 
serving  as  a  second  lieutenant  in  the 
Army  during  World  War  I,  became 
secretary  to  U.S.  Senator  Harris  of 
Georgia. 

In  1924,  he  resigned  to  manage  the 
Southern  Newspaper  Publishers 
Association  in  Chattanooga,  Tenn., 
and  subsequently  moved  to  general 
manager  of  ANPA  in  1939. 

A  native  of  Augusta,  Ga.,  he  was  a 
1915  graduate  of  Emory  College. 


Barbara  Anne  Grant  Abert,  76, 
whose  father  and  husband  were  chief 
executives  of  the  company  that  grew 
to  become  Journal  Communications, 
Milwaukee,  died  Jan.  2  at  her 
Mequon,  Wis.,  home  of  complica¬ 
tions  of  emphysema  and  congestive 
heart  failure. 

Her  father,  Harry  J.  Grant,  and 
husband,  Donald  B.  Abert,  were  two 
of  only  five  chief  executives  in  the 
company’s  107-year-old  history. 

She  became  a  director  of  Journal 
Communications  following  her  hus¬ 
band’s  death  in  1985  and  served  until 
last  June,  when  she  was  replaced  by 
her  son-in-law,  David  Meissner. 

«  *  * 

Joseph  Clark,  75,  foreign  editor  of 
The  Daily  Worker,  New  York,  until 
he  resigned  after  crimes  by  Stalin 
were  disclosed  in  1957,  died  Dec.  27 
of  a  heart  attack  at  his  country  house 
in  South  Egremont,  Mass. 

After  leaving  the  paper,  he  worked 
for  the  American  Cancer  Society  in 
the  ’60s  and  ’70s  and  was  on  the  edito¬ 
rial  board  of  Dissent  magazine. 

i|>  * 

Steven  A.  Gield,  31,  a  Hartford 
Courant  reporter,  died  Jan.  3  when  he 
fell  about  60  feet  in  a  climbing  acci¬ 
dent  during  a  vacation  expedition  to 
Baja  California  Sur,  Mexico. 

Prior  to  joining  the  newspaper  as  a 
correspondent  in  1984,  he  was  a 
reporter  for  the  former  Springfield 
(Mass.)  Daily  News. 

«  «  « 

Charles  Edward  Mercer,  71,  a 
former  Associated  Press  columnist 
and  vice  president  of  G.P.  Putnam’s 
Sons  publishing  house,  died  Dec.  28. 

Mercer,  a  native  of  Canada,  began 


his  career  as  a  reporter  for  the 
Washington  Pos*  in  1939  and  joined 
AP  in  1942  in  New  York  City.  He 
served  as  an  editor  and  feature  writer 
and  national  television  columnist. 

In  1959,  he  became  a  free-lance 
writer,  producing  non-fiction  books 
and  novels  and  in  1966-79  edited 
young  adult  books  for  Putnam. 

*  *  * 

Joseph  H.  Nixon,  75,  chairman 
emeritus  of  Nixon  Enterprises  Inc., 
parent  company  of  Nixon  Newspa¬ 
pers  Inc.,  Peru,  Ind.,  died  Dec.  20 
after  a  short  illness. 

Nixon  became  chairman  of  Nixon 
Enterprises  in  1980  and  had  continued 
working  as  chairman  emeritus  until 
two  months  ago.  His  involvement  in 
civic  projects  and  causes  included  a 
successful  campaign  to  locate  a  naval 
air  training  base  near  Peru,  Ind.,  and 
construction  of  flood  control  rese- 
voirs  in  the  Wabash  River  area. 

He  began  his  career  in  1934  at  the 
Michigan  City  (Ind.)  Dispatch, 
owned  by  his  late  father,  Don  Nixon, 
and  managed  Nixon  papers  in  Eliz- 
abethton,  Tenn.,  and  Wabash  and 
Peru,  Ind. 

He  served  as  director  of  the  Inland 
Press  Association  in  1947-53  and  was 
a  past  president  of  the  Hoosier  Press 
Association. 

4c  ♦ 

John  J.  Quinn,  59,  former  features 
editor  of  the  New  York  Daily  News  in 
the  ’70s  died  Dec.  31  of  cancer  at  his 
Lakeland,  Fla.,  home. 

He  joined  the  newspaper  in  1%7 
and  left  in  1982  to  enter  private  busi¬ 
ness  producing  computer  programs  for 
writers.  He  recently  was  president  of 
the  Children’s  Opera  Workshop  in 
New  York  City  and  was  co-author  of 
“Growing  Up  Kennedy;  The  Third 
Wave  Comes  of  Age,”  about  a  new 
generation  of  Kennedy  children. 

♦  *  * 

Ralph  G.  Reichhold,  94,  retired 
artist  and  writer  for  the  Pittsburgh 
Press,  died  Jan.  2  in  the  Courtland 
Manor  Nursing  Home,  Dover,  Del. 

He  had  retired  in  1955  and  moved  to 
Rehoboth  Beach,  Del. ,  after  a  42-year 
career  at  the  paper.  Reichhold 
created  a  cartoon  character,  “Donald 
Dingbat,”  a  small  bird  which 
appeared  with  the  daily  weather  fore¬ 
casts  for  37  years.  He  also  drew  a 
panel  comic  and  editorial  cartoons. 

«  *  * 

Catherine  L.  Shea,  68,  executive 
assistant  to  the  managing  editor  of  the 
New  York  Times,  died  Dec.  24  of 


colon  cancer  at  Memorial  Sloan-Ket- 
tering  Cancer  Center  in  New  York 
City. 

A  member  of  the  newspaper’s  cleri¬ 
cal  staff  since  1956,  Shea  had  worked 
for  Arthur  Gelb,  now  the  managing 
editor,  since  1975. 

Before  joining  the  Times,  she  was  a 
secretary  with  the  Federal  Bureau  of 
Investigation  in  Washington  and  a 
secretary  in  the  press  office  of  the 
United  States  Mission  to  the  United 
Nations,  where  she  joined  the  Times 
bureau. 

*  ilf  if 

Mark  Stone,  76,  retired  public 
relations  executive  who  helped  his 
brother  start  I.F,  Stone’s  Weekly 
newsletter  in  1953,  died  of 
emphysema  Nov.  17  at  the  Stanford 
Medical  Center  in  Palo  Alto,  Calif. 

He  served  as  the  publication’s  busi¬ 
ness  manager  for  the  first  years. 

«  *  « 

Jorge  Carrasco  Villalobos,  74, 
chairman  of  the  board  of  directors  and 
editor  of  El  Diario,  La  Paz,  Bolivia, 
died  Nov.  13  after  undergoing  surgery 
in  La  Paz. 

He  was  a  longtime  director  of  the 
Inter  American  Press  Association  and 
founder  and  first  president  of  the 
National  Press  Association  of 
Bolivia.  He  began  his  career  as  a  staff 
writer  with  El  Diario  in  1938. 

His  widow,  Elena,  was  elected  by 
shareholders  to  succeed  her  husband 
as  chairman  and  editor.  She  previ¬ 
ously  headed  the  women’s  section  of 
the  morning  paper. 

*  *  * 

Edwin  A.  (“Tony”)  Weitzel,  83, 
a  former  Chicago  journalist  and 
broadcaster  who  wrote  the  Town 
Crier  column  for  the  Chicago  Daily 
News  from  1949  to  1965,  died  Dec.  20 
in  Naples  (Fla.)  Community  Hospital. 

He  had  moved  to  Marco  Island, 
Fla.,  in  1971  and  from  1972-87  was  a 
columnist  and  travel  editor  for  the 
Naples  Daily  News. 

Weitzel,  a  graduate  of  Case  West¬ 
ern  Reserve  University  in  Cleveland, 
began  his  career  in  1929  with  the 
Cleveland  News.  He  went  to  the 
Akron  (Ohio)  Beacon  Journal  in  1938 
and  later  moved  to  the  Detroit  Free 
Press  and  then  the  Detroit  News. 

He  became  a  radio  interviewer  and 
commentator  in  Detroit  and  in  1949 
moved  to  the  Chicago  Daily  News 
where  his  column  and  radio  and  tele¬ 
vision  programs,  made  him  a  media 
personality. 

One  of  his  sons,  Peter  Weitzel,  is 
managing  editor  of  the  Miami  Herald. 
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Guild  proceeds  with  cancellation  pledge  drive 


By  Mark  Fitzgerald 

Newspaper  Guild  members  at  the 
Akron  (Ohio)  Beacon  Journal  are 
claiming  successes  in  their  campaign 
to  revive  bargaining  talks  by  collect¬ 
ing  subscription  cancellation  pledges. 

Akron  Newspaper  Guild  president 
Jane  Snow  said  2,000  pledges  were 
collected  in  the  first  few  weeks  of  the 
drive.  The  Guild  is  seeking  to  present 
management  at  the  Knight-Ridder- 
owned  paper  with  15,000  such 
pledges,  she  said. 

Some  135  newsroom  employees 
have  worked  without  a  contract  since 
November  1987  —  and  the  last  bar¬ 
gaining  session  broke  up  with  no 
progress  on  Nov.  17. 

The  Guild  says  the  talks  have 
foundered  principally  because  the 
Beacon  Journal  tried  to  wring  more 
concessions  on  health-care  provi¬ 
sions  after  both  sides  had  already 
settled  on  contract  language. 

Coming  after  the  Guild  had  already 
agreed  to  a  long  list  of  givebacks,  the 
demand  amounted  to  bargaining  in 
bad  faith.  Guild  president  Snow 
charged. 

But  the  newspaper  portrays  itself 
as  needing  desperately  to  cut  costs  to 
remain  profitable. 

“We’re  sitting  here  in  the  Rust  Belt 
watching  an  ad  base  that  is  not  grow¬ 
ing,”  editor  Dale  Allen  said  in  a  tele¬ 
phone  interview.  “It’s  just  that  the 
market  in  this  part  of  the  country  has 
been  depressed  for  a  number  of  years 
now.” 

The  Beacon  Journal’s  recent  prob¬ 
lems,  Allen  added,  are  no  different 
from  those  in  the  rest  of  the  industry: 
slumping  retail  and  national  ad 
revenue. 

“We  had  been  aggressive  on  our  ad 
rates  in  past  years,  but  we  just  don’t 
feel  we  can  do  that  anymore,”  he 
said. 

In  addition,  the  paper’s  circulation 
has  declined  in  the  last  year  from 
157,395  to  152,471,  according  to  the 
last  Audit  Bureau  of  Circulations 
FAS-FAX  report. 

In  November,  the  paper  notified 
the  Guild  that  it  might  lay  off  20 
employees  —  five  of  them  from  the 
newsroom  —  in  the  first  or  second 
quarter  of  1989. 

However,  Allen  told  E&P  that  it 
now  appears  the  paper  will  reduce  its 
work  force  sufficiently  by  attrition  so 
that  layoffs  will  not  be  necessary. 
There  is  no  goal  for  attrition  of  news¬ 
room  staff,  he  said. 

Even  before  the  collapse  of  the 


recent  talks,  bargaining  has  not  been 
pleasant  for  the  Guild. 

“We  have  already  given  them  II 
pages  of  givebacks,”  said  local  presi¬ 
dent  Snow,  a  Beacon  Journal 
reporter. 


For  example.  Snow  said,  the  union 
agreed  to  cut  in  half  the  number  of 
sick  days;  to  end  double-time  pay  on 
Sundays;  to  reduce  the  pay  differen¬ 
tial  for  night  work  from  850  an  hour  to 
550  an  hour;  and  to  give  management 
“more  latitude  in  the  use  of  [non¬ 
union]  correspondents.” 

From  the  135-person  unit,  the 
union  has  also  agreed  to  grant  exempt 
status  to  nine  positions,  including  the 
copy  desk  chief,  the  deputy  business 


and  sports  editors  and  both  assistant 
news  editors. 

Further,  the  union  has  agreed  to 
change  the  formula  for  “premium” 
pay  —  awarded  when  an  employee 
takes  on  a  new  title  with  additional 


responsibilities  —  from  a  5%  or  10% 
increase  to  a  flat  rate. 

The  union  also  agreed  that  any  con¬ 
tract  would  not  be  retroactive,  though 
employees  have  not  received  a  con¬ 
tract  pay  raise  in  two  years. 

Wage  bargaining  has  been  con¬ 
cluded.  According  to  a  published 
report,  the  Guild  agreed  to  pay  raises 
averaging  3%  to  4%  over  the  next  four 
years.  Top  minimum  for  a  reporter  is 
(Continued  on  page  31) 


How  many  undeserved  radar  tickets 
were  issued  last  year? 

a)l,012,317  b)649,119  C)0  d)  No  one  knows 


Unfortunately,  the  answer  is  d)  No  one 
knows.  Over  ten  million  tickets  were  issued 
last  year.  Some  experts  say  up  to  thirty  per¬ 
cent  of  them  were  incorrect. 

Here’s  why 

You  may  find  this  hard  to  believe,  but 
traffic  radar  doesn’t  tell  the  operator  which 
vehicle  he  is  clocking.  The  radar  unit  dis¬ 
plays  one  number.  That’s  all.  It  might  be 
the  closest  car,  it  might  be  the  fastest  car,  it 
might  be  the  biggest  car.  Or  it  might  not 
The  operator  has  to  decide. 

And  since  radar  operators  are  human, 
they  don’t  always  guess  right.  Even  if  only 
one  percent  of  the  tickets  issued  last  year 
were  wrong,  that’s  one  hundred  thousand 
undeserved  tickets. 

Free  report 

Our  engineers  had  to  know  every  detail 
about  traffic  radar  before  they  could  design 
Escort  and  Passport,  the  most  respected 
names  in  radar  detection. 

Now  we’ve  released  a  report  that  explains 
radar  and  radar  errors,  in  plain  language. 
And  it’s  yours  free.  Just  call  us  toll-free  or 
mail  the  coupon. 


FOR  FREE  REPORT 
ON  TRAFFIC  RADAR 
CALL  TOLL  FREE 

1-800-543-1608 

For  mail  coupon  to: 

Cincinnati  Microwave 
Department  959119 
One  Microwave  Plaza 
Cincinnati,  Ohio  45249 

Please  send  me  your  free  report 
TRAFFIC  RADAR:  How  it  works,  and 
why  It  gets  wrong  readings. 


CINCINNATI 


Allen  said,  however,  that  despite  the  labor  dispute 
both  sides  have  been  “highly  professional,  and  I  think 
we’ve  been  able  to  do  some  pretty  good  journalism 
from  time  to  time.” 


EDITOR  &  PUBLISHER  for  January  14,  1989 


23 


~i  ,iFii  1'  >  ^  ^  '*  ~ 


35  mm 


Photograph  by  Co  Rentmeester 
35  mm  Kodochrome  64  professional  f4m 


N.  Christian  Anderson  Seymour  Topping  Bill  Baker 

New  Directions  for  News  names  officers 


New  Directions  for  News,  a 
research  and  development  think  tank 
for  newspapers  formed  in  1987,  has 
named  N.  Christian  Anderson,  editor 
of  the  Orange  County  Register,  as  its 
new  chairman. 

Seymour  Topping,  director  of  edi¬ 
torial  development  for  the  New  York 
Times  Regional  Newspapers,  has 
been  named  vice  chairman. 

Anderson  succeeds  Bill  Baker, 
group  vice  president/news  for  Knight- 
Ridder  Inc.’s  newspaper  division. 

NDN  grew  out  of  research  by  Dor¬ 
othy  Jurney  in  1983  at  George 
Washington  University,  when  a  study 
of  10  newspapers’  coverage  of  chang¬ 
ing  social  issues  found  that  newspa¬ 
pers’  “emphasis  on  controversy,  con¬ 
frontation  and  sensation  does  not 
serve  a  reader  attempting  to  under¬ 
stand  the  forces  at  work  in  a  changing 
world.’’ 

New  Directions’  first  project  in  its 
“think  tank-research-prototype 
approach’’  to  readership  and  penetra¬ 
tion  problems  is  “Reaching  Tomor¬ 
row’s  Readers,’’  a  roundtable  meet¬ 
ing  scheduled  for  Jan.  28-30  at  the 
Rand  Corporation  in  Santa  Monica, 
Calif. 

The  second  roundtable  will  be 
sponsored  by  the  Chicago  Tribune 
and  Wisconsin  State  Journal,  to  be 
held  April  21-23  at  the  Tribune  build¬ 
ing. 

Pat  Murphy,  publisher  of  the 
Arizona  Republic  and  Phoenix 
Gazette,  is  NDN’s  roundtable  chair¬ 
man. 

The  roundtables  center  around  a 
videotape  that  includes  interviews 
with  experts  from  outside  the  news¬ 


paper  field  who  analyze  newspaper 
form  and  content  and  offer  sugges¬ 
tions  for  improvement. 

Newspaper  people,  professionals 
from  outside  the  business,  and  prod¬ 
uct  development  specialists  will  use 
the  videotape  as  a  vehicle  for  invent¬ 
ing  newspapers  of  the  future,  NDN 
stated. 

The  ideas  for  new  newspaper  con¬ 
tent  and  forms  will  then  be  developed 
into  prototypes  which  will  be  tested  in 
a  number  of  different-sized  newspa¬ 
pers  around  the  country  for  reader 
reaction. 

The  results  of  the  tests  will  be  sent 
to  editors  at  all  dailies  on  what  new 
ideas  work  and  how  to  implement 
them. 

When  the  cycle  is  completed, 
another  topic  will  be  chosen  and  the 
process  will  begin  again. 

Shelby  Coffey  III,  executive  editor 
of  the  Los  Angeles  Times,  chaired  the 
NDN  committee  that  developed  the 
process  for  testing  prototypes. 

Other  NDN  committee  chairmen 
are  Howard  H.  Hays,  editor  and 
publisher.  Riverside  (Calif.)  Press- 
Enterprise,  finance;  Joan  Byrd, 
executive  editor,  Everett  (Wash.) 
Herald  regional  roundtable  chairman; 
Jennie  Buckner,  managing  editor, 
afternoon,  San  Jose  (Calif.)  Mercury 
News,  outreach  chairman;  and  Mar- 
cie  Ersoff,  managing  editor,  Cincin¬ 
nati  Enquirer,  research  chairman. 

Experts  appearing  in  the  NDN  vid¬ 
eotape  are  Marshall  Blonsky,  semi- 
otician  and  author  of  On  Signs',  Stew¬ 
art  Brand,  consultant  on  future  plan¬ 
ning  and  author  of  Media  Lab: 


Inventing  the  Future  at  MIT', 
Anthony  Casale,  president  of  Media 
and  Opinion  Research  and  author  of 
Tracking  Trends  in  America;  George 
Prince,  founder  of  Synectics  Inc.  and 
author  of  The  Practice  of  Creativity; 
William  Stephenson,  communica¬ 
tions  theorist  and  author  of  The  Play 
Theory  of  Communications;  and 
Deborah  Tannen,  linguist  and  author 
of  That’s  Not  What  I  Meant. 

Other  NDN  board  members  are 
James  D.  Atwater,  dean.  School  of 
Journalism,  University  of  Missouri- 
Columbia;  Kent  Bernhard,  president, 
American  Publishing  Inc.;  Ben 
Cason,  media  consultant;  Frank  Den¬ 
ton,  editor,  Wisconsin  State  Journal; 
Colleen  Dishon,  associate  features 
editor,  Chicago  Tribune;  Robert 
Fabricio,  foreign  editor.  Ft.  Lauder¬ 
dale  News! Sun-Sentinel;  Katherine 
W.  Fanning;  Jay  T.  Harris,  assistant 
to  the  president,  newspaper  division, 
Knight-Ridder  Inc.,  William  Hilliard, 
editor.  The  Oregonian,  Portland; 
Deborah  Howell,  executive  editor, 
St.  Paul  (Minn.)  Pioneer  Press  &  Dis¬ 
patch;  Dorothy  Jurney,  founding 
chair,  NDN;  Edmund  B.  Lambeth, 
associate  dean  of  graduate  studies. 
School  of  Journalism,  UM-Columbia; 
David  Lipman,  associate  editor,  St. 
Louis  Post-Dispatch;  Walter  Mears, 
vice  president  and  columnist,  AP; 
Susan  H.  Miller,  director  of  editorial 
development,  Scripps  Howard,  Cin¬ 
cinnati;  Jack  Moseley,  editor.  South¬ 
west  Times  Record,  Fort  Smith,  Ark. ; 
Ten  M.  Natt,  editor  and  publisher, 
Longview  (Wash.)  Daily  News;  John 
Seigenthaler,  editor  and  publisher, 
(Continued  on  page  31) 
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LEGAL  BRIEFS 


Vendor  sales  ban 
is  unconstitutional 

A  Florida  law  barring  street  ven¬ 
dors,  including  those  selling  newspa¬ 
pers,  from  hawking  their  wares  on  the 
right-of-way  or  vicinity  of  a  state- 
maintained  road  was  declared  uncon¬ 
stitutional. 

In  a  ruling  Dec.  19,  U.S.  District 
Judge  Alcee  Hastings  also  found  that 
the  Fort  Lauderdale  News  and  Sun- 
Sentinel,  which  brought  the  suit,  suf¬ 
fered  violations  of  freedom  of  speech 
under  the  U.S.  Constitution. 

But  he  denied  compensatory  dam¬ 
ages  claimed  by  the  Sun-Sentinel  and 
awarded  nominal  damages  in  the 
amount  of  $1  and  assessed  the  legal 
costs  of  the  suit  on  the  defendants,  the 
city  of  Fort  Lauderdale  and  various 
members  of  the  City  Commission. 

During  a  two-day  hearing  in 
October,  Hastings  heard  testimony 
by  Joseph  Gerwens,  Fort  Lauder¬ 
dale’s  police  chief,  concerning  acci¬ 
dents  at  the  entrances  to  state-main¬ 
tained  roads  within  the  city  and  Inter¬ 
state  95  ramps. 

In  his  opinion,  the  judge  noted  the 
News  and  Sun-Sentinel  instituted  a 
news  vendor  program  “in  March  1984 
designed  to  sell  newspapers  and  pro¬ 
vide  jobs  to  persons  who  have  diffi¬ 
culty  maintaining  steady  work,  such 
as  individuals  from  missions,  proba¬ 
tion  programs  and  labor  pools.” 

The  News  and  Sun-Sentinel  also 
argued  that  actions  taken  by  the  City 
Commission  in  ordering  city  police  to 
enforce  the  state  law  violated  the 
state’s  sunshine  law,  but  Hastings 
ruled  the  law  had  not  been  violated. 

—  AP 

Mass,  court  rules 
paper  had  no  right 
to  view  affidavit 

The  Massachusetts  Supreme  Court 
ruled  the  Holyoke  Transcript-Tele¬ 
gram  had  no  right  to  see  an  affidavit 
supporting  a  search  warrant  issued  in 
a  1987  murder  case. 

The  court  said  Dec.  22  that  such  an 
affidavit  is  indeed  a  “public  record” 
once  a  search  warrant  is  issued.  But 
the  justices  said  that  alone  does  not 
mean  judges  can  never  impound  affi¬ 
davits  to  protect  competing  interests. 

Quoting  its  own  earlier  opinions, 
the  court  said,  “It  is  within  the  discre¬ 
tion  of  a  court  to  impound  its  files  in  a 


case  and  to  deny  public  inspection  of 
them,  and  that  is  often  done  when 
justice  so  requires.” 

The  case  involved  a  1987  arrest 
connected  to  a  slaying  the  previous 
year.  Before  the  arrest,  a  Superior 
Court  judge  issued  a  search  warrant, 
which  was  executed  and  returned  to 
Ware  District  Court. 

On  the  day  the  warrant  was 
returned,  a  reporter  for  the  Tran¬ 
script-Telegram  requested  access  to 
both  the  warrant  and  the  affidavit. 
The  clerk-magistrate  allowed  the 
reporter  to  see  the  search  warrant, 
but  not  the  affidavit. 

Later,  a  district  court  judge  ruled 
that  even  if  the  newspaper  had  a  right 
to  see  the  document,  that  right  had  to 
be  balanced  by  the  defendant’s  right 
to  a  fair  trial.  Although  the  lawyer  for 
the  defendant  was  not  present  and  did 
not  request  the  action,  the  judge 
impounded  the  affidavit. 

The  Appeals  Court  upheld  the 
impoundment,  ruling  that  the  order 
was  not  unconstitutional  even  though 
the  newspaper  had  a  First  Amend¬ 
ment  right  of  access. 

—  AP 

Pressman  arrested 
for  defrauding  fund 

A  former  Phoenix  pressman  was 
arrested  Dec.  21  in  Philadelphia  on 
charges  he  defrauded  Arizona’s 
workman  compensation  fund  by  tak¬ 


ing  injury  benefits  while  working  in 
California. 

A  state  grand  jury  indictment 
charged  that  Anthony  D.  Battles,  61, 
filed  a  claim  for  worker’s  compensa¬ 
tion  in  1981  over  an  alleged  injury  in 
connection  with  his  job  at  Phoenix 
Newspapers  Inc.,  publisher  of  the 
Arizona  Republic  and  the  Phoenix 
Gazette. 

The  indictment,  returned  Sept.  20 
and  made  public  after  the  arrest,  said 
Battles  continued  to  cash  benefit 
checks  after  going  to  work  as  a  press¬ 
man  for  the  San  Francisco  News 
Agency  and  netted  about  $15,000  in 
excess  compensation. 

—  AP 

Editor  to  appeal 
dismissal  of  case 

Adam  Clymer,  New  York  Times 
political  editor,  is  appealing  to  the 
Vermont  Supreme  Court  the  dis¬ 
missal  of  his  suit  against  bars  that 
three  years  ago  served  a  drunken 
driver  who  was  involved  in  an  acci¬ 
dent  that  killed  his  daughter,  Emily, 
aged  18.  The  suit  had  been  dismissed 
by  the  Chittenden  County  Superior 
Court. 

Emily  Clymer  was  a  University  of 
Vermont,  Burlington,  student. 
Clymer  said  that  any  proceeds  from  a 
successful  suit  would  go  toward  a 
UVM  scholarship  fund  established  in 
his  daughter’s  name. 
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DIGITAL  TECHNOLOGY  INTERNATIONAL,  Orem, 
Utah,  has  brought  out  its  Newsbuilder  editorial  workstations. 
The  environment  offers  multiple  user-sized  windows, 
scroll  bars  and  pull-down  menus.  Editors  can  use  either  a 
mouse  or  programmable  keyboard. 

On  the  Macintosh  Il-based  Story  Layout  workstation, 
copy  is  flowed  into  columns  and  jumps  in  acutal  typefaces 
and  sizes  (including  heads,  subheads,  captions  and  kick¬ 
ers)  with  spaceband  and  whitespace  control  and  manual  or 
table  kerning.  Other  features  include  spell  checking,  the¬ 
saurus,  search  and  replace,  running  depth  count  and  cut, 
copy  and  paste  functions. 

Rules  and  boxes  can  be  created  in  any  weight,  screen 
tints  can  be  placed  and  boxes,  tints  and  type  can  be 
rotated.  Color  separations  of  any  component  are  specified 
using  the  mouse  (registration  marks  are  provided). 
Imported  graphics  can  be  modified  on  screen. 

The  Macintosh  SE-based  Text  Entry  and  Editing  work¬ 
station  is  a  reporter’s  unit  offering  the  same  text  support 
functions  and  utilities  but  without  the  editor’s  typographic 
and  graphics  features. 

Workstations  can  be  networked  with  Apple  EtherTalk. 
Each  story  is  retained  on  a  local  hard  disk  and  on  the 
fileserver.  The  system  comes  with  an  electronic  art  library 
database  manager.  Scanners  and  Illustrator  software  are 
also  available.  File  transfer  tracking  is  accomplished  with 
the  Copy  Management  Database,  which  includes  Edit 
Audit  for  copy  tracking. 

*  *  * 

ANCHOR/LITHKEMKO,  Orange  Park,  Fla.,  has  intro¬ 
duced  A-240  wash  for  blankets  and  rollers  on  all  web 
presses,  as  well  as  medium  to  large  sheetfed  presses.  A- 
240  can  be  mixed  with  up  to  50%  water,  and  remain  stable 
for  hours,  according  to  the  manufacturer.  The  wash  uses 
no  chlorinated  solvents  or  glycol  ethers.  It  disperses  ink 
and  creates  a  smooth  film  on  the  blanket  without  separa¬ 
tion  or  bead-up. 

*  *  * 

MICROGRAFX,  Richardson,  Texas,  has  announced 
Draw  Plus,  an  enhanced  version  of  its  Microsoft  Win¬ 
dows-compatible  Windows  Draw  graphics  program. 

Enhancements  include  context-sensitive  help,  connec¬ 
tion  and  fill  of  irregular  objects,  graphics  and  text  rotation 
in  single-degree  increments,  selection,  identification  and 
recall  of  symbols,  use  of  scanned  images,  ruler  snap  mode, 
flexible  labeling  and  text  editing  (including  text  file 
importing),  eight  color  palettes  (over  100  colors)  with  gray 
sc^es  and  selection  of  line  styles,  line  width  and  end 
styles. 

A  special  command  imports  Lotus  1-2-3  graphs  and 
text.  Other  special  commands  include  addition  of  a  previ¬ 
ously  identifled  symbol  to  a  drawing,  opening  another 
copy  of  Draw  Plus  over  the  current  window  and  various 
rotation  functions. 

The  software  offers  hatch  and  bitmap  patterns,  six  page 
sizes,  variable  zoom,  samples  from  each  Micrografx  Clip 
Art  library  and  bulleted  word  charts,  fountains,  graphic 
charting  aids  and  the  Symbol  typeface,  a  coupon  for  a  free 
copy  of  General  Clip  Art  and  learning  and  using  guides. 

Micrografx  recommends  an  IBM  AT  or  compatible  with 
mouse  and  640K  of  memory,  as  well  as  EGA  or  VGA 
graphics  card  (for  color)  and  a  graphics  monitor.  Draw 


Plus  retails  for  $395  ($149.95  for  registered  Windows  Draw 
users). 

:|e  «  :K 

LINOTYPE  CO.,  Hauppauge,  N.Y.,  now  offers  the 
Linotronic  200P  PostScript  imagesetter  in  two  models. 
Reliance  on  laser  diode  technology  enabled  economies  of 
size  and  price,  according  to  Linotype.  Adapting  the  rotat¬ 
ing  mirror  system  of  the  Linotronic  300  provided  accuracy 
and  high  resolution  for  the  lower-cost  system. 

The  200P  models  feature  Adobe’s  own  PostScript  inter¬ 
preter  and  will  function  with  any  workstation  that  outputs 
PostScript  files,  including  Linotype’s  Macintosh-based 
Series  1000  and  MS-DOS-based  Series  2000  publishing 
systems.  Though  not  intended  to  replace  the  300, 
Linotype  says  the  newer  models  are  suitable  for  output  of 
text,  line  art  and  halftones  of  up  to  120  lines. 

The  models  have  different  resolutions  (up  to  1 ,693  lines 
per  inch),  imaging  capabilities  and  storage  capacities. 
Pages  up  to  12"  wide  can  be  produced. 

APPLE  COMPUTER  INC.,  Cupertino,  Calif. ,  offers  the 
Macintosh  IIx,  which  uses  the  Motorola  68030  micro¬ 
processor  and  68882  math  co-processor  running  at 
16MHz.  Apple  says  the  Mac  IIx’s  performance  exceeds 
the  Mac  II  by  10-15%.  The  on-board  Page  Memory  Man¬ 
agement  Unit  affords  improved  performance  for  multi¬ 
tasking  operating  systems  such  as  A/UX.  Mac  Il-compati- 
ble  software  is  said  to  run  on  the  Mac  IIx  without  modifica- 
ton. 

It  is  the  first  Mac  to  provide  a  1.44MB  V/i'  floppy  disk 
drive  that  can  read  and  write  to  MS-DOS,  OS/2  and  Apple 
II  ProDOS  formats.  With  the  Apple  File  Exchange,  the 
versatile  drive  offers  information  exchange  between  dif¬ 
ferent  machines. 

The  system  comes  with  4MB  RAM,  expandable  to 
8MB,  permitting  users  to  run  advanced  applications  while 
exploiting  the  MultiFinder  multitasking  operating  system. 
An  80MB  hard  disk  is  also  standard.  Two  caches  speed 
operations  with  rapid  access  to  most  recently  used  data 
and  instructions;  256K  system  ROM  is  installed  in  Single 
In-line  Memory  Modules  for  easier  servicing  and  configu¬ 
ration. 

Both  a  4MB  RAM  and  80MB  hard  disk  system,  with 
mouse,  System  6.0.2  (with  Apple  File  Exchange)  and 
HyperCard  and  a  4MB  Floppy  Drive  High  Density  system, 
are  available.  Mac  II  upgrades  in  four  levels  are  also 
offered. 

Apple  also  released  a  new  configuration  of  the  Macin¬ 
tosh  SE.  It  features  2MB  RAM  and  internal  40MB  hard 
drive.  The  new  configuration  is  said  to  allow  user  to  take 
greater  advantage  of  HyperCard  and  MultiFinder.  Com¬ 
pact  design,  68000  processing  and  expandability  were 
maintained. 

3tC  sic 

FOUNDATION  PUBLISHING,  Edina,  Minn.,  has 
announced  Enterprise  display  ad  software  for  the  Macin¬ 
tosh.  Its  features  include  spot  color  or  four-color  separa¬ 
tions,  multiple  layouts,  custom  borders,  text  rotation, 
kerning,  scaling  and  wrapping,  automatic  copy  fitting  and 
color  and  gray  scale  text. 

Text  and  graphics  can  be  imported  in  all  major  file 
formats,  according  to  Foundation,  and  the  software  can 
automatically  “suggest”  layouts  that  “conform  to 
accepted  design  principles.”  Enterprise  retails  for  $795. 
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IBM  contracts 
with  Adobe  Systems 

IBM  Corp.  has  contracted  with 
Adobe  Systems  Inc.  for  full  licensing 
rights  to  the  Display  PostScript  sys¬ 
tem,  an  extension  of  the  standard 
PostScript  language  interpreter  for 
printers  and  typesetters. 

IBM  will  incorporate  Display  Post¬ 
Script  initially  into  its  AIX  operating 
system,  providing  the  same  imaging 
model  in  both  its  displays  and  print¬ 
ers.  The  licensing  will  make  applica¬ 
tions  easier  to  write  and  transfer  from 
one  computer  to  another,  according 
to  Adobe  executive  vice  president 
Charles  Geschke. 

Adobe  and  IBM  also  announced 
development  of  a  PostScript  interpret¬ 
er  to  run  on  IBM  mainframes,  allow¬ 
ing  IBM’s  Advanced  Function  Print¬ 
ing  users  to  print  PostScript  language 
documents  on  existing  printers. 
Adobe  Type  Library  support  for  this 
implementation  was  also  announced. 

The  software  includes  43  typefaces 
and  Adobe  offers  access  to  its  Type 
Library  of  more  than  300  typefaces. 
Documents  from  IBM  240- ,  300-  and 
600-dpi  printers  can  have  identical 
appearance.  PostScript  documents 
created  on  PCs  or  large  systems  can 
be  printed  on  IBM’s  PostScript  or 
AFP  printers. 

Scripps  Howard 
papers  place 
$6-million  order 

Information  International  Inc. 
ended  1988  with  its  biggest  newspaper 
order  —  $6  million  in  display  ad  pro¬ 
duction  systems  for  Scripps  Howard 
Newspapers.  Properties  to  be 
equipped  are  Denver’s  Rocky  Moun¬ 
tain  News,  Memphis’  Commercial 
Appeal  and  two  JOA  papers,  the 
Knoxville,  Tenn.,  News-Sentinel  and 
the  Evansville  (Ind.)  Courier.  Com¬ 
bined  Sunday  circulations  are  almost 
one  million. 

The  order  consists  of  39  AMS/2 
display  ad  makeup  stations,  including 
eight  new  color  workstations,  eight 
3810  Laser  Pagesetters,  eight  Info- 
Scan  broadsheet  laser  scanners,  eight 
Image  Network  Processors,  nine  Art¬ 
work  Preparation  Stations  and  four 
broadsheet  laser  proof  printers.  All 
but  Denver  get  new  triple-I  PostScript 
servers,  to  function  with  the  Pageset¬ 
ters,  which,  at  those  papers,  will  be 
equipped  with  APS  emulation.  Both 
Tennessee  papers  will  install  3810 


InfoColor  3  for  digital  halftone  sepa¬ 
rations  in  page  position. 

Speed,  graphics  handling  and  the 
user  interface  were  among  reasons 
cited  for  the  selection,  which  replaces 
Raycomp  systems  at  all  sites.  In 
Memphis,  the  equipment  was  said  to 
fit  “long-range”  plans  for  integration 
with  a  Scitex  color  system.  AMS/2s 
will  interface  with  Atex  front  ends  at 
the  four  papers. 

The  installations  in  Memphis, 
Evansville  and  Denver  will  take  place 
through  April,  with  later  upgrades  to 
full  scanned  graphics.  Knoxville’s 
separate  schedule  calls  for  the  system 
to  be  up  and  running  by  early  1990. 

The  AMS/2,  based  on  20MHz  Sun 
3/60  hardware,  supports  spot  and  full 
mechanical  color,  custom  template 
layouts  and  pixel  editing  of  scanned 
graphics.  Color  AMS/2  has  a  full- 
color  user  interface  with  user-defined 
color  palette  and  selective  colorizing 
of  any  element. 

Pagesetters  have  800-1200  Ipi  pro¬ 
grammable  resolutions,  page-per- 
minute  raster  image  processing, 
broadsheet  imaging  of  text,  graphics 
and  halftones  and  support  for  spot 
and  process  color  halftone  screening. 
Artwork  Preparation  Stations  allow 
remote  cropping,  sizing  and  naming 
of  illustrations.  Image  Network  Pro¬ 
cessors  run  triple-l  Ad  Management 
Software,  giving  work-in-progress 
detail  for  production  management. 


More  GMA 
installations 

Graphic  Management  Associates 
has  announced  installation  of  a  sec¬ 
ond  SLS-1000  inserter  at  Palm  Beach 
(Fla.)  Newspapers.  The  unit,  with  14 
hoppers  (12:2),  was  needed  to 
increase  the  papers’  capacity  to 
handle  their  growing  inserting 
requirements. 

Another  SLS-1(X)0,  with  eight  hop¬ 
pers  (6:2),  goes  into  the  Ashland,  Ky., 
Daily  Independent  this  month. 


Agfa-Gevaert 
names  Freeman 

Agfa-Gevaert  named  Bernard 
Freeman  national  customer  service 
manager,  with  responsibility  for  all 
regional  distribution  centers. 

With  Agfa  for  34  years.  Freeman 
most  recently  served  as  Rex  division 
operations  and  purchasing  manager. 


British  daiiy 
shifts  headquarters 

In  early  December,  Britain’s  Asso¬ 
ciated  Newspaper  Holdings’  Evening 
Standard,  London’s  only  evening 
daily,  moved  into  new  editorial  head¬ 
quarters  at  Northcliffe  House,  Ken¬ 
sington. 

It  was  part  of  a  £280-miIIion  mod¬ 
ernization  that  will  be  completed 
when  the  Mail  on  Sunday  and  Daily 
Mail  also  make  the  move  next  sum¬ 
mer. 

In  spring,  a  new  production  com¬ 
plex  at  nearby  Harmsworth  Quays 
will  be  fully  printing  all  the  papers. 
Printing  on  new  Koenig  &  Bauer  flex¬ 
ographic  presses  has  already  begun. 

First-day  operations  at  Northcliffe 
House  coincided  with  the  Clapham 
rail  disaster  that  took  36  lives.  Cover¬ 
age  of  the  event  signaled  a  smooth 
transition  to  the  staffs  new  facilities. 

In  February,  E&P  reported  Asso¬ 
ciated’s  purchase  of  System  Integra¬ 
tors  Inc.  editorial  and  advertising 
equipment  and  Press  Computer  Sys¬ 
tems  classified  equipment.  Seybold 
Report  on  Publishing  in  early  Decem¬ 
ber  noted  that  Digital  Technology 
International’s  Macintosh-based  Dis¬ 
play  AdBuilder  and  new  NewsBuild- 
er  products  are  now  functioning  or 
being  linked  with  existing  equipment. 


Crosfield  to 
install  equipment 
at  Time  Inc. 

Crosfield  Electronics  Ltd.  and 
Time  Inc.  signed  a  $9-miIlion  contract 
calling  for  installation  over  18  months 
of  electronic  graphic  arts  and  facsim¬ 
ile  communications  equipment. 

In  all,  the  order  includes  an  interna¬ 
tional  communications  network, 
upgrades  of  existing  equipment  and 
purchase  of  new  products. 

In  the  initial  phase,  Crosfield  will 
install  a  Pagefax  II  communications 
system  for  digital  page  facsimile 
transmission  and  reception  between 
New  York  City  and  remote  printing 
plants  in  five  countries.  Scheduled  to 
be  operational  in  spring,  the  laser- 
based  flatbed  system  will  consist  of 
four  readers  and  five  writers. 

Crosfield  will  expand  the  $25-mil- 
lion  electronic  prepress  system 
installed  five  years  ago  and  upgrade 
the  existing  system  with  Studio  page 
composition  and  Magnascan  color 
scanner  equipment. 
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TECHNICAL  BRIEFS 


College  offers 
IBM  lab  in 
j-school  program 

An  IBM  publishing  systems  labora¬ 
tory  is  up  and  running  at  Colorado 
State  University’s  technical  journal¬ 
ism  program. 

It  consists  of  25  PS/2  Model  60  per¬ 
sonal  computers,  four  4216  IBM  laser 
Pageprinters,  an  IBM  3117  scanner 
and  typesetting  equipment.  The  facil¬ 
ity  was  created  through  an  agreement 
with  IBM  Boulder. 

The  system  electronically  replaces 
cut-and-paste  layout  and  design  and 
helps  develop  word  processing  skills. 
The  department  now  offers  a  master’s 
degree  in  technical  journalism.  In 
addition  to  research,  the  facility  aids 
quantitative  data  analysis  for  report¬ 
ers  and  editors. 

IBM  said  the  lab  affords  it  an 
opportunity  to  field  test  hardware  and 
software,  “enhancing  development 
of  similar  and  more  sophisticated 
future  systems.’’  Installed  in  April,  it 
was  not  in  use  until  this  academic 
year.  Students  reportedly  have  used 
the  lab  to  create  published  newslet¬ 
ters  and  brochures. 

Color  contest 
to  focus 
on  prepress 

Eastman  Kodak  Co.  said  its  12th 
annual  “Run  for  the  Money”  color 
reproduction  contest  will  focus  on 
prepress. 

Instead  of  trying  to  match  a  color 
print  or  transparency,  newspapers 
will  be  asked  to  separate  from  a  color 
print,  then  reproduce  it  as  closely  as 
possible  to  a  color  press  proof. 

An  8"  X  10"  color  photograph  of  a 
brightly  colored  sailboat  and  a  color 
proof  will  be  supplied.  The  photo¬ 
graph  was  shot  on  Kodak’s  new  Ekta- 
press  400  film,  designed  for  photo- 
journalists. 

Accuracy  of  reproduction  in  com¬ 
parison  with  the  press  proof  will  be 
based  on  registration,  saturation, 
color  match,  pressmanship,  print 
cleanliness  and  general  appearance. 

There  will  also  be  optional  (and 
unrelated)  participation  in  a  third 
“Newspaper  Print  Quality  Survey,” 
conducted  for  Kodak  by  Rochester 
Institute  of  Technology.  Evaluations 
will  look  at  tone  reproduction,  gray 
balance,  color  correction  and  dot  gain 


difference  between  various  colors. 

Survey  results  will  be  presented  in 
June  at  ANPA/TEC,  in  New  Orleans. 
Individual  results  will  also  be  pro¬ 
vided  to  participating  newspapers. 
Also  at  the  show,  contest  winners  will 
be  honored  at  a  Kodak  awards  cere¬ 
mony.  Entries  will  be  exhibited  at 
ANPA/TEC  and  at  the  European 
Newspaper  Conference  in  Amster¬ 
dam,  Oct.  16-19. 

Crosfield 

donates  equipment 

Crosfield  Electronics  will  donate 
equipment  for  an  electronic  graphic 
communications  lab  to  Ryerson 
Polytechnical  Institute’s  School  of 
Graphic  Communications  Manage¬ 
ment  in  Toronto. 

Crosfield  is  matching  the  current 
fund-raising  efforts  of  Canada’s  only 
degree-granting  institution  for  the 
graphic  communications  industry 
with  $2  of  prepress  equipment  for 
each  dollar  raised  by  Ryerson. 

The  company  also  established  the 
John  F.  Crosfield  award  recognizing 
contributions  to  graphic  communica¬ 
tions  management  education  in 
Toronto.  Selection  of  an  annual 
recipient  will  be  made  by  ajoint  Cros- 
field-Ryerson  Institute  committee. 
Ryerson  president  Terence  Grier  said 
the  first  award  is  expected  to  be 
announced  this  spring. 

Separately,  Crosfield  announced 
sale  of  its  first  Pagefax  2  system  in 
Spain.  The  daily  sports  newspaper 
Marca  (circ.  250,000-400,000)  will 
receive  two  readers  and  two  writers 
with  10:1  data  compression  for  com¬ 
munications  between  Madrid  head¬ 
quarters  and  a  second  printing  site  in 
Seville,  about  330  miles  away. 

XyWrite  tech 
support  services 
are  expanded 

Technical  support  services  for 
XyWrite  was  expanded  on  Jan.  3, 
according  to  Xyquest  Inc.  It  includes 
evening  phone  support  (free  to  regis¬ 
tered  users),  an  electronic  reference 
board  and  subscription  ($35)  to 
“Application  Notes”  fact  sheets. 

Using  the  Xyquest  Information 
Line  reference  board,  customers  with 
modems  can  access  on-line  Applica¬ 
tion  Notes,  lists  of  third-party  utility 
programs,  answers  to  common  ques¬ 
tions  and  marketing  information.  It 


also  has  downloadable  features  such 
as  new  printer  files,  programs  that  can 
be  run  within  XyWrite  and  files  to 
reconfigure  keyboards.  For  a  $50 
annual  fee,  users  receive  a  password 
to  the  Information  Line.  (Fee  for 
printed  Application  Notes  can  be 
credited  to  Information  Line  fee.) 

Also,  updates  that  include 
improvements  but  not  new  features 
are  available  for  $10  (:o  those  who 
return  their  program  master. 


DISC  grows 

Dewar  Information  Systems  Corp. 
was  included  in  America’s  5(X)  fastest 
growing  private  companies  by  Inc. 

It  is  ranked  1 15  on  the  magazine’s 
list,  published  in  its  latest  issue.  The 
Westchester,  Ill. -based  computerized 
publishing  systems  vendor  was  cho¬ 
sen  from  among  more  than  17,000 
companies  that  were  ranked  on  their 
1983-87  percentage  sales  increases. 

In  that  period,  DISC  grew  from  a 
staff  of  four  and  sales  of  under 
$400,000  to  54  employees  and  sales  of 
over  $8.7  million.  It  reported  sales  for 
fiscal  1988  exceeded  $10  million,  and 
attributed  the  growth  to  an  early 
transition  from  proprietary  hardware 
to  personal  computers.  Its  systems 
are  used  at  130  sites,  including  6%  of 
U.S.  dailies,  according  to  the  com¬ 
pany. 

Triple-I  to  install 
Morris  system 
at  S.C.  paper 

Information  International  Inc.  will 
install  a  34-terminaI  TECS/2  by  Mor¬ 
ris  front-end  system  at  The  Item, 
Sumter,  S.C.,  where  it  will  replace  a 
minicomputer  front-end  system. 

The  22,000-circulation  daily,  serv¬ 
ing  the  central  part  of  the  state,  will 
receive  22  editorial  terminals,  two 
wire  service  stations  and  seven  classi¬ 
fied  stations.  Two  more  terminals  will 
drive  Tegra  plain-paper  output 
devices  operating  in  8600  emulation. 
Another  terminal  going  into  the  Man¬ 
ning  bureau  will  be  linked  to  the  Sum¬ 
ter  office. 

Triple-I  also  announced  the  promo¬ 
tion  of  Ron  Traver  to  software  devel¬ 
opment  director,  reporting  to  pro¬ 
gramming  vice  president  John 
Hansen. 

With  the  company  since  1971, 
Traver  most  recently  served  as 
advanced  systems  software  manager. 
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“College  students  don’t  paint  their 
faces  blue  to  go  to  the  Iowa  precinct 
caucuses,”  he  wrote. 

The  idea  for  the  sports  essay,  Mar¬ 
golis  said,  came  from  Tribune  editor 
Jim  Squires. 

It  is  an  idea  that  has  been  left  delib¬ 
erately  vague. 

“I  won’t  always  write  about  the 
game.  I  won’t  be  going  into  the  locker 
room  to  interview  [Cubs  pitcher]  Rick 
Sutcliffe.  It’s  not  going  to  be  every 
Monday  or  Friday  or  something  like 
that.  The  timing  and  the  length  is 
flexible,”  Margolis  said. 

It  is  a  good  bet,  though,  that  what¬ 
ever  the  format,  a  Margolis  sports 
essay  will  not  lean  on  cliches  —  just 

as  he  eschewed  them  in  his  political 
commentary. 

This,  after  all,  is  a  reporter  who 
warned  his  colleagues  at  a  recent  elec¬ 
tion  post-mortem  in  Des  Moines 
never  to  quote  De  Tocqueville. 

And  in  his  last  column  he  noted 
“with  some  pride”  that  he  never  used 
the  word  “lifestyle”  nor  made  “any 
allusion  to  whatever  it  was  that  Will 
Rogers  said  about  his  political  party.” 

In  a  column  a  week  before,  Margo¬ 
lis  ruminated  briefly  on  the  Reagan 
legacy. 

“Maybe  one  day  the  bill  will  come 
in  and  he  won’t  look  so  good,”  Mar¬ 
golis  wrote.  “But  there’s  a  lot  to  be 
said  for  quitting  winners.  So  let’s.” 

Margolis 

(Continued  from  page  13) 

you  get  too  old  you  might  as  well  risk 
total  failure  once  more.” 

Also,  Margolis  says,  there  is  a  cer¬ 
tain  “perverse  pleasure  in  reversing 
the  direction  of  all  those  who  started 
writing  sports  before  switching  to 
‘serious’  matters.” 

In  his  farewell  column,  for  exam¬ 
ple,  Margolis  noted  that  more  people 
will  watch  this  year’s  Super  Bowl 
than  the  Oct.  19  Bush-Dukakis 
debate.  (A  debate,  incidentally,  in 
which  Margolis  was  a  panelist.) 

.  ...  . 

Guild 

(Continued  from  page  23) 

The  subscription  cancellation 
pledge  drive  —  in  which  readers  are 
asked  to  sign  a  proxy  card  allowing 
the  Guild  to  cancel  their  subscriptions 
at  the  union’s  discretion  —  is  only 
the  latest  of  several  labor  actions  at 
the  Beacon  Journal. 

Over  the  Labor  Day  weekend,  the 
union  conducted  a  byline  boycott  that 
Snow  said  had  “100%  participation.” 

The  Guild  has  also  conducted  peri¬ 
odic  informational  picketing  and 
recently  ran  a  full-page  ad  on  the  situ¬ 
ation  in  the  newspaper. 

“We  have  a  greater  chance  to  be 
successful  at  this  [pledge  drive]  than 
at  other  places  because  we  have  the 

full  support  —  money  and 
personnel  —  of  the  [Guild]  Interna¬ 
tional,  a  newspaper  with  falling  cir¬ 
culation  that  a  year  ago  went  to 
morning  [publication]  and  alienated  a 
lot  of  readers,  a  membership  that  is 
together  and  an  unusually  high  per¬ 
centage  of  union  members  in  our 
area,”  Snow  said. 

Editor  Allen  said  the  paper  has 
been  unable  to  gauge  the  effect  of  the 
pledge  drive. 

Allen  said,  however,  that  despite 
the  labor  dispute  both  sides  have  been 
“highly  professional,  and  I  think 
we’ve  been  able  to  do  some  pretty 
good  journalism  from  time  to  time.” 

now  $694  a  week. 

Snow  said  the  union  balked  when 
the  company  in  August  added  two 
more  demands:  a  jurisdiction  clause 
“that  will  allow  exempt  management 
the  right  to  perform  our  work,”  and 
the  new  health  clause  which  would 
require  employees  to  contribute  to 
insurance  premiums. 

“The  issue  there  isn’t  the  money, 
the  issue  is  they  didn’t  bargain  in  good 
faith,”  Snow  said. 

AP 

(Continued  from  page  11) 

was  evidence  of  a  bomb.  That  would 
not  come  until  Wednesday,  Dec.  28,  a 
week  after  the  crash,  when  investiga¬ 
tors  announced  they  had  found  “con¬ 
clusive  evidence”  of  a  high-explo- 
sives  blast  aboard  the  plane. 

For  that  development,  also  at  PMs’ 
critical  deadline  times  of  4  p.m.  in 

Britain  and  11  a.m.  in  New  York,  AP 
positioned  staffers  in  Lockerbie, 
where  a  press  conference  was  held, 
and  at  the  Department  of  Transport  in 
London,  where  a  press  statement  was 
released.  The  same  statement  actu¬ 
ally  reached  the  London  bureau  15 
minutes  early,  faxed  by  a  helpful  gov¬ 
ernment  information  officer. 

board  the  plane  was  strong,  we 
worded  our  copy  carefully  to 
emphasize  that  it  was  very  circum¬ 
stantial.  No  official  would  say  there 

1 

NEC 

(Continued  from  page  9) 

the  future  and  gets  on  with  their  delib¬ 
erations  rather  than  litigate,”  said 
Eleanor  Smith,  an  attorney  for  the 
Public  Citizen  Litigation  Group,  the 
Ralph  Nader-founded  organization 
that  sued  on  behalf  of  the  Washington 
Post,  Wall  Street  Journal,  newsletter 
publisher  Bureau  of  National  Affairs 
Inc.  and  Business  Week  editor  Ste¬ 
phen  Wildstrom. 

NEC  canceled  a  closed  session  in 
December  after  Green  issued  a  tem¬ 
porary  restraining  order. 

“Common  sense  indicates  the  abil¬ 
ity  of  the  group  to  reach  a  compro¬ 
mise  in  front  of  television  cameras  is 
significantly  inhibited,”  said  NEC 
attorney  Alexander  Platt. 

He  said  NEC  would  comply  with 
the  court  order  that  it  meet  publicly 

and  was  studying  its  options  while 
awaiting  a  decision  by  the  Justice 
Department  and  the  Solicitor  General 
on  whether  to  appeal. 

exempted  it  from  federal  sunshine 
laws  —  but  it  did  not. 

The  14-member  commission’s 
mandate  is  to  gather  the  best  advice 
from  economic  and  political  power 
brokers  and  to  advise  government  on 
strategies  for  dealing  with  deficits  and 
debts  that  threaten  the  U.S.  eco¬ 
nomy. 

NEC  by  law  must  submit  its  recom¬ 
mendations  by  March  1  on  highly  par¬ 
tisan  political  questions,  such  as 
budget  cuts  and  tax  increases. 

“We  hope  the  commission  sees  the 
light  and  has  all  their  meetings  open  in 

Officers 

(Continued  from  page  26) 

Nashville  Tennessean  and  editorial 
director  of  USA  Today’,  Henry  J. 
Waters  III,  editor  and  publisher, 
Columbia  (Mo.)  Daily  Tribune’,  Wil¬ 
liam  J.  Woestendiek,  director.  School 
of  Journalism,  University  of  Southern 
California;  Nancy  J.  Woodhull,  presi¬ 
dent,  Gannett  News  Services,  Gan¬ 
nett  Co.;  David  Zeeck,  managing  edi¬ 
tor,  Kansas  City  Star. 
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Denver  newspapers  battle  over  ‘Garfield’ 

By  David  Astor 

Competition  between  the  Denver 
Post  and  Rocky  Mountain  News  has 
been  intense  for  a  number  of  years, 
but  a  recent  struggle  over  a  cartoon 
cat  heated  things  up  even  more. 

The  Post  had  carried  “Garfield” 
since  1980,  but  lost  it  January  I  after 
the  News  bid  an  astounding  $1 ,202.96 

a  week  for  the  Jim  Davis  strip.  This  Getting  'Garfield'  was  sweet  for  the  Rocky  Mountain  News, 

translates  to  a  yearly  payment  of  over 

$62,50^  which  Post  vice  president/  sivity  policies  virtually  always  pre-  that  its  “Garfield”  contract  with  the 
editor  Chuck  Green  bel^ves  IS  way  ^  paper  from  running  a  comic  Post  did  not  have  an  automatic 

more  than  other  Gartield  clients  already  being  published  by  a  competi-  renewal  clause  —  and  that  the  agree- 
pay  and  might  in  tact  be  the  most  any  most  syndicate  contracts  ment  had  expired.  Bushell  said  he 

paper  has  ever  spent  comic  in  allow  a  newspaper  to  renew  a  feature  believed  the  renewal  clause  had  been 
American  puolisning  nistory.  automatically.  So  it  seemed  the  Post  dropped  for  some  reason  several 

Complicating  matters  even  further  could  keep  “Garfield”  for  as  long  as  it  years  ago  when  the  Post  was  owned 

is  the  fact  that  the  News  and  “Gar-  wanted.  by  Times  Mirror, 

field”  distributor  United  Feature  Syn-  Indeed,  Bushell  said  that  prior  to  Green,  who  wasn’t  editor  of  the 
dicate  are  owned  by  the  same  com-  the  Denver  “Garfield”  situation,  he  Post  when  the  “Garfield”  contract 

pany  —  Scripps  Howard.  couldn’t  remember  any  United  comic  was  signed,  told  January  6  that  it 

United  vice  president/newspaper  or  column  being  removed  from  a  “would  not  have  made  sense”  for  the 

marketing  and  sales  Brad  Bushell  said  paper  that  still  wanted  it.  paper  to  OK  an  agreement  without  a 

the  News  had  asked  about  the  availa-  What  led  to  the  exception  for  “Gar-  renewal  provision.  Green  did  say  he 
bility  of  “Garfield”  several  times  field,”  according  to  Bushell,  was  would  search  for  a  record  of  such  a 

over  the  years.  But  territorial  exclu-  United’s  discovery  this  past  summer  renewal-less  contract,  but  he  couldn’t 

_ I  find  one  as  of  E&P  presstime  several 

days  later. 

The  Post  editor  added  that  the 
paper  had  always  been  current  with 
its  payments  on  “Garfield,”  and  that 
there  had  been  “no  problems 
between  us  and  United.” 

Bushell  said  United  wanted  to  be 
fair  to  the  Post  last  summer,  so  it  gave 
the  paper  the  right  to  continue  run- 

LATS  picks  Levine  as 
its  president  and  ceo 

Jesse  Levine  has  been  named  presi¬ 
dent  and  chief  executive  officer  of  the 
Los  Angeles  Times  Syndicate. 

He  replaces  Lou  Schwartz,  who 
announced  his  resignation  last  fall 
(see  E&P,  November  26  and  Decem¬ 
ber  3).  LATS  chairman  and  director 
of  development  Willard  Colston  then 
handled  Schwartz’s  duties  on  an 
interim  basis. 

Levine,  who  joined  LATS  in  1982, 
was  previously  director  of  the  syndi¬ 
cate’s  international  arm.  He  was 
responsible  for  marketing  LATS  fea¬ 
tures  to  45  countries. 

The  former  New  York  Times  Syndi¬ 
cation  Sales  Corporation  executive 
vice  president  has  a  B.A.  in  English 
from  the  State  University  of  New 
York. 


Adams  talks  about  art  and  artists 


An  illustrated  feature  that  focuses 
on  America’s  art  and  artists  is  being 
offered  by  Davy  Associates  (DA). 

Lowell  Adams’  “Made  in  Amer¬ 
ica”  covers  people  like  John  Single- 
ton  Copley,  Robert  Motherwell, 
Frederic  Remington,  Frank  Lloyd 
Wright,  and  Andrew  Wyeth  as  well  as 
subjects  like  architecture,  the  decora¬ 
tive  arts,  folk  art,  graphics,  painting, 
photography  as  art,  public  art,  and 
sculpture. 


Andr*wWy«th(B.  t»i7) 
CMMm*  WotU.  tM 


/itcneGfiieMMpoprivpiiaiDp  ^AyAtecaneamaMrofllviecIni* 

fcrviriHaioteMiaalBiofModBtn  quede^NKtebcttateddfiadiy 

AitiDNewVDdc.CAnaiiu>  HbrU  of  wod^  in  M>  mednm  has  IMHd 

pwai  Andi'ia  Wyathaaamaag  itiwide^MeaduaenwaganiM. 

■  an^temnteaulinil  aih«imOI»i,»«ii*jeeI(i(i« 


Part  of  an  Adams  column. 


In  his  column  about  Wright,  for 
instance,  Adams  offered  biographical 
information,  discussed  several  spe¬ 
cific  buildings,  and  observed: 
“Wright’s  genius  was  that  he  con¬ 
tinued  to  change  just  ahead  of  the 
times  .  .  .  .” 

DA  owner  Jim  Davy  said  the  col¬ 
umn  is  designed  to  “demystify”  art 
and  make  it  accessible  to  a  wide  audi¬ 
ence.  “There  are  reportedly  more 
people  in  this  country  who  attend  gal¬ 
leries,  museums,  and  other  arts 
events  than  all  sporting  events  com¬ 
bined,”  he  stated. 

Adams  is  an  Oklahoma  native  who 
has  been  a  museum  director  in  five 
states  and  written  and  lectured  exten¬ 
sively  on  art. 

The  Arizona  resident  holds  a  B.A. 
in  art  from  Central  State  University  in 
Oklahoma  and  an  M.A.  in  art  history 
and  museum  studies  from  Wichita 
State  University.  Adams  also 
attended  the  University  of  Kansas. 

DA  is  based  at  34192  Violet  Lan¬ 
tern,  Suite  6,  Dana  Point,  Calif. 
92629.  . 
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ning  “Garfield”  until  the  end  of  1988.  Denver  daily  submit  a  sealed  bid  for 
He  added  that  the  syndicate  —  partly  “Garfield.” 


because  it  was  conscious  of  potential 


‘We  wanted  to  give  both  sides  a 


favoritism  charges  relating  to  Scripps  fair  and  equal  shot  at  the  feature,” 
Howard’s  ownership  of  both  United  stated  Bushell,  who  also  observed 
and  the  News  —  agreed  to  have  each  that  United  still  wanted  to  keep  the 


HFS  distributing  Texas  cartoonist 

Amarillo  (Texas)  Globe-News  edi-  ijwy 
torial  cartoonist  Pat  McCarthy  has 
joined  Heritage  Features  Syndicate. 

He  replaces  Hy  Rosen,  who  is  retiring  i 
from  the  Albany  (N.Y.)  Times-Union  j 
after  nearly  45  years.  | 

McCarthy  came  to  Amarillo  in  1 974  j 
as  a  free-lance  cartoonist.  He  has  also 
done  art  for  greeting  cards  and  televi¬ 
sion  commercials. 

The  Marine  veteran  is  a  former 
boxer  who  won  Texas  and  California 
Golden  Gloves  titles  in  the  early  1950s  ^  ^ 

and  later  turned  pro.  ' 

McCarthy  is  doing  two  cartoons  a  214  Massachusetts  Ave.,  N.E., 
week  for  Heritage,  which  is  based  at  Washington,  D.C.  20002. 


Reno  business  column  is  offered 


A  column  that  examines  politics 
from  a  business  point  of  view  is  being 
offered  by  the  Los  Angeles  Times  Syn¬ 
dicate. 

The  feature  is  by  Newsday  eco¬ 
nomics  editor  Robert  Reno,  who 
takes  a  more  progressive  perspective 
than  most  other  business  columnists 
at  daily  papers. 

Reno  —  who  often  uses  humor  — 
has,  in  recent  columns,  criticized  the 
way  the  Reagan  administration  han¬ 
dled  airline  deregulation.  Federal 
Reserve  Board  chairman  Alan 
Greenspan’s  reluctance  to  talk  hon¬ 
estly  about  the  economy  prior  to  the 
presidential  election,  and  huge  lever¬ 
aged  buyouts  that  make  some  people 
rich  but  have  virtually  no  value  to  the 
national  economy. 

The  21-year  Newsday  veteran 
works  out  of  the  paper’s  New  York 
City  bureau  and  reports  frequently 
from  Washington,  D.C.  Reno  —  a 
former  Miami  Herald  government/ 


‘Archie’  newspapers 

The  recent  article  reporting  on  the 
switch  of  “Archie”  to  Creators  Syndi¬ 
cate  mentioned  that  the  comic  runs  in 
over  500  newspapers  worldwide  (see 
E&P,  December  31,  1988).  But  King 
Features  Syndicate,  the  former 
“Archie”  distributor,  said  the  client 
list  is  about  290. 


politics  reporter  —  has  covered  the 
last  five  economic  summits  in  Tokyo, 
Bonn,  London,  Venice,  and  Toronto. 


He’s  first  for  decade 

Ranan  Lurie  has  been  named  the 
most  widely  syndicated  editorial  car¬ 
toonist  in  the  world  by  the  Guinness 
Book  of  Records  10th  consecu¬ 

tive  year. 

To  mark  the  milestone,  the  Guin¬ 
ness  World  of  Records  exhibition  at 
New  York  City’s  Empire  State 
Building  will  honor  Lurie  with  a 
February  28  reception  and  press  con¬ 
ference. 

Lurie  appears  in  over  500  newspa¬ 
pers  in  57  countries.  He  has  lately 
been  getting  requests  for  his  cartoons 
from  publications  in  communist 
nations,  including  Ethiopia,  Hun¬ 
gary,  Poland,  and  China  (one  inter¬ 
ested  paper  there  is  the  3-million-cir- 
culation  China  Youth  Daily).  Two 
papers  in  Yugoslavia  have  already 
signed  up. 

And  Lurie  —  who  tends  to  be  con¬ 
servative  when  commenting  on  inter¬ 
national  affairs  —  has  also  added  over 
20  clients  in  Spain,  England,  and  Italy 
during  the  past  three  months. 

Lurie  —  based  at  Cartoonews  Inter¬ 
national,  Trump  Tower,  721  Fifth 
Ave.,  New  York,  N.Y.  10022  —  does 
political  cartoons,  caricatures,  and 
economic  cartoons. 


Post  as  a  satisfied  client  for  other 
features. 

Green  said  the  Post  would  have 
preferred  an  open  auction  for  the 
comic  but  that  United  “insisted”  on 
sealed  bids.  The  Post  agreed  to  this, 
he  added,  if  the  bids  could  be  sent  to 
an  independent  third  party. 

The  Post  had  been  spending 
$135.68  a  week  for  “Garfield”  — 
which  Green  said  was  “at  least  30% 
more  than  [was]  paid  by  Denver 
newspapers  for  their  very  best 
strips.”  Still,  the  Post  decided  to  raise 
this  to  $301  in  its  sealed  bid.  But  the 
bid  turned  out  to  be  barely  25%  of  the 
winning  total. 

When  asked  why  the  News  chose 
to  offer  $1,202.96  a  week,  president/ 
general  manager  William  Fletcher 
told  E&P:  “We  wanted  to  bid  an 
amount  that  would  assure  we  would 
get  ‘Garfield.’  It’s  one  of  the  top 
comics  right  now.” 

“I  wasn’t  shocked  the  bid  was  so 
high,”  added  Bushell.  “‘Garfield’  is  a 
very  valuable  commodity.  It  indicates 
how  badly  the  Rocky  Mountain  News 
wanted  it.”  But  Bushell  did  note  that 
the  News  is  now  paying  more  for 
“Garfield”  than  any  other  U.S.  paper 
carrying  the  comic. 

Almost  2,100  papers  carry  “Gar- 
(Continued  on  page  34) 


ThHL  Where's  the  first 
place  readers  look 
for  who's  who  in 
the  news?  The  same 
place  they  look  for 
what's  what  in  the 
world.  In  a  Copley  News 
Service  editorial  cartoon.  By 
award-winning  cartoonists  like 
Mike  Ramirez. 

See  our  12  cartoonists'  reader- 
arresting  views  in  our  Editorial 
Cartoon  package.  You'll  see  why 
headlines  get  a  headstart  at  CNS. 
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(Continued  from  page  33) 
field,”  said  Bushell,  which  makes  it 
one  of  only  three  comics  with  a 
claimed  worldwide  client  list  of  over 
2,000  (“Peanuts”  and  “Blondie”  are 
the  other  two).  And  the  lO'A-year-old 
Davis  cat  has  spawned  book  collec¬ 
tions,  a  Saturday  morning  television 
series,  prime-time  specials,  adver¬ 
tisements,  and  numerous  licensed 
products. 

But  Green  said  that,  despite  Gar¬ 
field’s  high  profile,  no  comic  is  worth 
$1,202.96  a  week.  “A  bid  like  that 
wasn’t  in  our  wildest  dreams,”  he 
declared.  “It’s  outlandish  by  any 
standard.  I  was  shocked  that  it  was 
more  than  $300  ....  You  can’t  jus¬ 
tify  paying  $1 ,200  in  New  York  or  Los 
Angeles,  let  alone  Denver.” 

Green  stated  that  a  “cartoon  cat”  is 
now  earning  much  more  than  the  top 
scale  for  Denver  reporters  —  which 
he  said  is  about  $42,000.  BiU  Green 
did  joke  that  at  least  the  News  doesn’t 
have  to  provide  Garfield  with  medical 
coverage  and  other  benefits. 

The  Post  editor  said  he  believed 
that  the  sealed  bidding  process  itself 
was  fair  and  that  maybe  the  News 
would  indeed  pay  the  weekly 
$1,202.%.  “If  it’s  on  the  up  and  up, 
then  Jim  Davis  is  going  to  get  a  big 
increase  [from  Denver],”  commented 
Green.  (The  typical  syndicated  per¬ 
son  gets  50%  of  revenues  —  in  this 
case  $60 1 .48  per  week — but  a  famous 
creator  like  Davis  often  gets  signifi¬ 
cantly  more.)  Green  did  observe  that 
the  multimillionaire  cartoonist 
doesn’t  exactly  need  the  extra 
money. 

But  Green  also  wondered  if,  given 
the  common  ownership  of  United  and 
the  News,  some  sort  of  “accounting 
shenanigans”  might  be  going  on  to 
cover  the  $1,202.96  payment.  Green 
stated  that  the  Denver  “Garfield” 
money  is  now  all  in  the  same  Scripps 
Howard  “pocket.” 

Bushell,  however,  said  he  believed 
the  News  would  pay  for  “Garfield”  in 
the  same  way  as  any  other  client 
paper. 

After  realizing  that  the  Post  would 
indeed  be  losing  “Garfield,”  Green 
wrote  a  January  1  front-page  story 
explaining  that  it  wasn’t  the  paper’s 
idea  to  drop  the  comic. 

The  article  helped  the  paper  avoid  a 
large  and  angry  response  from  Post 
readers,  feels  Green,  who  said  only 
eight  calls  and  three  letters  were 
received  as  of  January  6. 

Green  added  that  Post  readers 
might  have  reacted  more  strongly  if 
“Garfield”  were  dropped  during  the 
mid-1980s  —  noting  that  he  believes 
the  comic  has  “peaked,”  partly 


because  of  “commercial  saturation.” 
But  Green  did  emphasize  that  all 
comics  peak  at  some  point,  that  a 
reader  survey  showed  that  “Gar¬ 
field”  was  the  most  popular  comic  in 
the  Post,  and  that  it  will  probably 
remain  popular  among  readers  of 
other  papers  for  a  numb^er  of  years. 

The  Post  also  helped  wean  its  read¬ 
ers  off  “Garfield”  by  running  old  epi¬ 
sodes  of  the  strip  during  the  first  week 
of  January.  But  this  was  stopped 
when  the  News  and  United  com¬ 
plained  and  began  looking  into  ways 
of  legally  preventing  the  Post  from 
continuing  this. 

Green  said  the  Post  —  which 
replaced  the  Davis  strip  with  the  new 
version  of  “Pogo”  from  the  Los 
Angeles  Times  Syndicate  —  consid¬ 
ered  filing  an  antitrust  lawsuit  over 
the  loss  of  “Garfield”  but  felt  the  case 
would  not  be  strong  enough  because  it 
involved  only  a  “single  incident.” 
Green,  however,  added  that  he’s  still 
angry  about  United’s  action  and  that 
he  might  eventually  demand  that  the 
Post  be  allowed  to  submit  sealed  bids 
for  comics  currently  in  the  News. 

About  Porter,  others 

Personal  finance  columnist  Sylvia 
Porter  of  the  Los  Angeles  Times  Syndi¬ 
cate  (LATS)  is  editor-in-chief  of  a  new 
monthly  publication  called  Sylvia 
Porter’s  Active  Retirement  Newslet¬ 
ter. 

Porter  was  also  the  winner  of  the 
1988  International  Credit  Association 
Pinnacle  Award. 

Other  LATS  columnists  recently 
receiving  honors  include  the  Balti¬ 
more  Sun's  Roger  Simon,  who  won 
the  1988  Genesis  Award  from  the 
Fund  for  Animals;  and  coin  writer 
Edward  C.  Rochette,  who  won  his 
third  straight  Maurice  M.  Gould 
award  for  best  column  from  the 
Numismatic  Literary  Guild. 

In  other  LATS  news,  “Ask  Beth” 
columnist  Beth  Winship  is  co-hosting 
with  family  therapist  Dr.  David 
Treadway  a  new  weekly  radio  pro¬ 
gram  aimed  at  the  parents  of  adoles¬ 
cents.  It  started  January  3  on  Bos¬ 
ton’s  WGBH-FM. 

And  Lawrence  J.  Magid,  co-author 
with  Richard  O’Reilly  of  the  LATS 
“Computer  File”  column,  is  appear¬ 
ing  as  a  resident  analyst  on  the  Com¬ 
puter  Show.  He’s  also  senior  editor  of 
the  syndicated  television  program. 

Borst  in  photo  post 

Charles  H.  Borst  has  been 


Charles  H.  Borst 

appointed  photo  director  of  Knight- 
Ridder/Tribune  News  Information 
Services. 

The  former  Chicago  Tribune  photo 
editor  supervised  and  planned  the 
photography  for  the  1988  Pulitzer 
Prize  investigative  series  on  Chica¬ 
go’s  City  Council. 

Burst’s  other  jobs  have  included  a 
stint  as  photo  editor  at  the  Associated 
Press  Chicago  bureau.  He  has  a 
bachelor  of  fine  arts  degree  in  photo¬ 
journalism  from  the  Rochester  Insti¬ 
tute  of  Technology. 


‘Peanuts’  rated  first 

A  Charlie  Brown  Christmas  by 
“Peanuts”  creator  Charles  M.  Schulz 
of  United  Feature  Syndicate  received 
the  highest  average  annual  rating 
among  holiday  television  specials 
during  the  past  nine  years,  according 
to  Nielsen. 


'Beetle  Bailey'/'Hi  and  Lois'  cartoonist 
Mort  Walker  (left)  is  shown  with  Semic 
Press  editor  Alf  Thorsjo  at  a  book  festi¬ 
val  in  Sweden  where  a  Swedish  edition 
of  'The  Best  of  Beetle  Bailey'  was  intro¬ 
duced.  In  connection  with  the  festival, 
the  King  Features  Syndicate  creator 
was  named  International  Cartoonist  of 
the  Year  by  the  Swedish  Academy  of 
Comic  Art  for  the  second  time. 


34 


EDITOR  &  PUBLISHER  for  January  14,  1989 


Editor  &  Publisher 
and 


AST 


March  29-31, 1989 
Hershey,  PA 


This  coming  March,  thousands  of  Newspaper  Equip¬ 
ment  buyers  will  head  East  to  the  AMERICA  EAST 
OPERATIONS  conference  in  Hershey.  PA  scheduled 
for  March  29-31.  It  is  the  largest  regional  trade  show  of  newspaper  equipment  held  in 
the  U.S. 


i'l  M  w 


Key  buyers  of  equipment  for  11  regional  states  and  beyond  will  be  at  this  show  in  full- 
force  —  and  so  will  E&P!  We  will  have  distribution  of  our  March  25  issue  at  the  con¬ 
ference.  It  is  to  the  “tech”  pages  of  E&P  that  these  buyers  turn  to  read  about  new. 
beneficial  developments.  E&P  is  a  familiar  sight  to  these  newspaper  industry  people 
and  the  best  possible  vehicle  for  you  to  place  your  ad.  Show  the  buyers  the  products 
you  have  to  offer,  invite  them  to  your  booth  or  simply  welcome  them  to  the  show! 

Your  ad  can  also  serve  as  a  building  block  toward  further  buying  decisions  at  the 
ANPA/TEC  show  in  June  of  1989. 

E&P’s  March  25  issue  is  the  medium  for  you  to  use  to  reach  equipment  buyers  both 
at  the  show  and  not  at  the  show  —  our  subscribers!  You  may  not  be  able  to  see 
everyone  at  the  conference  but  with  your  ad  in  E&P.  everyone  will  be  sure  to  see  you! 

DEADLINES  FOR  THE  MARCH  25  ISSUE 
Space:  March  15  Material:  March  17 

Make  your  reservations  today  by  calling  your  local  ad  representative 
or  call  Don  Parvin  at  (212)  675-4380. 


New  York  Chicago  Los  Angeles 

11  West  19th  Street  303  East  Ohio  Street  Ste.  801,  3250  Wilshire  Blvd 
New  York.  NY  10011  Chicago,  IL  6061 1  Los  Angeles,  CA  90010 

(212)675-4380  (312)645-0123  (213)382-6346 

Fax:(212)929-1259  Fax:(213)382-1108 


San  Francisco  Toronto 

Ste.  1 420, 450  Sansome  Street  1 48  King  Road  E. 

San  Francisco,  CA  941 1 1  King  City,  Ontario  LOG  1K0 
(41 5)  421  -7950  (416)  833-6200 

Fax:  (415)  398-4156  Fax:(416)  833-2116 
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Shop  talk 

(Continued  from  page  48) 


in  research  by  saying,  “The  large 
newspaper  groups  cut  a  big  swath 
through  the  APSE  membership.  They 
believe  in  and  use  research.  The  small 
independent  newspapers  might  not 
use  it  as  much.” 

Regarding  two  other  items,  the 
majority  of  respondents  neither 
agreed  nor  disagreed. 

Only  13%  agreed,  but  76%  dis¬ 
agreed  with  the  statement  that 
“Emphasis  on  the  five  W’s  in  news¬ 
writing  is  overdone.”  Only  14% 
agreed  but  61%  disagreed  with  the 
statement,  “It  is  more  important  to 
give  the  reading  public  information 
that  it  wants  rather  than  it  needs.” 

The  sports  journalists  were  over¬ 
whelmingly  white  males.  Only  10  of 
the  respondents  were  female ;  one  was 
black,  two  were  Hispanic.  The  typical 
sports  journalist  in  this  survey 
worked  a  median  of  14  to  15  years  in 
journalism,  excluding  years  in  college 
and  high  school  journalism. 

About  70%  of  the  respondents  held 
a  college  degree.  Another  15%  either 
took  some  post-graduate  classes  or 
held  a  graduate  degree.  Most  of  the 
other  respondents  at  least  went  to 


college,  even  if  they  did  not  attain  a 
degree.  Only  three  respondents  — 
1%  —  said  they  had  a  high  school 
degree  or  less  education. 

Though  these  findings  point  to  a 
white,  male,  well-educated  group,  it 
must  be  emphasized  that  members  of 
the  APSE  include  mostly  managers 
and  editors,  not  many  rank-and-file 
sports  journalists. 

Doyle  said  the  demographic  profile 
of  this  study’s  respondents  is  rep¬ 
resentative  of  current  APSE  member¬ 
ship.  “We  want  well-educated 
[^portswriters  and  managers],  but 
^'don’t  want  "mostly  white  and  "male 
as  we  are  now.  We  are  working  to 
change  that.” 

The  attitude  toward  career  prepara¬ 
tion  and  work  itself  held  by  those  in 
sports  journalism  seems  to  be  in  dra¬ 
matic  change  over  the  past  decade. 

Former  Associated  Press  sports 
editor  Wick  Temple  first  identified 
the  coming  change  in  an  ASNE  Bulle¬ 
tin  article  of  1977  when  he  detected  a 
movement  toward  more  professional 
behavior. 

In  a  Milwaukee  Press  Club  publica¬ 
tion  in  1981,  Los  Angeles  Times 
executive  sports  editor  Bill  Dwyre, 
then  sports  editor  of  the  Milwaukee 
Journal,  described  sportswriters  as  a 
changing  “breed.”  He  said  the  1980s 
sportswriter  works  long  hours  in  the 


office  as  well  as  the  pressbox, 
crunches  numbers  in  budgets  instead 
of  scorecards,  carries  briefcases  and 
wears  suits  instead  of  sportshirts,  and 
has  professional  and  personal  inter¬ 
ests  far  beyond  athletics. 

Dwyer  wrote  that  men  and  women 
still  interested  in  playing  games  of 
youth  are  “rapidly  being  replaced  by 
a  segment  of  bright,  dedicated,  hard¬ 
working  people  who  seem  driven  by  a 
desire  to  give  legitimacy  to  a  profes¬ 
sion  still  thought  by  most  to  have  been 
conceived  out  of  journalistic  wed¬ 
lock.” 

Both  Temple  and  Dwyer  seem  on 
target,  at  least  for  now,  according  to 
APSE  survey  respondents.  Their  atti¬ 
tudes  show  support  both  for  college 
study  and,  in  particular,  a  desire  to 
attain  professional  status. 

“I  think  there  has  been  a  lot  of 
improvement  in  the  esteem  of  sports- 
writers,”  Doyle  said,  a  journalism 
major  at  the  University  of  Southern 
Mississippi.  “In  the  1960s  and  early 
1970s,  there  were  a  lot  more  Oscar 
Madisons  and  a  lot  fewer  Jim  Mur¬ 
rays.  People  want  to  be  held  in  the 
same  high  regard  as  other  profes¬ 
sional  journalists. 

“For  example,  our  ethics  are  180 
degrees  from  what  they  were.  Now 
we  actively  campaign  to  avoid  ethical 
problems,”  Doyle  added. 


View 
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William  M.  Osborne  III, 

Advertising  director, 

Topeka  Capital-Journal, 

Topeka,  Kan. 

An  experiment  we  started  with  Sears  can  be  a  real 
breakthrough.  They  were  amenable  to  putting  their  pre¬ 
print  money  into  ROP  if  we  could  come  up  with  a  plan  that 
would  not  cost  them  any  more.  Based  on  a  commitment 
for  additional  linage,  we  were  able  to  bring  our  rate  in  line 
with  their  printing,  shipping  and  distribution  costs  for  a  16- 
page  tabloid.  Although  this  represented  about  a  35%  dis¬ 
count  from  their  regular  rate,  the  additional  linage  they 
signed  for  put  us  substantially  ahead  in  dollars. 

This  arrangement  gives  an  advertiser  flexibility  a  pre¬ 
print  cannot  possibly  match.  Sears  is  now  able  to  make 
price  and  merchandise  changes  right  up  to  presstime.  We 
have  run  about  17  of  these  insertions  in  the  past  18  months. 

Our  business  is  being  helped  by  the  opening  of  a  million- 
square-foot  mall  here  that  will  bring  60  to  80  new  retailers 
into  our  market.  Topeka’s  retail  selling  space  is  expected 
to  increase  by  about  80%  in  the  near  future. 

We  have  reduced  the  differential  between  our  national 
and  retail  rates.  Formerly  there  was  as  much  as  a  40% 
difference.  Now  there  is  only  about  an  11%  to  20%  gap 
between  them  which  takes  care  of  rep  and  agency  commis¬ 
sions. 

We  have  also  started  something  new:  When  a  national 


William  Osborne 

or  retail  ad  is  repeated  within  six  days  of  the  original 
insertion,  the  repeat  is  billed  at  half  the  Sunday  rate.  This 
is  working  well;  it  increases  ad  count,  gets  the  advertiser  in 
the  paper  more  so  their  results  are  better,  and  adds  up  to 
more  advertising  for  us. 

We  also  started  to  pay  advertising  agency  commissions 
to  all  bona  fide  Topeka  agencies  regardless  of  the  size  of 
the  contract.  To  receive  their  commissions  all  copy  must 
come  to  us  camera-ready  and  the  agency's  bills  must  be 
paid  in  full  by  the  first  of  the  month  following  billing.  Now 
we’re  getting  paid  before  everyone  else. 

While  this  is  costing  us  money  at  the  present  time,  it  is 
cheap  when  you  consider  I’ve  just  added  40  or  50  adver¬ 
tising  salespeople  who  will  augment  our  own  staff  and  sell 
our  newspaper,  not  some  competing  medium. 

The  first  six  months  of  1988  our  total  paid  linage  was  up 
12%.  ROP  was  up  23%,  national  was  up  17%,  with  classi¬ 
fied  down  about  2.5%.  Local  insert  linage  was  up  9.5%  and 
national  insert  was  up  6.5%. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classifled  Advertising 


ANNOUNCEMENTS 


FEATURES 

AVAILABLE 

FINANCIAL 

UNEMPLOYMENT  INSURANCE 

A  popular  10-part  series  for  your  front 
page,  tailored  to  your  state.  Articles 
excerpted  from,  “An  Important  How-to 
Book,”  U.S.  Department  of  Labor, 
“How  to  Collect  Unemployment  Bene¬ 
fits:  Complete  Information  for  All  50 
States,"  Prentice  Hall,  2nd  edition 
1983,  updated  with  current  informa¬ 
tion.  These  articles  will  bring  important 
survival  information  to  people  in  your 
community.  Some  people,  in  some 
states,  may  collect  for  up  to  52  conse¬ 
cutive  weeks  without  extensions. 
Raymond  Avrutis,  M.A.,  M.P.A.,  (202) 
667-6228.  1715  P  St.,  NW,  #404, 
Washington,  DC  20036. 

HEALTH 

“SENIOR  CLINIC".  Specialist  Geriatric 
Medicine  writes  America’s  only  health 
column  addressing  all  the  medical 
issues  of  middle  life  and  better.  “Time¬ 
ly,  Incisive,  Excellent  Reader 
Response"  Rochester,  (NY)  Democrat  & 
Chronicle  (since  1982).  7th  yr.  Weekly, 
600  words.  Discounts  to  weekly  news¬ 
paper  groups.  Samples,  rates.  Frank 
Maclnnis,  M.D.,  HFM  Literary  Enter¬ 
prises,  PO  Box  307,  Edmonton,  Alber¬ 
ta,  Canada  T5J  2J7  (403)  472-5555. 

HUMOR 

WACKY,  witty,  contemporary  look  at  life 
-  IN  A  NUTSHELL  is  a  laugh  a  week. 
700  words.  Camera  ready.  Five-year 
track  record.  Free  samples,  rates. 
Barbara  Naness,  119  Washington  Ave., 
Staten  Island,  NY  10314,  (718) 
698-6979. 

MISCELLANEOUS 

FREE  FEATURES  -  Camera  ready  or 
MAC  Disk.  Health,  Consumer  Watch 
Columns  by  Esther  Peterson,  Editorial 
Cartoons.  Photos.  Food,  TV,  and  more. 
Free.  Contact:  NEWS  USA,  1199 
National  Press  Building,  Washington, 
DC  20045;  (202)  682-2400. 

QUIZZES 

TEST  YOUR  VOCABULARY:Popular 
weekly  word  quiz.  Camera  ready. 
Samples,  details:  Greg  Wilkinson,  678 
Suomi  Dr.,  Prescott,  AZ  86301. 

TRAVEL 

BEEF  UP  YOUR  TRAVEL  PAGES 

No  matter  what  travel  you  now  receive, 
take  a  look  at  lively  new  ’’Our  Globe." 
Already  sold  in  many  U.S.  mkts.  Inch 

•  Photos  and  “If  You  Go”  sidebar. 

•  Short.  750  words,  easy  to  dummy. 
Written  for  average  people,  not  the  rich. 
Samples  &  rates,  call  or  write  now  Dick 
Skuse,  Box  247,  Newark,  CA  94560. 
(415)  794-6961. 

Editor  &  Publisher 
Classified  Advertising 

11  West  19th  St. 

New  York,  NY  10011 

_ FINANCING _ 

MEDIA  FINANCING  -  Acquisitions, 
equiprrent,  recapitalizations.  M  Capital 
Corp.  (208)  939-0789. 


NEWSPAPER  APPRAISERS 

NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Sen/ice,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  City,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 


NEWSPAPER  BROKERS 


Above  Average 
PERFORMANCE 
SYD  S. GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 

BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Cleanivater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City ,  MO  64 1 1 1 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Bruce  Wright-Media  Consultants 
27  Years  Publishing  Experience 
(916)  988-8959  -  PO  Box  910 
Orangevale  (Sacramento),  CA  95662 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Senrices  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
Appraisal«Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE 
Box  643,  Raymond,  WA  98577 
Dave  Gauger  (206)  942-2661 
Newspapers  -  Shoppers  -  T rade  Journals 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
PO  Box  850 
Rockwall,  Texas  75087 
(214)722-3030  (918)  834-3876 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years 

Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Bruce  Wright,  PO  Box  910 
OrangevHle,  CA  95662 
(916)  988-8959 
Robert  Houk,  PO  Box  1584 
Tubac,  AZ  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
Newspaper  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

36  years  in  communication  sales 
Confidential  and  professional  service. 
Brokerage-Consultation-Appraisal 
Financial  Planning 
Contact  Gloria  Bushelman 
600  Vine  Street,  Suite  1708 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 

10-year  old  Honolulu  weekly  producing 
beyond  projections.  18,000  circulation 
-  unlimited  growth  potential,  $500,0(X) 
(terms  available).  Call  (808) 
524-8074. 


COMMUNITY  GROUP, 
AFFLUENT  SUBURBS 
Award-winning  weeklies  with  web  press 
and  full  production  capability.  Total 
revenues,  including  printing,  in  $1.5 
million  range.  Desirable,  liveable 
Midwest  location.  Growth  potential. 
Second-class  permit.  Circulation 
30,000  plus.  Devoted  staff.  Good 
opportunity  for  owner/operator  and/or 
investor.  Fair  price.  No  tire  kickers. 
Deal  must  be  closed  by  January  31. 
Reply  to:  Box  3502,  Editor  &  Publisher. 


NEW  HAMPSHIRE  PUBLICATIONS 
One  500K  plus  weekly  well  established 
One  250K  plus  bi-monthly  specialty 
Excellent  growth  environment.  Call: 
Martin  Family  Enterprises 
(603)  778-0822. 


TWO  MISSISSIPPI  WEEKLIES  located 
in  growth  area.  Combined  circulation 
7,000.  Excellent  building  and  4-unit 
press.  For  more  information  contact 
Ryan  Phillips,  PHILLIPS  MEDIA 
SERVICES,  215  Mountain  Dr.,  Suite 
101,  Destin,  FL  32541,  (904) 
837-4040. 


PROFITABLE  WEEKLY.  Over  5,000 
paid,  fine  building,  owner  retiring.  Also 
exclusive  small  county  seat  weekly  for 
$10,000  down,  owner  carries  balance. 
Many  others  available,  send  for  list.  Bill 
Berger,  Associated  Texas  Newspapers, 
Inc.,  1801  Exposition,  Austin,  TX 
78703.  (512)  476-3950. 


PROFITABLE  SMALL  TOWN  newspaper 
in  growing  coastal  northern  California 
community.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


WEEKLY  over  2,000  paid  circulation  in 
growing  area.  Gross  $140,000  in 
1988.  Good  opportunity  for 
community-minded  couple.  $60,000 
cash.  Box  3499,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 

BOTTOM  LINE  is  no  group  can  match 
price,  tax  advantages,  financing,  flexi¬ 
bility  and  civic  benefits  of  employee 
ownership.  Retired  publisher  and  ESOP 
pioneer  will  provide  complete  package 
and  guarantee  confidentialiW.  Send  no 
obligations  queries  to  Box  3448,  Editor 
&  Publisher. 


COMMUNITY  NEWSPAPER  group 
seeks  to  purchase  large  circulation 
weeklies  or  groups  of  weeklies.  Present 
management  given  option  to  remain. 
Write  Box  1951,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 

Profitable  regional  parenting  publica¬ 
tion  in  Florida’s  fastest  growing  area. 
Partner  or  outright  sale.  Write  P.  David¬ 
son,  Box  2321,  Boca  Raton,  FL  33427. 

VISITOR  GUIDE  with  long  history  avail¬ 
able  in  New  York,  Houston,  St.  Louis. 
Reasonable  terms  for  right  buyer. 
1(800)  325-7932. 
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INDUSTRY 

SERVICES 


CIRCULATION  SERVICES 


KEVIN  S.  PAPPERT 
(313)  683-2963 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 


THE  PHONE  ROOM  INC. 
"Gold  Bond  Starts” 
daily  and  weekly  newspapers 
Call  Today:  (609)  783-6070. 


VER-A-FAST  CORPORATION 
1-800-327-8463 


WHEN  CIRCULATION  INCREASE  is 
important  turn  to  the  experts:  Circula¬ 
tion  Development  Inc.,  the  country's 
most  experienced  newspaper  telemark¬ 
eting  firm.  Toll  free  l-80(}-247-2338. 


COMPUTER  CONSULTANTS 


CIRCULATION  SYSTEM  CONSULTANT 
Tom  Christian  (813)  931-3649. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  &  DARKROOM 


PRE-PRESS 

3m  deadliner  platemaking  system  for 
sale.  Camera  and  split  drum  'user 
purchased  new  in  1984.  Call  Ddn  or 
John  at  (413)  532-7091. 


SQUEEZE  LENSES  for  SAU/TAB. 
Lens  repair/optimize.  HerbCarlbom,  CK 
Optical,  213/372-0372,  PO  Box  1067, 
Redondo  Beach,  CA  90278. 


COMPUTERS 


TELERAM  -  Model  2270.  We  have  16 
of  them,  all  working  when  taken  out  of 
service.  Call  Al  Goldberg  (816) 
234-4888  or  Jim  Wells  (816) 
234-4141  at  The  Kansas  City  Star  Co. 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 

For  information 
call 

(212)  675-4380. 


EQUIPMENT  &  SUPPLIES 


1978  Muller-Martini  227-S  Inserter 
5  into  1  with  1982  Cheshire  539 
Head  mounted  on  Muller  215 
Labeling  base.  Two  new  compressors 
$65,000.00 

1967  Cheshire  523  Base,  539  labeling 
Head  and  12'  conveyor  Also 
1978  531  labeling  head 

$15,000.00 

Call  Bill  (312)  349-6307 


MAILROOM 

We  have  all  types  of  belt  and  wire 
stream  conveyors 
Spare  parts  for  stream  conveyors 
D.C.  &  A.C.  drive  conversions 
Roller  top  conveyors,  all  sizes 
Belt  conveyors,  all  sizes 
Bottom  wrappers  &  pacers 
257  Sta-Hi  stackers 
Baldwin  Count-O-Veyors  -104,  105, 
106,  108 

Signode  tying  machines 
Conveyor  wire 
Wire  pliers 

Mueller-Martini  inserter,  227  3  into  1 
Mueller-Martini  labeling  machine  &  1/4 
folder 

Northeast  Industries,  Inc. 

(213)  256-4791 


Muller-Martini  Model  227  newspaper 
inserting  machine  4  into  1.  (215) 
547-4210. 


NEWSPAPER  RACKS 


BUILD  VOLUNTARY 
HOME  DELIVERY! 

Single  copy  customers  are 
your  best  potential  home 
subscription  customers. 

Reach  these  buyers  at  the 
point  of  purchase 
EVERY  purchase  with  this 
Innovative  sales  tool. 


(800) 

234-9411 


NEWSRACK PRODUCTS 
TRIBUNE  PUBLISHING  CO 
LEWISTON,  ID.  83501 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer's 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


PLATEMAKING 


PRE-PRESS 

3m  deadliner  platemaking  system  for 
sale.  Camera  and  split  drum  fuser 
purchased  new  in  1984.  Call  Don  or 
John  at  (413)  532-7091. 


PRESSES 


FIRST  OFFERING 

16  units  and  3  folders  of  Goss  SSC  - 
22-3/4"  cut-off.  Available  Feb.  '89  and 
ranges  in  age  from  '78  to  '82.  Will  offer 
on  component  basis  -  ‘'4-high'',  floor 
units  and  folders. 

Inland  Newspaper  Machinery  Corp. 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


Five  Unit  Goss  Mark  I  press  complete 
with  angle  bars,  bay  windows. 

2  color  cylinders 
Balloon  formers 
2:1  folders 
22-3/4"  cutoff 

K&F  shims  and  lockup 
Serial  number  2410 

3  units  and  folder  new  in  1963 
2  units  added  new  in  1968 
82"  frame  to  frame 

Ideal  for  conversion.  Available  now,  as 
is,  where  is. 

Monterey  Peninsula  Herald  Co. 

(408)  372-3311 
Paul  Ayars,  General  Manager 
Don  Fordham,  Production  Manager 


EQUIPMENT  &  SUPPLIES 


For  Sale 

2  New  10-Unit  Double-Wide 
TKS  Offset  Presses 

Stored  in  East  Coast  warehouses: 

-  22-3/4"  cutoff,  60"  web,  submarine 
delivery 

- 160  Page  Heavy  Duty  3:2  Folder  with 
upper  formers 

-  Motorized  sidelayand  circumferential: 
2  units 

-  Motorized  angle  bars  and 
compensators 

-  Automatic  RTP's 

-  Baldwin  Automix,  2  recirculators. 

One  press  has  12'0"  substructure  and 

the  other  is  ll'O".  Immediate  delivery 

and  priced  to  sell  at  1985  prices!  Box 

3449,  Editor  &  Publisher. 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1500  series  unit 

Goss  1 500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wiieeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


NEWSPRINT  FOR  SALE 


28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Costa  Mesa,  CA  92627-3265 
Telephone:  (714)  646-5565 


PHOTOTYPESETTING 


Compugraphic  Power  view-5  with 
MCS-8,000.  Excellent  condition.  Take 
over  lease.  Call  Clyde  Pinson  at  Gull 
Stream  Newspapers,  Inc.  (305) 
973-7422. 


HARRIS  EQUIPMENT 
Bought  and  Sold 

2540  sys.,  mux  cages,  controller, 
also  2200  sys.  and  parts. 

Call  (201)  265-2448.  Leave  message. 


E&P  Classified 


Selling  Supplies? 
Buying  or  Selling 
Used  Equipment? 

Put  your  ad  in  E&P  Classified,  where 
you'll  find  better  prospects  and  better 
buys  .  .  .  whether  it's  a  press,  photo- 
typsetting  or  mailroom  equipment, 
camera  &  darkroom  equipment  and 
supplies,  or  computers  and  computer 
software. 


IIWMIMlSnM-NMtbili.NV  10011- 212  (TS  4310 
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EQUIPMENT  &  SUPPLIES 
WANTED  TO  BUY 


HELP  WANTED 
ACADEMIC 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY 
REBUILT 

Units-Folders-Parts 

GUARANTEED 

Press-Components 

Offset  Web  Sales,  Inc. 
73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS  URBANITE 
6-Unit  Press,  1966 
On-Sight  Inspection  Available. 

36"  Web  Width,  22-3/4”  cut-off 
Hearst  Corporation  (303)  733-3838 

HARRIS 

-V-15D,  8  units,  JF-25,  JF-4,  1980 

-V-15A,  4  units 

GOSS 

-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite,  6  units,  3C,  1  folder. 
-Community,  6  units 
-Metro  2  units,  22  3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

4-Unit  News  King,  KJ6  folder  -  excel¬ 
lent  condition  1972/78 
8-Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 
2-Unit  Community,  grease  lub. 

4-Unit  Community,  SC  folder  1968/74 
8-Unit/twin  folder  Suburban  S-2000 

series  press 

10-Unit  Urbanite  U-664  with  upper 
former  available  April,  1989. 
HARRIS  COTTRELL 

2  Add-on  V-15  units  1976/78  continu¬ 
ous  ink 

4-Unit  V-700  with  heatset  pkg, 
comb,  folder,  excellent  starter. 

Misc  web  handling  devices  - 
call  for  more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 


PRESSES 

Goss  Urbanite  Folders 
Goss  Urbanite  Units 
Goss  Urbanite  Rollstands 
Goss  Urbanite  Drives 
Goss  Urbanite  1/4  folders 
GoiS  Urbanite  Balloon  formers 
Hoe  colormatic  3-2  folder  23-9/16  C.O. 
Hoe  Balloon  Formers 
Goss  Balloon  Formers 
Guilmout  Quarterfolder  and  Trimmer 
Goss  RTP’s  40  and  42  inches 
Goss  Mark  1  Half  Decks  and  Hump 
Goss  Mark  2  Half  Decks  and  Humps 
Goss  Double  2-1  folder  22-3/4  C.O. 
Goss  Skip  Slitters  all  C.O. 

Goss  Portable  Inc.  Fountains 
Hoe  Skip  Slitters  all  C.O. 

Paper  roll  track  and  roll  dollies 
We  stock  spare  parts  for  most  presses 
We  do  press  rebuilding 
We  do  machinery  moving  and  erecting 
Northeast  Industries,  Inc 
(213)  256-4791  FAX  (213)  256-7607 

PRESS 

Make  your  old  R.T.P.’s  into  new 
Tension  panel  upgraded  to 
simplified  system 

Paster  panel  upgraded  to  Goss  digital 
Northeast  Industries,  Inc. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


NEWSPAPER  PRESSES 
22"  CUTOFF 

Goss  Metro,  10  units,  1  deck 
Goss  Urbanite,  10  units,  1979-82 
Goss  Suburban,  3  units  and  7  units 
Harris  1600,  12  units,  4  decks 
Solna  Distributor,  4  units 

22- 3/4"  CUTOFF 

Goss  Metro,  4  units,  1  deck 
Goss  Cosmo  add-on  units 
Goss  Urbanite,  10  units,  3-color 
Goss  Urbanite,  6  units,  1972 
Goss  Super  Suburban  1500,  8  units 
Goss  SC/Communih,  8  units,  U.O.P. 
Goss  Community,  3  units,  1976 
Goss  SC  Folder,  double  parallel 
Goss  Community  units,  oil  and  grease 
M.A.N.  UniMan  2/2,  3  units,  2  decks 

23- 9/16"  CUTOFF 

Goss  Metro  add-on  units 
Goss  Flexo,  8  units,  3  decks 
,  Crabtree  Crusader  offset,  3  units  and 
5  units 

Goss  Urbanite,  6  units 
Goss  Suburban,  7  units 

SPLICERS 

Cary  FP  4045,  8  available 
Enkel  2000  (demonstrator) 

Goss  3-arm  RTPs  for  Urbanite 
Butler  3242-10,  3  in  stock 

ONE  Corporation/ Atlanta 
(404)  458-9351  Telex  700563 

PRESS  EQUIPMENT 
18  Goss  Community  units, 

22-3/4”  $30,000  ea. 

1  4-hi  Goss  Community  units, 

22-3/4"  $240,000 

1  6-Web  S/C  Folders  $75,000 

2  8-Web  S/C  Folders 

(with  upper  formers)  $90,000  ea. 

VALLEY  PRINTERS,  16230  Filbert  St., 
Sylmar,  CA  91342.  (818)  362-7771. 


SHOWPIECE 

Harris  N-1650,  R.H.  unit  as  seen  at 
ANPA/Tech  for  sale:  Completely  refurb¬ 
ished  from  sideframes  on  up.  Cylinders, 
Bearers,  high  precision  SKF  Main  Bear¬ 
ings,  Vibrators,  Fountain  Rolls,  etc.  Will 
install,  warranty. 

*  N-1650,  66"  Dryers,  One  TECH 
dryer,  one  built  by  THERMOCHILL, 
two  years  old. 

*  Two  THERMOCHILL  chill  roll  stands 
66",  two  years  old  with  spare 
parts,  etc. 

*  75  hp  Gardner  Denver  Compressor, 
like  new  with  Dryer. 

*  Two  Haley  66”  double  infeeds, 
two  years  old,  good  price. 

*  Five  REGISTROM  RTF's,  66"  for 
sale.  Excellent  condition 

priced  to  sell. 

*  Carlson  automated  Plate  Bender, 
new,  for  22-3/4"  cut  off  for 
33"x47"  plates. 

*  Five  LPA  blowers  from  300 
to  800  CFM. 

Call  Bert,  Presstime  International,  Inc. 

(401)  348-8683. 


WINDMOELLER  HOELSCHER  FLEXO 
4  -  Units  and  3  half  decks 
1  -  Double  Goss  3:2  folder 
4  -  Automatic  Goss  RTF's 
23  9/16”  cut-off  and  available 
mid-1989.  Installed  new  in  1984  and 
looks  and  runs  like  new. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Tlx  42362 


WANTED  TO  BUY 

EQUIPMENT  WANTED  (1979  or  newer, 
in  running  condition  only): 

1)  Web  press,  solna,  goss  or  Harris,  5 
unit,  22-3/4  Cut-off,  D/P  Folder  (1/2, 
1/4);  2)  one  unit  solna  RP  36;  3)  dryer, 
chills,  sheeter,  splicers  offers  to:  C. 
DeSouza,  PO  Box  24714,  Philadelphia, 
PA  19111  or  FAX  (215)  725-0812. 


(213)  256-4791 
EDITOR  &  PUBLISHER  for  January  14,  1989 


PHOTO  TRANSMITTER  NEEDED 
Student  news  service  seeks  used  port¬ 
able  photo  transmitter.  Live  wire  news 
service.  Department  of  Journalism,  New 
York  University,  New  York,  NY  10003. 
212  998-7984. 


HELP 

WANTED 


_ ACADEMIC _ 

ADVERTISING  TEACHER 
FOR  JOURNALISM  DEPARTMENT 
Tenure-track  Assistant  Professor  at 
Western  Illinois  University  for  fall 
1989.  Master's  required,  Ph.D. 
preferred.  Strong  background  in  the 
creative  process  and  graphics  required 
for  teaching  undergraduate  courses  in 
campaigns  and  copy  and  layout.  Appli¬ 
cation  deadline  Feb.  1,  1989,  or  until 
filled.  Send  letter,  resume,  three 
current  recommendation  letters,  tran- 
scipts  to  Dr.  Ronald  Walker,  Depart¬ 
ment  of  English  and  Journalism,  West¬ 
ern  Illinois  University,  Macomb,  IL 
61455.  (309)  298-1030  and 
298-1103.  Equal  Opportunity/ 
Affirmative  Action  Employer. 


ASSISTANT  PROFESSOR 
OF  JOURNALISM, 

tenure-track  position,  at  Western  Illi¬ 
nois  University  for  fall  1989.  Ph.D. 
preferred.  Master's  plus  significant 
experience  in  the  areas  of  news,  maga¬ 
zine,  and  PR  publications  required.  To 
teach  undergraduate  news  writing/ 
reporting,  editing  on  computers.  Appli¬ 
cation  deadline  Feb.  1,  1989,  or  until 
filled.  Send  letter,  resume,  three 
current  recommendation  letters,  tran- 
scipts  to  Dr.  Ronald  Walker,  Depart¬ 
ment  of  English  and  Journalism,  West¬ 
ern  Illinois  University,  Macomb,  IL 
61455.  (309)  298-1030  and 
298-1103.  Equal  Opportunity/ 
Affirmative  Action  Employer. 


DIRECTOR  STUDENT  PUBLICATIONS 
University  of  Arizona  full-time  admini¬ 
strative  position  within  division  of 
student  affairs  for  leadership  role  in 
comprehensive,  award-winning  student 
publications  program:  Arizona  Daily 
Wildcat,  independent  campus  news¬ 
paper  with  daily  circulation  of  20,(X)0, 
annual  yearbook,  typesetting  services, 
faculty/student  directory.  Advises 
editors  and  student  editorial  staff, 
provides  critique  of  each  issue, 
prepares  budgets  and  manages  busi¬ 
ness  and  production  staff  of  approxi¬ 
mately  13  full-time  employees,  student 
staff.  Supervision  of  Desert  yearbook, 
typesetting  department,  facul^student 
directory,  advises  student  groups  and 
the  university  departments  on  publica¬ 
tions  design.  Master's  or  equivalent 
demonstrated  experience  required. 
Professional  news,  editorial,  and  busi¬ 
ness  management  experience  required. 
Salary  based  on  experience  and  creden¬ 
tials.  Position  available  August  1, 
1989.  Review  of  applications  will  begin 
on  February  15,  1989.  To  apply,  send 
letter  of  application,  resume,  and  3 
letters  of  recommendation  to  Director  of 
Search  Committee,  Dean  of  Students 
Office,  Old  Main  203,  UniversiW  of 
Arizona,  Tucson,  AZ  85721.  (602) 
621-7059.  The  University  of  Arizona  is 
an  Affirmative  Action/Equal  Opportuni- 
^  Employer.  Minorities  and  women  are 
encouraged  to  apply. 


Elliott  School  of  Communication 
FACULTY  POSITIONS 

Assistant  or  Associate  Professors  of 
Communication,  tenure-eligible,  begin¬ 
ning  Fall  1989.  Join  recently  estab¬ 
lished  and  endowed  ($7  million)  Elliott 
School  of  Communication  with  the 
state's  only  integrated  communication 
curriculum,  400  undergraduate  majors 
and  50  M.A.  students. 

Position  1:  Required:  M.A.  or  M.F.A; 
experience  in  news  photography,  both 
black  &  white  and  color;  collie  teach¬ 
ing  experience  and  capabilities  in  one 
or  more  of  the  following:  newswriting, 
magazine  journalism,  editing,  beat 
rep^ing;  evidence  of  scholarly/creative 
activity. 

Position  2:  Required:  M.A.  (Ph.D. 
preferred);  practical  experience  and 
college  teaching  in  public  relations  and 
public  information  writing;  evidence  of 
scholarly/creative  activity.  Additional 
experience/training  in  advertising 
desired. 

Application  deadline  is  February  20, 
1989,  or  the  20th  of  each  month  there¬ 
after  until  the  position  is  filled.  Send 
letter  of  application  specifying  position 
no.,  curriculum  vita,  academic  tran¬ 
scripts,  and  three  letters  of  reference 
to: 

Dr.  Keith  Williamson, 

Search  Committee  Chair 
Elliott  School  of  Communication 
The  Wichita  State  University 
Box  31 

Wichita,  KS  67208-1595 

The  Wichita  State  University  is  located 
in  Wichita,  the  largest  business,  indust¬ 
rial  and  cultural  center  in  Kansas,  and 
has  an  enrollment  exceeding  17,Ci00. 
AA/EOE 


Without  adventure 
civilization  is  in 
full  decline. 

Alfred  North  Whitehead 


PUBLIC  RELATIONS:  Tenure  track 
position.  Fall  1989.  Coordinate  and 
teach  in  PR  program  ACEJMC- 
accredited  unit.  Sponsor  PRSSA  chap¬ 
ter.  Required:  doctorate  in  appropriate 
area  and  public  relations  related  experi¬ 
ence  or  master's  dMree  and  at  least 
seven  years  of  significant  PR  experi¬ 
ence.  Assistant/associate  rank. 
Contact:  Joel  T.  Gambill,  Chair,  Depart¬ 
ment  of  Journalism  and  Printing,  Arkan¬ 
sas  State  University,  PO  Box  1930, 
State  University,  AR  72467.  Provide 
current  resume,  three  letters  of  refer¬ 
ence  addressing  position  and  copies  of 
transcipts.  Review  of  applications  will 
begin  Feb.  20,  1989,  and  continue 
until  position  is  filled.  AA/EOE. 


DIRECTOR 

ktowspcpw  Msfwgwnent  Center 
North wwtem  University 

in  conjundion  with  the  Kellogg  Graduate 
School  of  Management  and  the  MediU 
School  olJoumalism. 

Applications  and  nominations  are  sought 
tor  person  to  direct  a  news  management 
center  tor  the  benefit  of  working  newspeper 
people.  Experience  as  a  senior  newspaper 
manager  and  professor  in  journalism  edu¬ 
cation  required. 

Deadline:  February  1, 1989. 

Wnie:  Director's  Search 

Newspaper  Management  Center 
Media  School  of  Journalism 
Northwestern  Univetsity 
Krrage  Hat 
Evanston,  IL  60208 

NoiltwwiWm  Univflraily  ism  Equal 
OppOitunSy/AIIInnalive  Acion  Efnfxoysr. 
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HELP  WANTED 


ACADEMIC 


MASS  MEDIA:  JOURNALISM  -  North¬ 
east  Missouri  State  University  is  seek¬ 
ing  a  tenure-track  assistant  professor  to 
begin  August  1989  to  teach  Newswrit¬ 
ing,  Editing,  History  of  Journalism, 
Media  Writing,  etc.  Ph.D.  desired,  M.A. 
and  experience  required.  Courses 
taught  are  part  of  a  sequence  in  a  liberal 
arts  based  communication  B.A.  degree. 
Send  3  letters  of  recommendation, 
transcripts  and  vita  to  Dr.  Ed  Carpenter, 
NMSU,  Kirksville,  MO  63501.  EOE. 


UNIVERSITY  OF  OKLAHOMA 

Journalism/Mass  Communication 
EDiTORIAL  SUPERVISOR  POSITION 

One  tenure-track  twelve-month  faculty 
position  is  open  at  the  School  of  Jour¬ 
nalism  and  Mass  Communication, 
University  of  Oklahoma,  in  the  print 
journalism  area.  Rank  is  Assistant 
Professor.  The  position  is  a  joint 
appointment  with  the  School  and  with 
the  University  Board  of  Publications. 

Minimum  qualifications  include  a 
Bachelor's  degree  in  journalism/mass 
communication  or  related  area  and  at 
least  five  years  of  journalism  or  publish¬ 
ing  experience  in  reporting  and  editing. 
Special  consideration  will  be  given  to 
candidates  with  advanced  deg:ees  and 
with  extensive  quality  experience,  but 
all  qualified  candidates  are  urged  to 
apply. 

The  successful  candidate  will  teach  a 
reduced  load,  including  summer,  in  the 
area  of  writing,  reporting,  editing  or 
newspaper  management  and  will  serve 
as  Editorial  Supervisor  of  the  Oklahoma 
Daily,  a  14,000  circulation  community 
newspaper. 

The  School  seeks  candidates  dedicated 
to  quality  professional  education  within 
a  liberal  arts  context.  The  successful 
candidate  must  demonstrate  a  capacity 
or  potential  to  teach  well,  to  motivate 
and  direct  students,  and  the  ability  to 
build  ties  with  and  provide  service  to 
the  professional  journalism  community. 

Salary  competitive  for  rank.  Appoint¬ 
ment  begins  July  1,  1989. 

The  University  is  located  in  Norman,  a 
community  of  100,000  just  20  miles 
south  of  Oklahoma  City,  the  state  capi¬ 
tal  and  largest  business  and  cultural 
center  in  the  state.  The  School,  which  is 
celebrating  its  75th  anniversary  this 
year,  also  is  well  situated  to  take  advan¬ 
tage  of  other  major  South  Central  and 
Southwest  media  markets.  Programs 
include  undergraduate  sequences  in 
advertising,  news  communication, 
professional  writing,  public  relations, 
and  radio/television/film,  and  an  M.A. 
program.  Undergraduate  majors 
number  more  than  1,100;  graduate 
majors  number  125.  Applications  must 
be  received  on  or  before  FEBRUARY 
15,  1989.  Applicants  must  provide  a 
letter  of  application  and  curriculum 
vitae.  Three  letters  of  reference  also 
should  be  provided.  All  materials 
should  be  sent  to: 

Chair,  Editorial  Search  Committee 
School  of  Journalism 
and  Mass  Communication 
The  University  of  Oklahoma 
860  Van  VIeet  Oval 
Norman,  OK  73019 

The  University  of  Oklahonia  is  an  Equal 
Opportunity/Affirmative  Action  Employ¬ 
er.  Women  and  minorities  are  especially 
encourage  to  apply. 


Classified  Advertising 
(212)  675-4380 


HELP  WANTED 


ACADEMIC 


WILLIAM  PATERSON  COLLEGE  Teach 
basic  and  advanced  courses  in  journal¬ 
ism  (primarily  print)  and  related  mass 
media  areas  in  both  undergraduate  and 
graduate  programs.  Terminal  degree, 
teaching  experience  and  research  abili¬ 
ty  and  activity  preferred;  professional 
experience  required.  Tenure  track;  rank 
and  salary  dependent  upon  qualifica¬ 
tions  and  experience.  Must  have 
commitment  to  teaching,  research  and 
scholarship.  Reply  to  Dr.  Diana  Peck, 
Chairperson,  Drawer  EP,  Communica¬ 
tions  Dept.,  William  Paterson  College, 
Wayne,  NJ  07470.  Deadline  January 
30,  1989  or  until  filled. 


ACCOUNTING _ 

SENIOR  AUDITOR 

We  are  a  fast-growing  international 
newspaper  publishing  company.  Due  to 
our  recent  growth,  we  are  looking  for  an 
aggressive  and  independent  senior 
auditor  to  perform  financial  and  opera¬ 
tional  audits,  maintain  accounting 
procedures  and  perform  special  assign¬ 
ments  for  our  newspapers  across  the 
country. 

Our  corporate  office  is  located  in  Prin¬ 
ceton,  NJ.  We  offer  an  excellent  salary 
and  benefits  package  to  the  right  candi¬ 
date  with  a  BS  in  accounting,  and  two 
to  three  years  of  auditing  experience  in 
a  newspaper  environment. 

If  you  are  able  to  travel  up  to  30%  and 
enjoy  working  with  people,  please  send 
resume  with  salary  requirement  to  Box 
3509,  Editor  &  Publisher. 


Take  a  GIANT  step... 

Place  a  Positions  Wanted  ad 
in  £  &  P.  Write: 

E&P  Classified  Advertising 
11  West  19th  St. 

New  York,  NY  10011 


ADMINISTRATIVE 

COME  HOME  TO  MAINE.  Lakes.  Moun¬ 
tains.  Ski  resorts.  Pine  forest.  Rivers. 
The  rugged  Atlantic  Coast.  Eight  strong 
weekly  newspapers  expanding  to  nine. 
We  seek  a  general  manager  who  can  sell 
forcefully  and  effectively.  Send  resume 
and  samples  to  Julie  Hamlin,  Personnel 
Director,  James  Newspapers,  PO  Box 
269,  Norway  ,  ME  04268. _ 

CO-OP  MANAGER 

Major  metropolitan  newspaper  seeks  to 
expand  its  Co-op  Advertising  share.  The 
person  we  want  must  have  strong  sales 
organization  and  administrative  abili¬ 
ties  as  well  as  motivational  and 
communicable  skills. 

We  offer  excellent  benefits,  vacation 
policy  and  a  convenient  Loop  location. 
Qualified  candidates  must  submit  a 
resume  to;  Box  3524,  Editor  & 
Publisher. 


CLASSIRED  ADVERTISING 

Ord«r  Blank 

Marne 

Coffip8'*y 

AxMmm 

my 

Staia 

Zto 

IMiPHii 

Authorized  Signeture. 

Copy - 

No.  of  Insertions: _ Amount  Enclosed:  $ 


CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1989 

POSITIONS  WANTED 


LINE  ADS 

1  week  —  $6.30  per  line 

2  weeks  —  $5.50  per  line,  per  issue. 

3  weeks  — $4.80  per  Kne,  per  issue. 

4  weeks  —  $4.10  per  line,  per  issue. 

I  Add  $6.00  per  insertion  for  box  service. 


1  week  —  $3.70  per  line 

2  weeks  —  $3.05  per  line,  per  issue. 

3  weeks  —  $2,60  per  line,  per  Issue. 

4  weeks  —  $2^40  per  line,  per  issue. 

Add  $4.00  per  insertion  for  box  service. 


Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 


Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 

DEADLINE:  Every  Tuesday,  12  pm  (ET) 

For  Saturday's  Isaua. 


GENERAL  MANAGER 
with  broad  newspaper  marketing  and 
administrative  experience  to'  manage 
family-owned  20,000  daily  in  a  compe¬ 
titive  area  of  Zone  2.  Top  compensation 
package  to  a  proven  performer.  Send 
resume  and  all  pertinent  details  to  Box 
3497,  Editor  &  Publisher. 


GENERAL  MANAGER  AND 
CIRCULATION  MANAGER 
Has  the  corporate  hassle  got  you  down? 
Newspaper  group  in  zone  6  needs  a 
seasoned  veteran  to  fill  the  need  in  our 
administrative  staff.  This  small,  aggres¬ 
sive  corporation  will  give  you  an  oppor¬ 
tunity  to  grow  with  us.  We  are  a 
company  where  your  hard  work  and 
good  ideas  really  do  pay  off.  Send 
resume  and  salary  history  to  Box  3479, 
Editor  &  Publisher. 


Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  Illustrations,  logo,  etc.,  on  classified  ads 
charged  the  following  rates  per  column  inch  per  insertion:  1  time,  $80;  2  to  5 
times,  $75;  6  to  12  times,  $70;  13  to  25  times  $65;  26  to  51  times  $60;  52 
times,  $55. 

DEADLINE:  8  days  prior  to  publication  data. 

Contract  rataa  avallabla  upon  raefuaat 
Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  A  Publlslior 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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EDITOR  &  PUBLISHER  for  January  14,  1989 


Use  this  handy  order  form  to  order: 

1989  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Oct.,  i988) 

1988  EDITOR  &  PUBLISHER  YEAR  BOOK  (Published  April,  isss) 

Please  send  me: 

EDITOR  &  PUBLISHER  MARKET  GUIDE 
Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

□  1989  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  ot  copies 

EDITOR  &  PUBLISHER  YEARBOOK  -  Encyclopedia  of  the  newspaper  industry. 

□  1988  Edition  $70  per  copy  □  Bulk  orders  5  or  more  $63.00  each  _ 

(U.S.  and  Canada)  $90  per  copy  outside  U.S.  &  Canada  Number  of  copies 

Name _ _ _  Title _ _ 

Company _ 

Nature  of  Business _ _ 

Address _ Ste./Apt. _ 

City _ State _ Zip _ 

Payment  must  accompany  Market  Guide  and  Year  Book  orders. 


New  York  State  residents  add  applicabie  saies  tax. 


Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 
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HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MANAGER 
Opportunity  to  join  an  independent 
30,000  circulation  newspaper  in  an  All- 
American  city  in  Zone  5.  We  are  looking 
for  a  results-oriented  hands-on  manager 
with  a  marketing  background  who  has  a 
well-rounded  experience  in  newspaper 
administration.  Excellent  compensation 
package.  Send  resume  and  salary 
history  to  Box  3496,  Editor  & 
Publisher. 


GENERAL  MANAGER  AND 
OPERATING  PARTNER 
Searching  for  aggressive,  experienced 
self-starter  eager  to  work  hard  and  travel 
principally  in  zones  1,2,3  and  5  with 
little  structure  for  significant  equity 
position  in  start-up  company  that 
acquires  and  operates  trade  magazines, 
weekly  and  small  daily  papers,  shoppers 
and  advertising  circulars.  I  have  capital, 
industry  contacts,  financial  and  admini¬ 
strative  expertise,  you  will  be  in  charge 
of  the  operating  properties.  Best  if  you 
currently  have  acquisition  possibilities. 
Send  resume,  salary  history  and  letter 
tO:  Box  3506,  Editor  &  Publisher. 


GEN.  MANAGER/SALES  MANAGER 
Direct  Mail  Shopper,  40,000  circula¬ 
tion,  in  Northern  California  wine  coun¬ 
try.  3-5  years  management  experience. 
Emphasis  in  Advertising  and  Marketing, 
P&L,  and  small  business  operations. 
Strong  leadership  abilities  with  excel¬ 
lent  people  skills.  Send  resume  and 
salary  expectation  to:  Lesher  Communi¬ 
cations,  Inc.,  PO  Box  5088,  Walnut 
Creek,  CA  94596.  Attn:  Personnel/ 
Judy. 


PERSONNEL  DIRECTOR 
Seeking  an  experienced  Personnel 
Director  for  a  40,000  plus  daily  in  the 
Southeast.  Individual  will  be  responsi¬ 
ble  for  establishing  a  personnel  depart¬ 
ment.  Must  be  knowledgeable  in  all 
areas  of  personnel  including  employ¬ 
ment,  salary  administration,  training, 
EEO,  safety  and  maintaining  a  non- 
union-environment.  Prefer  degree  and 
personnel  management  or  related  field 
with  a  minimum  of  five  years  experi¬ 
ence.  Excellent  benefits  package. 
Salary  commensurate  with  experience 
and  background.  Send  resume  and 
cover  letter  tO:  Box  3516,  Editor  & 
Publisher. 


PUBLISHER 

Brehm  Communications,  Inc.,  has  an 
immediate  opening  for  a  publisher  with 
a  strong  sales  background,  experienced 
in  competitive  markets.  Join  a  growing 
company  that  affords  opportunity  and 
compensation  limited  only  by  your 
personal  motivation.  Send  resume  and 
cover  letter  to:  General  Manager,  BCI, 
PO  Box  28429,  San  Diego,  CA  92128. 

THE  MORNING  CALL,  a  southeastern 
Pennsylvania  newspaper  (136,000 
daily,  181,000  Sunday),  is  searching 
for  a  perceptive,  informed  individual  to 
direct  its  opinion  and  op-ed  page  opera¬ 
tions.  Outstanding  writing  skills,  copy¬ 
editing  and  production  experience  and 
a  pervasive  interest  in  world,  national 
and  local  affairs  are  major  prerequisites 
for  this  position.  Apply  in  writing  to 
Lawrence  H.  Hymans,  vice  president 
and  executive  editor,  c/o  The  Morning 
Call,  PO  Box  1260,  Allentown,  PA 
18105. 

CLASSIFIED  ADVERTISING  MANAGER 
Zone  6,  mid-size  daily  newspaper  seek¬ 
ing  aggressive,  promotion-minded  lead¬ 
er.  Strong  communication  and  training 
skills  a  must.  Two  to  five  years  news¬ 
paper  experience  with  proven  track 
record  required.  Reply  to  Box  3446, 
Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  SALES 
for  weekly  newspaper  in  Riverside 
County,  California.  Top  commission  and 
bonus.  (714)  244-4237. 


ADVERTISING  MANAGER 
A  120-year-old  weekly  serving  seaside 
communities  in  a  high-quality  natural 
environment  in  Zone  1  seeks  an  exper¬ 
ienced  advertising  manager  capable  of 
motivating  a  small  sales  staff.  Excellent 
pay  and  benefits,  including  generous 
monthly  bonuses  based  on  perfor¬ 
mance.  Box  3514,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
Immediate  opening  for  an  experienced 
display  advertising  manager  who  will 
direct  a  six-person  staff  for  a  large 
distribution-free  weekly  and  paid  legal 
daily  in  the  sunny  southwest.  Excellent 
salary  and  bonus  plan  plus  benefits. 
Successful  candidate  will  have  at  least 
five  years  experience  in  newspaper 
advertising  and  be  knowledgeable  in 
TM(1  free  weeklies,  co-op  advertising, 
telemarketing  techniques  and  have 
demonstrated  leadership  skills. 
Tremendous  growth  potential  for  the 
right  person.  Respond  to  Territorial 
Newspapers,  PO  Box  35250,  Tucson, 
AZ  85740. 


ASSISTANT  SALES  MANAGER 
The  Shopper-News  Network  of  Des 
Moines,  Iowa,  is  seeking  an  aggressive, 
creative,  credible  person  with  extensive 
sales  experience  and  abilities  to  deal 
with  majors  and  agencies.  Eight-zone 
TMC  product  with  155,000  circulation 
goes  head-to-head  with  major  dailies. 
Solid  base  of  clients  and  press  facili¬ 
ties.  A  division  of  Ogden  Newspapers. 
Send  resume  and  salary  history  to  Ron 
Sampson,  Sales  Manager,  Shopper- 
News  Network,  PO  Box  4826,  Des 
Moines,  lA  50306. 


CLASSIFIED  MANAGER 
The  Owensboro  Messenger-Inquirer,  a 
32,500  daily  in  northwest  Kentucky,  is 
seeking  a  creative  and  highly  motivated 
classified  manager.  Applicant  must 
possess:  excellent  pmple  skills,  leader¬ 
ship  and  organizational  ability,  and 
knowledge  of  sales  and  sales  training, 
telemarketing  and  promotion.  Send 
resume  tO:  MESSENGER-INQUIRER, 
ATTN:  PERSONNEL,  PO  BOX  1480, 
OWENSBORO,  KY  42302. 


EDITOR  &  PUBLISHER  is  seeking  an 
advertising  representative  for  its  New 
York  office.  Knowledge  of  and  respect 
for  the  newspaper  industry  desired. 
Salary  and  commission  contingent  on 
background.  Interesting,  challenging 
work  with  considerable  travel  required. 
Write  to  D.L.  Parvin,  11  West  19th  St., 
New  York,  NY  10011.  Equal  Opportuni¬ 
ty  Employer. 


GENERAL  ADV.  SALESPERSON 
The  Morning  News  Tribune  is  seeking 
an  energetic,  organized  salesperson  to 
sell  national  and  local  general  advertis¬ 
ing.  Qualified  applicants  must  possess 
at  least  2  years  of  outside  newspaper 
selling  experience;  specific  selling 
background  with  national  clients  is  a 
real  plus. 

A  McClatchy  newspaper,  the  Morning 
News  Tribune  offers  an  excellent  array 
of  benefits  including  competitive  salary 
and  incentive  plan,  company  paid 
medical/dental  benefits,  401(k)  match¬ 
ing  contribution  plan,  stock  purchase 
plan,  company  paid  retirement  plan  and 
vacation  schedule. 

Interested  applicants  should  send 
resume  to:  Mr.  Bob  Shuckhart,  General 
Advertising  Manager,  the  Morning  News 
Tribune,  PO  Box  11000,  Tacoma,  WA 
98411-0008;  or  FAX  to  (206) 
597-8531.  Resumes  must  be  received 
by  January  27th,  1989. 


HELP  WANTED 


ADVERTISING 


Large  weekly  shopper  in  need  of  strong 
sales.  Person  capable  of  selling  both 
advertising  and  printing,  special  promo¬ 
tions  and  new  ideas.  Person  must  be 
able  to  earn  a  minimum  of 
$35,000.00.  Excellent  benefits. 
Contact  K.A.  Lesnar  (605)  339-3633. 


RETAIL  ADVERTISING  MANAGER 
The  Times  Publishing  Company  is  look¬ 
ing  for  an  experienced,  aggressive, 
results-oriented  retail  advertising  mana¬ 
ger  to  direct  the  overall  efforts  of  the 
retail  advertising  department  of  its 
independently  owned  newspapers. 

The  ability  to  lead,  train  and  motivate  a 
professional  sales  staff  to  meet  and 
exceed  established  sales  goals  is 
essential. 

Strong  skills  combined  with  a  winning 
attitude  are  required  in  managing, 
training,  budgeting  and  handling  of  key 
accounts. 

The  ability  to  develop,  recommend  and 
administer  both  short  and  long  range 
sales  plans  is  needed. 

An  attractive  compensation  package 
and  a  very  challenging  position  await 
you. 

No  phone  calls,  please.  Send  a  cover 
letter,  resume  and  salary  history  in 
confidence  to: 

John  Andersen,  Advertising  Director 
Times  Publishing  Company 
Times  Square 
Erie,  PA  16534 


SALES  MANAGER  tor  group  of  13 
weekly  suburban  newspapers  in  zone  8. 
Successful  candidate  will  have  proven 
sales  management  track  record  with 
weekly  (not  daily)  newspaper/shopper 
group.  Position  oversees  sales  and 
promotion  departments.  Competitive 
salary  and  benefits  package.  Send 
resume  and  salary  history  to  Box  3515, 
Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER 
We  are  looking  for  an  aggressive  sales- 
oriented  person  to  lead  our  circulation 
department.  We  circulate  in  an  8-coun- 
ty  area  in  the  heart  of  the  Pacific  North¬ 
west.  Salary  to  start  is  $28,000  plus 
quarterly  MBO,  401k  retirement  plus 
fuel  benefits.  Send  resume  to  Carole 
Reidle,  Lewiston  Morning  Tribune, 
Personnel  Dept.,  505  C  St.,  Lewiston, 
ID  83501  or  call  Wayne  Hollingshead 
(208)  743-9411. 


CIRCULATION  MANAGER 
Are  you  currently  stifled  in  a  number  2 
position,  or  on  a  small  daily,  and  want  a 
chance  to  show  your  own  abilities? 
Texas  7-day  AM  with  17,000  weekdays 
and  21,000  Sundays  needs  a  self¬ 
starter!  Experience  with  youths  and 
adult  carriers,  newsstand  sales  and  road 
delivery.  Sales  and  promotional 
strengths  a  plus.  Tell  us  what  you’ve 
done  in  a  cover  letter  including  salary 
history.  Box  3507,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
Battery  News  is  a  fast  growing  free  bi¬ 
weekly  soon  to  go  weekly  newspaper  for 
lower  Manhattan.  Need  hands-on  mana¬ 
ger  with  vehicle.  Open  new  locations, 
supen/ise  drops,  refill  as  needed.  Full 
time  $25,000.  Call  Trentlyon  (212) 
989-4096. _ 

CIRCULATION  MANAGER 
Well-organized,  take-charge  manager 
needed  for  progressive  7-day  newspaper 
of  25,000  in  southwestern  Ohio. 
Competitive  salary  and  benefits  and 
great  career  opportunity.  Send  resume 
to  Robert  W.  Murphy,  Publisher, 
Middletown  Journal,  52  S.  Broad  St., 
Middletown,  OH  45044. 


HELP  WANTED 


CIRCULATION 


CREW  SALES  MANAGER 
The  leader  in  newspaper  circulation 
sales  seeks  self-starting  manager  to 
build  a  door  crew  program  in  the  East 
with  major  daily.  First  year  potential 
exceeds  $60,0C>b.  Individual  selected 
must  have  experience  in  hiring,  training 
and  motivating  youngsters  and  mana¬ 
gers  in  newspaper  subscription  sales. 
Send  resume  to  Dick  Levis,  Levis 
National,  Inc.,  4  Lincoln  Place,  Madi¬ 
son,  NJ  07940. 


FLORIDA  NEWSPAPER  AGENCY 
A  major  Florida  newspaper  needs  a 
qualified,  experienced  individual  to 
handle  distribution  of  the  newspaper  in 
Florida’s  spacecoast.  Ability  to  handle 
subcontractors  is  necessary.  This  posi¬ 
tion  will  be  an  independent  contractor, 
not  an  employee  position  and  will 
require  a  cash  bond.  If  you  desire  to  run 
your  own  business,  please  send  your 
resume  and  qualifications  to  Mr. 
Farber,  PO  Box  2833,  Orlando,  FL 
32802-2833. 


Large  Metro  NYC  paid  weekly  group 
seeks  Circulation  Manager  with  sales 
and  marketing  background.  Must  be 
experienced  in  telemarketing  opera¬ 
tions.  Excellent  salary  benefits  based 
on  experience  with  heavy  emphasis  on 
pay-for-performance  bonuses.  Addition¬ 
al  growth  ooportunities  within  corpora¬ 
tion  for  right  individual.  We  are  serious 
about  Circulation  Growth  and  view  this 
as  a  KEY  spot  on  our  management 
team.  Call  Jennifer  Stern  at  (718)  769- 
4400,  in  confidence. 


SALES  CREW  CONTRACTORS 
Immediate  opening  for  door  crews  with 
the  number  one  suburban  newspaper 
group  in  the  Dallas  area.  Great  oppor- 
tuni^  for  someone  interested  in  being 
your  own  boss,  living  in  a  great  area, 
and  earning  the  income  you  desire.  For 
more  information  call  Ed  Dorsey,  Circu¬ 
lation  Manager,  D/FW  Suburban  News¬ 
papers,  (817)  695-0367. 


SMALL,  GROWING  medical  marketing 
publication  seeks  a  Distribution  Mana¬ 
ger.  Successful  candidate  will  have 
fiands-on  experience  in  building  a  home 
delivery  carrier  force.  Solid  people  and 
management  skills  are  required. 
Submit  resume  with  references  and 
salary  requirement  tO:  Gary  Randazzo, 
Health  Care  News,  9391  Grogan’s  Mill 
Road,  Suite  A-3,  The  Woodlands,  TX 
77380. 


SMALL  ZONE  9  daily  in  a  competitive 
market  needs  aggressive,  sales-minded 
circulation  manager.  Competitive 
salary,  good  benefits.  Box  3511,  Editor 
&  Publisher. 


DATA  PROCESSING 


ADVERTISING/CIRCULATION 
CUSTOMER  SUPPORT  ASSOCIATE 
Tampa  based  software  development 
firm  needs  individual  with  minimum  3 
years  advertising/circulation  manage¬ 
ment  experience.  Data  processing 
knowledge  helpful.  Non-smoking  envi¬ 
ronment.  Send  resume  to:  Collier- 
Jackson,  Inc.,  Att:  Personnel  Manager, 
R3273,  3707  W.  Cherry  St.,  Tampa, 
FL  33607. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


EDITOR  &  PUBLISHER  for  January  14,  1989 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


AGGRESSIVE  REPORTER  and  creative 
writer  needed  for  prime  news  bureau  in 
Cooperstown,  NY.  County  government, 
Baseball  Hall  of  Fame  and  an  active  arts 
community  offer  lots  of  opportunities. 
Send  resume,  clips  to  Ken  Hall,  Editor, 
The  Daily  Star,  PO  box  250,  Oneonta, 
NY  13820. 


Aggressive  zone  4  daily  needs  enterpris¬ 
ing  reporters  with  the  ability  to  develop 
sources.  Box  3459,  Editor  &  Publisher. 


Artist/Designer 
Features  Editor 
Editorial  Writer 
Business  Reporter 

A  major  metro  on  the  East  Coast  is 
looking  for  a  staff  artist  with  MAC  and 
design  skills.  A  daily  in  the  West  Coast 
wants  a  features  editor  and  a  paper  in 
the  Northeast  needs  an  editorial  writer. 
A  daily  paper  in  the  South  is  looking  for 
reporter  with  a  law  degree.  If  you  are 
qualified  for  these  positions,  send  your 
resume  to  JOB  BANK,  2615  River 
Road,  Suite  7,  Cinnaminson,  NJ  08077 
or  call  director  Jenny  Woestendiek  or 
Susan  Nicklaus  at  (609)  786-1910. 
There  are  no  referral  fees  if  you  qualify 
for  these  positions. 


ASSISTANT  CITY  EDITOR  to  help 
generate  meaningful  assignments  and 
shape  copy  for  a  medium-sized  AM 
newspaper.  Apolicants  must  be  asser¬ 
tive,  well-read,  possess  strong  language 
skills  and  enjoy  working  with  different 
kinds  of  people.  Solid  reporting  and 
editing  experience  a  must.  Varied  work 
schedule  will  include  nights  and 
weekends.  Send  letter,  resume,  work 
samples  and  salary  requirement  to 
Barbara  Elmore,  Waco  Tribune-Herald, 
900  Franklin  Avenue,  Waco,  T)( 
76701. 

ASSISTANT  CE 

Top  48,000  all-day  paper  in  beautiful 
northeast  Tennessee  seeks  person  with 
strong  editing  skills  for  night  desk  posi¬ 
tion.  Knowledge  of  Hastech  system 
helpful.  Contact  Ken  Mink,  City  Editor, 
Times-News,  Box  479,  Kingsport,  TN 
3,7662. 


ASSISTANT  EDITOR 
The  National  Rifle  Association  is  seek¬ 
ing  an  Assistant  Editor  to  provide  edit¬ 
ing  and  proofreading  support  to  the 
American  Hunter  magazine.  Ideal 
candidate  will  possess  a  college  degree 
in  Journalism,  English  or  related  field, 
1-2  years  experience,  must  be  skilled  in 
the  proper  use  of  grammar  and  the 
English  language,  ability  to  meet  strict 
deadline,  must  possess  strong 
proofreading  skills.  Position  is  based  in 
Herndon,  VA.  Please  send  resume  and 
Cover  letter  with  salary  requirements  to: 

National  Rifle  Association 
1600  Rhode  Island  Avenue,  NW 
Washington,  DC  20036 

Attn:  Personnel  Office. 


ASSISTANT  METRO  EDITOR 
Montana’s  largest  newspaper  and  a 
leader  in  r^ional  journalism  is  looking 
for  an  assistant  metro  editor  to  help 
supervise  an  aggressive  reporting  staff 
and  build  an  exciting  daily  newspaper. 
The  successful  candidate  must  have 
demonstrated  ability  to  tighten  and 
brighten  copy  and  coach  veteran  repor¬ 
ters  on  reporting,  writing  and  news 
judgment.  Excellent  one-on-one 
communications  is  a  must.  Pagination 
and  Macintosh  experience  are  helpful. 
Send  letter,,  resume,  references,  clips 
and  salary  history  to:  Human  Resources 
Department,  The  Billings  Gazette,  PO 
Box  36300,  Billings,  Montana, 
59107-6300.  Resumes  must  be 
received  no  later  than  Wednesday,  ■ 
February  1st.  EOE  M/F. 


ASSISTANT  NEWS  EDITOR  -  Play  a  key 
role  in  producing  an  award-winning 
Zone  4  mid-sized  daily.  Responsibilities 
include  producing  the  130,000  circula¬ 
tion  Sunday  edition  and  assisting  the 
news  editor  in  running  the  copy  desk. 
Send  clips  that  show  layout,  editing  and 
headline  writing  abilities  to  Box  3457, 
Editor  &  Publisher. 


ASSOCIATE  DIRECTOR 
Work  for  extremely  active  public  affairs 
office  of  non-profit  organization  near 
the  World  Trade  Center  in  Manhattan. 
Creative  atmosphere.  Must  be  facile 
writer,  strong  editor  &  well-organized 
professional  able  to  handle  the  equiva¬ 
lent  of  a  managing  editor's  responsibili¬ 
ties  for  an  award-winning  national 
magazine,  newsletters  &  other  publica¬ 
tions  that  have  unusually  high  editorial 
standards.  Also  write  press  releases  & 
take  part  in  some  press  liaison.  News¬ 
paper  experience  essential.  Superior 
benefits;  moving  allowance.  Send 
resume,  clips,  examples  of  edited  work 
&  cover  letter  (in  a  number  10  envelope 
only)  telling  precisely  why  you're  right 
for  this  job  to  PO  Box  3374,  Church 
Street  Station,  New  York,  NY  10007. 


BUSINESS  REPORTERS 
Investor’s  Daily  has  immediate  open¬ 
ings  in  its  Los  Angeles  headquarters  for 
experienced  business  reporters  and 
copy  editors.  Prior  business  journalism 
required  and  advanced  degrees 
preferred.  Salary  and  benefits  competi¬ 
tive  with  other  major  national  dailies. 
We  are  an  innovative  and  aggressive 
newspaper  looking  for  people  who  can 
help  us  grow.  Resume  and  clips  to 
Stephen  Fox,  Editor,  1941  Armacost 
Avenue,  Los  Angeles,  CA  90025. 

BUSINESS  REPORTER 
Suburban  Washington,  DC  daily  seeks 
versatile,  aggressive  reporter  with 
polished  writing  skills.  Three  years 
experience,  including  1  year  of  busi¬ 
ness  reporting,  required.  (Jlips,  resume 
to:  Business  Editor,  The  Montgomery 
Journal,  2  Research  Court,  Rockville, 
MD  20850.  EOE. 

BUSINESS  COPY  EDITOR 
What  better  place  to  work  than  an 
expanding,  independent  newspaper  in  a 
real  boom  town  -  fastest  growing  in 
Southern  California?  We  are  looking  for 
someone  who  knows  layout,  color,  how 
to  edit  copy,  how  to  write  good  heads, 
and  know  business/consumer  news. 
Send  resume,  appropriate  clips  to  Andy 
McCue,  Business  Editor,  Press- 
Enterprise,  Box  792,  Riverside,  CA 
92502. 


BUSINESS  EDITOR 
Southeast  Texas  daily,  70,000  circ. 
seeks  applicants  with  track  record  in 
supervision  and  planning  to  take  charge 
of  business  section.  People-oriented 
manager  to  lead  4-member  staff  and  to 
produce  cause-effect  stories  that  antici¬ 
pate  trends,  informative  graphics  and 
accompanying  photos  in  sparkling 
layouts  to  tell  readers  what  business 
developments  mean  to  them.  Success¬ 
ful  candidate  will  join  award-winning 
newsroom’s  top  management  team. 
Clips  and  page  samples  need  to  show 
track  record  of  bottom-line  coverage  to 
respond.  Send  resumes  and  salary 
history  to:  William  Mock,  Managing 
Editor,  Beaumont  Enterprise,  PO  Box 
3071,  Beaumont,  TX  77704.  Call  and 
let  me  know  resume  is  in  mail:  (409) 
838-2803. 

COPY  EDITOR 

Top-flight  46,000  PM  daily  in  Western 
Pennsylvania  seeking  top-flight  copy 
editor,  2-4  years  experience  with  layout/ 
design  skills.  Send  resume  to:  Jack 
Mitchell,  Beaver  County  Times,  PO  Box 
400,  Beaver,  PA  15009. 


CARIBBEAN  BUSINESS,  Puerto  Rico’s 
42,500  circulation  English-language 
weekly,  has  an  opening  for  a  staff  writer 
in  its  San  Juan  office’s  special  projects 
section.  Applicants  must  be  able  to 
conduct  interviews  in  Spanish,  and 
have  exceptionally  strong  English- 
language  feature  writing  skills,  two 
years  of  newspaper  or  magazine  writing 
experience,  and  an  affinity  for  business 
subjects.  Send  resume,  together  with 
cover  letter,  salary  history  and  writing 
samples,  to:  Editor/Unit  5,  CARIB¬ 
BEAN  BUSINESS,  PO  Box  6253,  Loiza 
Street  Station,  San  Juan,  PR 
00914-6253. 


CITY  EDITOR 

We’re  growing  and  want  a  dynamic  city 
editor  to  lead  our  local  news  staff  of 
eight  reporters  and  two  photographers. 
Applicant  must  have  demonstrated 
skills  in  editing,  headline  writing  and 
layout.  A  good  sense  of  community 
news  and  a  drive  for  excellence.  If  you 
are  that  person  send  resume  and  clips 
to  Gregg  McAllister,  Managing  Editor, 
The  Daily  News,  PO  Box  870,  Batavia, 
NY  14021. 


COME  HOME  TO  MAINE.  Lakes.  Moun¬ 
tains.  Ski  resorts.  Pine  forest.  Rivers. 
The  rugged  Atlantic  Coast.  Eight  strong 
weekly  newspapers  expanding  to  nine. 
We  seek  an  editor;  a  creative  photogra¬ 
pher;  2  reporters;  a  business  writer;  and 
a  general  manager.  Send  clips  and 
photo  samples  to  Julie  Hamlin,  Person¬ 
nel  Director,  James  Newspapers,  PO 
Box  269,  Norway,  ME  04268. 


COPY  EDITOR  -  Small  but  growing 
daily-Sunday  in  booming  central  Florida 
needs  versatile  copy  editor.  Excellent 
design,  editing  and  people  skills 
required,  as  well  as  thorough  knowledge 
of  grammar  and  spelling.  Interest  in 
both  local  and  wire  news  preferred. 
Zone  4  only,  Florida  preferred.  Send 
cover  letter,  samples  and  references  to: 
Ronald  W.  Hosie,  Executive  Editor, 
Sanford  Herald,  300  N.  French  Ave., 
Sanford,  FL  32772-1657. 


COPY  EDITOR  needed  at  the  Capital,  in 
beautiful  Annapolis,  Maryland,  a  water¬ 
front  community  on  the  Chesapeake 
Bay.  If  you  enjoy  working  with  process 
color  and  good  graphics,  send  resume 
to:  Tom  Marquardt,  Managing  Editor, 
The  Capital,  PO  Box  911,  Annapolis, 
MD  21404.  Send  tearsheets. 


COPY  EDITOR  needed  on  midsize  daily. 
We  need  solid  editing  and  layout  skills. 
We  need  creativity.  Work  for  progressive 
newspaper,  use  lots  of  color,  and  define 
your  own  specialties  over  time.  Send 
resume  and  examples  of  copy  editing 
work  to  Mark  Torinus,  Managing  Editor, 
Janesville  Gazette,  Janesville,  Wl 
53545. 


COPY  EDITOR  -  State  capital,  24,000 
circulation,  7-day  AM  with  heavy  local 
emphasis  seeks  experienced  copy  editor 
strong  on  content,  grammar,  layout. 
Resume,  samples  to  Tamra  Britting- 
ham.  Managing  Editor,  Delaware  State 
News,  PO  Box  737,  Dover,  DE  19903. 
No  phone  calls. 


COPY  EDITOR  PLUS 
We  are  looking  for  a  well-rounded  editor 
who  can  perform  any  task  from  basic 
editing  to  handling  the  wire  to  laying  out 
page  one  in  a  pinch.  Only  candidates 
with  at  least  2  years  on  a  desk  at  a 
professional  daily  will  be  considered. 
More  experience  would  be  better.  Must 
be  able  to  do  fast,  attractive  layouts  and 
write  bright,  accurate  headlines.  Oppor¬ 
tunity  for  advancement.  Overnight  shift 
for  6AM  press  start.  This  7-day  Gannett 
newspaper  serves  a  highly  competitive 
suburban  market  1  hour  from  New  York 
City.  Send  resume  and  tearsheets  to 
Charles  Nutt,  Executive  Editor,  The 
Courier-News,  Box  6600,  Bridgewater, 
NJ  08807. 


CENTRAL  FLORIDA  weekly  seeks 
general  assignments  reporter.  Send 
clips,  resume  to  Editor,  PO  Box  638, 
Okeechobee,  FL  34974. 


EDITOR/GENERAL  MANAGER 
Semi-weekly  newspaper  in  a  college 
community  in  zone  2  seeks  manage¬ 
ment  experienced  individual  to  oversee 
and  direct  advertising,  circulation  and 
news  departments.  The  successful 
candidate  will  be  responsible  for  the 
day-to-day  operation  of  the  newspaper 
as  well  as  have  direct  responsibility  for 
news  content,  editing  and  overall  news¬ 
paper  layout.  Composition  and  printing 
are  done  at  a  sister  publication  30  miles 
away,  publisher  is  also  at  this  location. 
Fresh  ideas  combined  with  hands-on 
management  style  are  a  necessity,  posi¬ 
tion  is  new  and  the  right  person  has  the 
opportunity  to  further  develop  this  well 
established  family-owned  publication. 
Send  cover  letter,  resume  and  salary 
requirements  detailing  qualifications  to 
Box  3527,  Editor  &  Publisher. 


EDITOR 

Community  editor  for  paid  subscription 
weekly  in  Tampa  Bay  area  of  Florida. 
Strong  community  journalism  skills  and 
degree  required.  Experience  in  a  strong 
weekly  a  plus.  Salary  commensurate 
with  experience.  Good  benefits  pack¬ 
age.  Send  resume  to  Box  3529,  Editor 
&  Publishe.' 


EDITOR 

Oregon 

The  Corvallis  Gazette-Times,  a  13,000 
circulation  AM  daily  seeks  an  editor  to 
head  up  to  a  professional  staff  of  19 
full-time  and  5  part-time.  We  take  our 
journalism  seriously,  consistently  plac¬ 
ing  at  or  near  the  top  in  state  and 
regional  competition.  We’re  feisty, 
innovative,  and  we  have  some  fun.  The 
editor  should  have  solid  reporting  and 
desk  experience,  as  well  as  a  minimum 
of  two  years  of  staff-directing  supervis¬ 
ory  work,  preferably  as  a  city  editor. 
$28,000  -  $32,000  depending  on 
experience.  Send  cover  letter  telling 
about  yourself  and  your  news  philosphy, 
a  resume  and  samples  of  your  best  work 
to  Libet  Hatch,  H.R.  Manager,  PO  Box 
I  368,  Corvallis,  OR  97339,  by  Friday, 
January  27.  EOE. 


We’ll  never  reveal  the  identity 
of  an  E&P  box  holder. 

If  you  do  not  want  your  reply  to  go  to  certain  newspapers  or  companies,  seal  your 
reply  in  an  envelope  addressed  to  the  E&P  Classified  Department  with  an  attached 
note  listing  newspapers  or  companies  you  do  not  want  the  reply  to  reach.  If  the  Box 
Number  you’re  answering  is  on  your  list,  we  will  discard  your  reply. 

Editor  &  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


EDITOR 

The  Freeport  Journal  Standard  is  look¬ 
ing  to  hire  an  editor  for  a  paper  that  is 
striving  to  be  the  best  in  its  class.  With 
a  circulation  of  18,000,  this  award¬ 
winning,  6-day  newspaper  needs  an 
editor  to  prepare  yearly  budget,  hire 
personnel,  run  the  news  desk,  plan 
coverage,  write  editorials  and  manage 
15  full-time  staffers.  You  will  also  have 
the  opportunity  to  work  with  a  brand 
new,  state-of-the-art  computer  system 
that  has  been  designed  for  full  page 
pagination.  Apply  in  writing  to  Larry  E. 
Shearer,  Publisher,  The  Freeport  Jour¬ 
nal  Standard,  27  S.  State,  Freeport,  IL 
61032. 


EDUCATION  REPORTER 
Talented  and  aggressive  writer  eager  to 
cover  award-winning  education  beat  on 
one  of  the  best  mid-sized  papers  in  the 
South.  Writer  must  have  a  feature 
writer's  touch  with  an  investigative 
reporter’s  nose  for  facts  and  docu¬ 
ments.  Applicants  should  have  educa¬ 
tion  writing  experience.  Send  resume, 
clips  and  references  to  Evan  Miller,  City 
Editor,  The  Jackson  Sun,  PO  Box  1059, 
Jackson,  TN  38302.  An  Equal 
Opportunity/Affirmative  Action 
Employer. 


EXECUTIVE  EDITOR 
Large  suburban  weekly  group  in  South¬ 
ern  Wisconsin  is  in  need  of  an  exper¬ 
ienced  manager  to  lead,  organize,  and 
inspire  existing  staff.  Strengths  in 
budgeting,  human  resources  and  editor¬ 
ial  writing  a  must.  We  offer  excellent 
pay  and  benefits  and  an  unrestricted 
work  environment.  Send  resume  and/or 
a  brief  work  history  and  career  goals  to 
Box  3528,  Editor  &  Publisher. 


EXPERIENCED  REPORTER 
The  Salinas  Californian,  a  Gannett 
Newspaper,  needs  a  reporter  for  general 
assignment  and  police  beats.  We’re  8 
miles  from  the  Pacific  Ocean  and  2 
hours  south  of  San  Francisco.  Applicant 
must  have  two  to  three  years  of  daily 
newspaper  experience,  including  the 
police  beat.  No  phone  calls.  Clips  will 
not  be  returned.  Apply  to:  Tom  Lee,  City 
Editor,  Salinas  Californian,  Po  Box 
81091,  Salinas,  CA  93912. 


EXPERIENCED  REPORTER 
Looking  for  veteran  journalist  to  cover 
growth  beat  for  70,000  suburban  daily/ 
Sunday  north  of  Philadelphia.  Polished 
skills,  eye  for  trend,  knowledge  of 
municipal  government  a  must.  Send  six 
clips  showing  best  writing  and  six  show¬ 
ing  best  reporting  to  Box  3517,  Editor  & 
Publisher. 


FARM  WRITER:  Illinois’  only  all-day 
paper,  biggest  outside  Chicago  needs 
top-notch  reporter  to  cover  agriculture. 
Must  dig  deep  and  write  well  on  a  broad 
field:  ethanol,  USDA  biotech  iab;  stock- 
yards:  farm  credit;  commodities; 
product  testing,  farm  implements; 
drought;  diversification.  And  people, 
people,  people.  Send  resume,  clips, 
references  in  confidence  to  Jerry 
McDowell,  Business  Editor,  Journal 
Star,  1  News  Plaza,  Peoria,  IL  61643. 
An  employee-owned  newspaper. 


FEATURE  WRITER/EDITOR 
Midwest  daily  24,000  circulation  needs 
experienced  journalist  for  Feature  Writ¬ 
ing  and  Weekend  Editor.  Live  in  a  State 
Capital  where  the  cost  of  living  is  low 
and  quality  of  life  outstanding.  Great 
place  to  raise  a  family.  Send  resume 
and  tearsheets  to  Personnel  Director, 
News  Tribune,  210  Monroe,  Jefferson 
City,  MO  65101. 


FEATURES  EDITOR  -  edit  our  health, 
people,  food,  weekend  and  tv  sections. 
Page  design,  story  planning  with  two 
writers.  One  to  two  years  successful 
editing  background  preferred.  Resume, 
clips  and  references  to;  Ron  Stewart, 
PO  Box  1138,  Greeley,  CO  80632. 


FEATURES  EDITOR 
Creative,  high-energy  editor  needed  for 
this  key  position.  We  want  someone  who 
overflows  with  great  story  ideas  and 
knows  how  to  keep  a  small  team  of 
editors  and  reporters  enthusiastic  and 
productive.  This  is  a  rewarding  but 
demanding  hands-on  position.  Experi¬ 
ence  in  running  a  section  and  supen/is- 
ing  a  staff  is  essential.  Color  experience 
is  preferred  because  we  use  process 
color  everyday  on  every  feature  cover. 
This  7-day  Gannett  newspaper  senres  a 
highly  competitive  suburban  market  1 
hour  from  New  York  City.  Tell  us  your 
philosophy  about  what  makes  a  good 
feature  section.  Also  send  resume,  tear- 
sheets  and  your  most  recent  week’s 
complete  feature  sections  to  Charles 
Nutt,  Executive  Editor,  The  Courier- 
News,  Box  6600,  Bridgewater,  NJ 
08807. 


GENERAL  ASSIGNMENT  REPORTER 
For  5,300-circ.  daily  in  California’s 
Monterey  Bay  area.  Prefer  degree, 
experience  on  weekly  or  intership.  Must 
be  willing  to  learn.  Resume,  clips,  ref. 
to:  Mark  Paxton,  Executive  Editor,  The 
Free  Lance,  360  Sixth  Street,  Hollister, 
CA  95023.  (408)  637-5566. 


GENERAL  ASSIGNMENT  REPORTER 
Needed  at  9,000-circulation  daily 
newspaper  in  Michigan’s  Thumb  area. 
Send  resume  and  clips  tO:  Editor  John 
Telfer,  Huron  Daily  Tribune,  211  N. 
Heisterman  St,  Bad  Axe,  Ml  48413. 


GENERAL  ASSIGNMENT  BEAT 
REPORTER  -  For  5,000  circulation 
P.M.  daily  one  hour  Southeast  of  San 
Jose,  California.  College  degree,  one 
year  on  a  weekly  or  strong  internship 
preferred.  Send  resume,  clips,  refer¬ 
ences  to:  Mark  Paxton,  Executive 
Editor,  The  Free  Lance,  PO  Box  1417, 
Hollister,  CA  95023.  (408)  637-5566. 


GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 


GRAPHICS  DIRECTOR 
The  Morning  News  Tribune,  a  growing 
McClatchy  paper  based  in  the  competi¬ 
tive  Seattle-Tacoma  market,  seeks  a  pro 
to  supervise  10  person  photo  and  art 
team.  Great  chance  to  shape  product 
awaits  right  person  with  management 
skills,  big  league  experience.  Resumes, 
samples  to  Norm  Bell,  ME,  PO  Box 
11000,  Tacoma,  WA  98411. 


HONOLULU  ADVERTISER  -  98,000 
daily;  205,000  Sunday,  seeks: 

1)  GRAPHICS  EDITCjR  to  supervise 
photo  and  art  departments  and  develop 
infographics,  illustrations,  photos. 
Strong  design  skills  and  news  back¬ 
ground  required,  plus  solid  Macintosh 
knowledge.  2)  FEATURES  EDITOR  to 
supen/ise  6-day  features  and  entertain¬ 
ment  section.  3)  SPORTS  copy  editor/ 
layout  person.  Send  resume,  samples 
to:  Susan  Yim,  ME/Features  &  Design, 
Advertiser,  Box  3110,  Honolulu,  HI 
96802. 


INTERNSHIPS 

Spend  6  months  interning  with  crack 
professional  journalists  in  the  Illinois 
Statehouse  pressroom  as  part  of  Sanga¬ 
mon  State  University’s  one-year  MA 
Public  Affairs  Reporting  Program. 
Excellent  media  placement  record 
(89%  last  year).  Tuition 
waivers/$2,640  stipend  during  intern¬ 
ship.  Applications  due  by  April  1. 
Contact  Mary  Bohlen,  PAC  429a,  SSU, 
Springfield,  IL  62794-9243.  (217) 
786-6535. 

JOBS  FOR  WRITERS.  Newsletter  lists 
openings  in  Northeast.  Send  SASE  for 
free  sample  to  Communications  Career 
Bulletin,  PO  Box  1078,  West  Hartford, 
CT  06107. 


KNIGHT-RIDDER  PM  expects  a  vacan¬ 
cy  on  its  Metro  Desk  soon.  To  qualify  as 
an  assistant  metro  editor,  you  must  be 
very  quick  on  deadline,  an  effective 
organizer  with  strong  people  skills,  and 
a  creative  editor  strongly  committed  to 
developing  enterprise  stories  with  well- 
written  people  angles.  Solid  editing 
skills  a  must.  Minimum  2  years  experi¬ 
ence  preferred.  Send  resume  and  state¬ 
ment  of  news  philosophy  to  Chuck  St. 
Cyr,  Metro  Editor,  The  News-Sentinel, 
600  W.  Main  St.,  Fort  Wayne,  IN 
46802.  An  Equal  Opportunity 
Employer. 


MAGAZINE  EDITOR 
University  of  Illinois 
Alumni  Association 

Editor  will  be  responsible  for  all  aspects 
of  a  new  alumni  magazine  representing 
the  University  of  Illinois  at  Urbana- 
Champaign  and  Chicago.  Duties 
include  initial  planning  of  the  publica¬ 
tion,  writing,  editing,  production, 
budgeting,  and  advertising  functions. 
Must  work  closely  with  editors  of  2 
alumni  tabloids.  Position  will  be  located 
on  the  Urbana-Champaign  campus. 
Salary  commensurate  with  experience. 
Closing  date  for  applications  is  January 
23rd.  Requirements;  Bachelor’s  degree 
in  journalism  or  related  field.  5  years 
exprience  in  feature  writing  and  editing. 
Understanding  of  magazine  design. 
Ability  to  work  independently  and  with 
others.  Knowledge  of  typesetting, 
design  and  printing.  Excellent  grammar 
and  writing  skills.  Send  letter  of  appli¬ 
cation,  3  references  and  writing 
samples  to:  Search  Committee,  U  of  I 
Alumni  Association,  227  lllini  Union, 
1401  W.  Green  St.,  Urbana,  IL  61801. 
Desired:  Overall  knowledge  of  the 
University  of  Illinois.  The  University  of 
Illinois  Alumni  Association  is  an  Affir¬ 
mative  Action/Equal  Opportunity 
Employer. 


LOCAL  NEWS  EDITOR  is  needed  at  the 
Medford  (OR)  Mail  Tribune,  a  30,000 
Ottaway/Dow  Jones  daily  newspaper, 
half-way  between  Portland,  OR  and  San 
Francisco,  CA,  in  the  scenic  Rogue 
Valley  of  Southern  Oregon.  This  person 
will  assist  the  assistant  managing  editor 
with  local  copy  editing  and  reporting 
staff  directions,  and  assume  Sunday 
editor  duties.  Applicants  must  have 
three  years  daily  newspaper  editing 
experience  and  strong  rep^ing  back¬ 
ground.  Will  work  closely  with  reporters 
to  improve  copy  content,  organization 
and  writing  quality.  Strong  “people 
skills"  are  essential.  This  full-time  posi- 
■  tion  includes  excellent  benefits,  includ¬ 
ing  stock  options.  The  Mail  Tribune  is  a 
smoke-free  workplace.  Send  clips, 
resume  and  salary  requirements  to: 
Tudy  Schively,  personnel  manager.  The 
Mail  Tribune,  PO  Box  1108,  Medford, 
OR  97501. 


Classified  Advertising 
(212)  675-4380 


NEWSROOM  LEADERS 
Michigan  daily  seeks  editors  with  a 
h..man  touch  to  fill  two  key  front-line 
newsroom  editing  and  supervisory  posi¬ 
tions.  One  will  be  in  charge  of  business/ 
labor  coverage  as  part  of  the  copy  desk. 
The  other  is  a  copy  editing  position 
working  with  local  staff  reporters.  If  you 
have  a  solid  daily  newspa^r  record  and 
are  ready  for  a  new  challenge  with  room 
for  advancement,  one  of  these  positions 
may  be  right  for  you.  The  Chronicle  is  a 
48,000  circulation  daily  in  one  of 
Michigan’s  most  beautiful  and  fastest 
growing  areas.  To  apply,  send  letter, 
resume  and  examples  of  sections  or 
projects  you’ve  handled  to  Gunnar  Carl¬ 
son,  Editor,  The  Muskegon  Chronicle, 
PO  Box  59,  Muskegon,  Ml  49443. 


PUBLICIST 


Disneyland  currently  has  an  excellent  opportu¬ 
nity  for  a  Publicist. 

We  are  seeking  a  bright,  creative  and  aggressive 
individual  with  a  minimiun  of  5  years  experience 
working  with  or  within  the  news  media.  Strong 
writing  skills  and  media  contacts  are  essential. 
Position  involves  extensive  traveling,  irregular 
hours  and  a  wide  range  of  responsibilities. 

For  consideration,  send  resume  with  salary  re¬ 
quirement  to  the  address  below.  Resumes 
without  salary  requirement  will  not  be 
considered. 


Disneyland 


Professional  Staffing 
Dept.  P'09-89 
1313  Harbor  Blvd. 
P.O.  Box  3232 
Anaheim,  CA  92803 

An  Equal  Opportunity  Employer 
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LEGAL  NOTICE 


LEGAL  NOTICE 


LEGAL  NOTICE 


ATTENTION:  WOMEN  WHO  SOUGHT  EMPLOYMENT  WITH  THE  VOICE  OF  AMERICA  (VOA),  THE  UNITED 
STATES  INFORMATION  AGENCY  (USIA),  OR  THE  UNITED  STATES  INTERNATIONAL  COMMUNICATION 
AGENCY  (USICA)  BETWEEN  OCTOBER  8, 1974  AND  NOVEMBER  16, 1984. 

YOU  MAY  BE  A  VICTIM  OF  SEX  DISCRIMINATION 
ENTITLED  TO  A  MONETARY  AWARD  AND  A  POSITION  WITH  THE  AGENCY. 

UNITED  STATES  DISTRICT  COURT  FOR  THE  DISTRICT  OF  COLUMBIA 


CAROLEE  BRADY  HARTMAN,  et  al.. 

Plaintiffs,  V  Civil  Action  No.  77-201 9 

V.  )  Judge  Charles  R.  Richey 

CHARLES  Z.  WICK, 

Defendant  I 


PUBLIC  NOTICE 

On  November  16, 1 984,  the  United  States  District  Court  lor  the  District  of  Columbia  found  in  this  class  action  lawsuit  that  the  United  States  Information  Agenn  (USIA 
or  the  Agency),  including  the  Voice  of  America  (VOA),  is  liable  lor  sex  discrimination  against  female  applicants  for  the  following  positions  at  the  Agency.  The  USiA  was 
also  formerly  Known  as  me  United  States  Intematioriid  Communication  Agency  (USICA) .  On  January  1 9, 1988,  the  Court  issuM  its  opinion  ordering  relief  in  a  variety 
of  forms  to  potential  dass  members.  Accordingly,  mis  case  is  now  in  the  remedial  phase. 

JOBS  COVERED 

Specifically,  the  Court  has  found  tlut  the  Agency  has  discriminstad  against  women  In  hiring  in  the  following  jobs; 

-Electronic  Technician  (Occupational  Series  BS8) 

-Foreign  Language  Broadcaster  (Oocupallonal  Series  1048) 

-Intemutonal  Radio  Broadcaster  (Other)  (Occupational  Series  1001) 

-kitemtlional  Radio  Broadcaster  (English)  (Occupslional  Series  1001) 

-Production  SpscMIsI  (Occtsiatlonal  Series  1071) 

-Writsr/Edilar  (Occupational  Series  1082) 

-Foreign  tnlormatlon  Specialist/Foreign  Affairs  Spaciallsl/Foreign  Sendee  Information  Otficer/Foreign  Service  Ofliosr  (Oocupaticnat  Series  1085  and  1 X) 

-Radio  Broadcast  Technician  (Occupational  Series  3940) 

WHO  IS  INCLUDED 

AlwomenwhosoughtenploymentwIlhtheAgancyinanyollhejobslistsdabovsbelweenOctaberS.  1974andNoverTtier  16. 1984  and  were  not  hired  maybe  eligbie  for  rehal.  Also  included 
are  those  woman  who  wars  discouraged  from  applying  lor  theae  positions  during  that  time  period.  Even  those  women  subsequently  hired  by  the  Agency  in  some  capacity  may  be  entltlad  to  par- 
ticlpale  In  the  remedial  phase  of  this  case. 

Women  who  sought  enploymsnt  with  the  Agency  as  Foreign  Service  Officers  or  Foreign  Service  Inlormatbn  Officers  may  be  eligible  lor  dllferenl  kinds  at  relief  depending  upon  the  date  of  ap- 
picalion  and  whether  they  sought  smployrnBnt  at  the  entry  level  or  mid-level.  Women  «rho  sought  errpbyment  with  the  Agency  as  entry  level  Foreign  Service  Officers  or  Foreign  Service 
lntorTnatlonOfllosrslnlheyears1974-1977mustusethepioosdureoullinedbelow.  Women  who  souo  hi  errplovmerrl  with  the  Aoeticv  as  mid-level  Forelon  Senrlce  Officers  or  Foreion  Service 
Information  Olllcsrs  In  the  years  1974-1984  must  also  usetheprocsdursoutHnedbelow.  However,  womenwhosoughl  employment  wkhlhe  Agency  astOlDf  level  Foreign  Senrlce  Officers  or 
Foreign  Sarvloa  Information  Ofliceis  In  the  years  1 978-1984  cannot  use  the  procedure  oulllnad  below,  since  the  Court  has  ordered  an  akemativo  form  of  relief  tor  them  and  selected  woman  In 
this  group  wR  be  noMiad  Individually  as  to  their  rights. 

RELIEF  AVAILABLE  AND  HOW  TO  OBTAIN  IT 

Reiel  available  to  dass  manbers  may  Include  a  monetary  award  and/or  priorityconsiderasionloracurrentpoeillon  with  the  Agency.  Nyouthink  you  may  be  entltlad  to  relief,  you  qbbI  obtain 
adaknloriTvoonnplatalfully,  and  return  ttooounsellortheplaintifl dass,  Bruce  A.  Fredrickson,  Esq.,  Webstar  8  Fredrickson,  181 9  H  Street,  N.W.,  Suite  300,  WasNngton,D.C.  20006  (202/ 
659-8515),  postmarked  no  later  than  July  15, 1989. 

You  may  oblainaclaimlorm  In  parson  and/or  In  nwlling  from  several  sources:  counsel  lortheplaintllf  class,  whose  address  Is  listed  abovejn  parson  from  USIA,  Front  Lobby,  X1-4th  Street,  S.W., 
Washin^on,  O.C.  (8:15am  -SSOpm).  Office  of  Personal  ManagemmS  (0PM),  Federal  Job  Information  Center  (First  Floor,  Room  142^,  1900  E  Street,  N.W.,  Washington,  O.C.  (SXam- 
2XprT8,orlromareaOPMolliossthroughoutthecountry;inwriting,  .ro/LHattman,P.O.Box400,  Washington,  D.C.20044.  You  should  carefuNv  consider  all  Questions  on  the  claim  form,  sion 
I,  and  return  It  to  counsel  lortheplalnllls.  Do  not  under  atwdrcumetaneee.  return  the  daim  form  to  theJudge,1haCouitorthaClerkoftheCmi1.  The  Judge,  the  Court  and  the  Clerkof  the 
Court  srlH  not  accept  the  daim  forms  and  will  tw>t  forward  claim  forms  tcpiaintifis' counsel. 

PROCESSING  OF  CLAIMS 

The  prooees  lor  handing  claims  has  not  been  finally  dadded.  Thus  far,  the  Court  has  ordered  that  responding  dass  mentwrs  demonstrale  their  potential  entitlement  to  reljal  al  an  Individual 
hearing  to  be  scheduled  al  a  later  dale  However,  the  Court  has  reserved  the  right  to  reconsidar  this  procedure  In  the  event  the  nurrirer  of  daims  Hied  makes  this  approach  unmanageable. 

Shouldindividualhaaringcbausad,youwBbalulylntonTiadasto  thedataandtlmeolyourhaaring.  Moreover, youwikbeanlltledtolagal  representation bycounsellortheplainiill dass orhis 
designee  at  no  coel  toyou.  Legal  counsel  wil  discuss  your  daim  with  you  prior  to  your  hearing,  helpyou  prepare  your  case  and  represent  you  at  your  hearing.  You  may.  of  course,  retain  your 
own  altomey  to  represent  you.  I  you  so  desire. 

la  the  MMdual  hearing,  you  wll  be  asked  to  darTxxisIrala  your  potential  entittemant  to  relief  by  showing  thd  you  applied  lor  one  or  more  of  the  covered  positions  during  the  period  Odober  8, 
1974  and  Novambar16.1964and  that  you  ware  rajeded,  or  that  you  were  discouraged  from  applying.  Evidence  may  be  raquirad  In  the  form  oltestirTx>ny.  documents,  or  both.  Oncayouhave 
demonstrated  these  fads.  USIA  Is  roqulrsd  to  prove,  by  dear  and  convlndng  evidence,  Ihd  you  were  not  hired  (lor  ctdl position  lor  vrhich  you  applied)  lor  a  legitimate,  non- discriminatory  rea¬ 
son,  such  as  lalureto  possess  raquisito  quakllcations.  Should  USIA  makesuchashowkng,  you  would  then  beenlKled  to  demonstrate thatthe  Agency^  reason  is  merelyacoverlorsexdiscrimi- 
nation  or  unworthy  of  bsM. 

Folowing  the  hearing,  Via  Presiding  Onidal  wll  declds  whether  you  are  antillad  to  ralial  and,  I  so,  what  relief  Is  appropriate.  You  may  be  sntitled  to  wages  and  benefits  you  would  have  earned 
V  you  had  bean  hired  (back  pay)  Iromthadataol  your  rejection  untillhadatarelial  Is  approved.  Undartha  law,  back  pay  Is  offset  by  earnings  you  may  have  had  during  the  period.  In  addkicn, 
you  maybafoundtobaanttladtofiont  pay  (that  Is,  compensation  Intothelutureuntl  an  appraprialeposltion  Is  afforded  you).  Similarly,  you  maybe  found  tobe  entitled  topriority  consideration 
tor  enployineni  with  the  Agency.  II  hirad,  you  may  tunher  be  entitled  to  retroactive  seniority  with  the  associated  benefits  and  thevalueof  any  pronmions  you  would  likely  have  hatoifyouhad 
not  sullared  discriminatioa 

REQUIRED  STEPS  TO  FILE  YOUR  CLAIM 

To  parlicipata  In  the  remedial  phase,  you  muetlUIvcoiniiletetie  daim  form  and  return  I,  POSTMARKED  NO  LATE  R  THAN  July  1 5, 1 989,  to  counsel  lor  the  plaintllf  dass.  Your  laNure  to 
do  so  wll  result  In  your  losing  all  rights  you  may  have  In  this  lawsuit  I  you  have  questions  about  your  rights  or  procedures  avalable  to  you,  you  may  contact  counsel  lor  the  plaintifl  class : 


Bnice  A  Fredrickson 
Webster  6  Fredrickson 
1819  H  Street,  N.W..  Sule  300 
Washington,  D.C.  20006 
(20^859-6515) 

October 4, 1988  /s/ Judge  Charles  R.  Richey 


Dais  Unled  States  District  Court 

Judge  Charles  R.  Richey 
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HELP  WANTED 


EDITORIAL 


MID-SIZED  ZONE  4  daily  needsa  bright 
copy  editor  who  produces  bright  pages 
and  headlines  and  makes  copy  sparkle. 
Demonstrated  ability  more  important 
than  experience.  Box  3458,  Editor  & 
Publisher. 


MID-SIZED  GANNETT  newspaper  has 
openings  for  experienced  copy/design 
editor,  features  writer,  general  assign¬ 
ment  reporter.  Clips,  resumes  to  David 
Kubissa,  Star-Gazette,  201  Baldwin 
Street,  Elmira,  NY  14902. 


PAGE  ONE  EDITOR 
If  you  can  demonstrate  exceptional 
skills  as  a  page  designer  and  have  a  flair 
for  the  dramatic,  you  may  be  the  person 
we  are  looking  for  as  a  page  one  editor. 
The  Billings  Gazette,  Montana’s  largest 
newspaper,  is  fully  paginated  and 
makes  heavy  use  of  color  and  graphics. 
Applicants  must  have  a  minimum  of 
three  years  experience  in  page  design, 
copy  editing  and  headline  writing.  Send 
your  best  tearsheets  along  with  resume, 
references  and  salary  history  to:  Human 
Resources  Department,  Billings  Gazet¬ 
te,  PO  Box  36300,  Billings,  MT 
59107.  Resumes  must  be  received  no 
later  than  Monday,  February  6. 

EOE/M/F. 


POLICE  REPORTER 
Do  you  write  spellbinding  police  stories? 
Do  you  detect  the  drama  behind  the 
police  blotter?  The  Herald  &  Review 
offers  an  opportunity  to  star  as  night- 
side  police/court  reporter.  We  seel\ 
someone  tough  enough  to  dig  out  hard 
news,  but  tender  enough  to  write  sensi¬ 
tive  "people”  stories.  Beat  demands 
knowledge  of  criminal/civil/police 
procedures.  2-3  years  daily  experience 
required.  Send  resume,  clips  and  refer¬ 
ences  to  Terri  Kuhle,  Herald  &  Review, 
PO  Box  311,  Decatur,  IL  62525. 


REGIONAL  EDITOR  for  southwest 
Nebraska  and  northwest  Kansas.  Some 
experience  as  reporter-photographer 
and  reliable  transportation  required. 
Send  resume,  references  and  clips  to 
McCook  Daily  Gazette,  PO  Box  1268, 
McCook,  NE  69001. 


REGIONAL  EDITOR  needed  to  super¬ 
vise  two  full-time  reporters  and  16 
correspondents  in  competitive  market. 
Apply  if  you  have  good  news  judgement, 
story  ideas,  organization  and  motivation 
skills.  Editor  would  help  set  policy  in  a 
progressive  newsroom.  Send  examples 
of  editing/writing  and  resume  to:  Box 
3504,  Editor  &  Publisher. 


REPORTER 

Growing  Southern  California  weekly  is 
looking  for  a  bright  energetic  reporter 
with  strong  writing  skills.  Journalism 
degree  or  experience  preferred.  Photo¬ 
graphy  also  a  plus.  Send  resumes  to 
The  Californian,  PO  Box  970,  Temecu¬ 
la,  CA  92390. 


REPORTER  -  Feisty  South  Jersey  daily 
has  an  opening  for  a  beat  reporter  on  its 
aggressive  news  team.  We’re  an  AM  that 
digs  for  the  news  but  also  goes  after 
features.  Some  experience  desirable. 
Send  cover  letter,  resume,  clips  and 
salary  requirements  to  Bill  Blocher, 
Managing  Editor,  Ocean  County 
Observer,  8  Robbins  St.,  Toms  River, 
NJ  08754. 


REPORTER 

The  Daily  Record,  a  60,000  daily  in 
suburban  northwest  New  Jersey,  seek¬ 
ing  enterprising  reporter  who  can 
uncover  daily  news,  produce  insightful 
takeouts  and  write  quickly  with  flair.  At 
least  3  years  daily  experience  required. 
Competitive  salary,  room  for  growth. 
Letter  and  clips  to  Jack  Bowie,  City 
Editor,  Daily  Record,  629  Parsippany 
Rd.,  PO  Box  217,  Parsippany,  NJ 
07054.  No  phone  calls,  please. 


HELP  WANTED 


EDITORIAL 


REPORTER  sought  at  entry-level  posi¬ 
tion  by  small  Florida  daily,  part  of  large 
group.  Good  advancement  possibilities. 
Write  Box  3498,  Editor  &  Publisher. 


REPORTERS  for  NYC’s  premier 
community  NEWSpaper  group.  We  seek 
quality-conscious,  NEWS-oriented, 
fact-driven  applicants.  Resume,  cover 
letter,  clips  to:  Lisa  Malwitz,  Brooklyn 
Paper  Publications,  26  Court  Street, 
Brooklyn  Heights,  NY  11242. 


REPORTER  with  daily  or  weekly  experi¬ 
ence  needed  for  our  award-winning 
22,000  AM  where  good  writing  and 
aggressive  reporting  count.  Send 
resume,  clips  and  references  to  Mike 
Stewart,  Managing  Editor,  The  Press- 
Enterprise,  3185  Lackawanna  Ave., 
Bloomsburg,  PA  17815. 


REPORTERS.  Aggressive  pros  for 
current  and  expected  openings  at 
14,000  PM  daily  on  beautiful  Olympic 
Peninsula.  Leadership  ability  needed 
for  one  spot,  news/s^rts  background 
for  another.  All  require  strong  reporting, 
writing  plus  initiative,  creativity.  Photo 
skills  helpful.  Salary,  benefits,  compe¬ 
titive.  Resume,  clips  to:  Steve  Boyer, 
Managing  Editor,  Peninsula  Daily 
News,  PO  Box  1330,  Port  Angeles,  WA 
98362. 


REPORTER  for  Minneapolis  business 
newspaper.  Newspaper  reporting  exper¬ 
ience  and  interest  in  business  required. 
No  calls.  Send  resume  and  a  few  clips 
to  John  Kostouros,  CityBusiness,  5500 
Wayzata  Blvd.,  Suite  800,  Minneapolis, 
MN  55416. 


REPORTER  Expanding  weekly  in 
upstate  New  York  seeks  energetic  repor¬ 
ter.  Ideal  entry-level  position.  Salary 
$11,700  plus  benefits.  Resume, 
samples  to  Box  3518,  Editor  & 
Publisher. 


SLOT/COPY  EDITOR  -  For  regional 
section  of  The  Tampa  Tribune.  Mini¬ 
mum  2  years  experience  with  emphasis 
on  page  design.  Send  resume  and 
samples  to  State  Editor,  The  Tampa 
Tribune,  PO  Box  191,  Tampa,  FL 
33601-4005. 


SOUTH  JERSEY  -  Casino  Area  -  Free 
weekly,  average  20,000  circulation; 
gross  $300,000  annually;  growth  area; 
fully  equipped.  Asking  $450,000,  1/3 
down  - 1 5  year  terms  to  qualified  buyer. 
Principals  only.  Contact:  John  F.  Huber 
III,  Siracusa  Realty  Company,  1125 
Atlantic  Avenue,  Atlantic  City,  NJ 
08401.  (609)  344-1201. 


SPORTS  COPY  EDITOR 
Looking  for  3-5  years  experience  for 
sports  desk.  Experience  and  expertise 
in  editing  copy,  writing  headlines  and 
laying  out  pages.  Pagination  experience 
helpful.  Would  be  responsible  for  some 
daily  editions.  Position  offers  unlimited 
ability  to  grow  and  advance  at  thriving 
7-day  morning  newspaper.  Send 
resume  to  Personnel  Director,  Pough¬ 
keepsie  Journal,  SCE,  PO  Box  1231, 
Poughkeepsie,  NY  12602.  Women  and 
minorities  encouraged  to  apply. 
EOE/M/F. 


SPORTS  COPY  EDITOR 
AND  DESK  MAN 

Must  have  experience  in  all  faces  of 
desk  work  including  graphics  and 
special  sections.  Some  writing  oppor¬ 
tunities.  Send  letter  and  resume  tO:  Box 
3511,  Editor  &  Publisher. 


SPORTS  SLOT.  Need  desk  person  who 
can  lay  out  attractive  pages,  write  sharp 
heads,  make  tough  deadlines  for 
95,000  AM.  Prefer  2-3  years  desk 
experience.  Resume  and  tearsheets  to 
Steve  Pappas,  News-Journal,  PO  Box 
431,  Daytona  Beach,  FL  32015. 
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HELP  WANTED 


EDITORIAL 


SPORTS  SLOT 

Iowa’s  second  largest  daily  has  full-time 
opening  for  person  to  work  three  slots 
per  week  on  the  sports  desk.  Should 
have  journalism  degree  and  experience 
producing  pages  that  include  breaking 
and  advance  color  photos.  Cover 
emphasis  is  on  Big  Ten  and  Big  8.  local 
professional  basketball,  minor  league 
baseball  and  prep  sports.  Submit  tear- 
sheets  and  resumes  to  Machele  Wiebel, 
by  January  26,  1989. 

The  Gazette 
500  Third  Avenue  SE 
Cedar  Rapids,  lA  52401 
Equal  Opportunity  Employer 


THE  REGISTER-GUARD,  a  70,000 
circulation,  7-day,  morning  newspaper 
in  Eugene,  Oregon,  is  accepting  appli¬ 
cations  for  a  full-time  general  assign¬ 
ment  writer  in  the  newspaper’s  Features 
Department. 

Applicants  must  have  a  minimum  of  a 
four-year  college  degree,  and  prefer¬ 
ence  will  be  given  to  those  who  have  at 
least  three  years  of  reporting  experience 
on  a  daily  newspaper. 

Applicants  also  must  be  accomplished 
writers  who  can  effectively  communi¬ 
cate  in  a  variety  of  styles  and  voices. 
The  position  requires  a  versatile,  prolif¬ 
ic  journalist  skilled  in  the  art  of  inter¬ 
viewing  and  able  to  generate  imagina¬ 
tive  story  ideas.  Writers  in  this  depart¬ 
ment  are  responsible  for  stories  dealing 
with  lifestyles,  social  issues  and  trends, 
food  and  nutrition,  entertainment,  the 
arts,  religion  and  travel.  The  successful 
applicant  will  be  joining  the  team  that 
won  the  1988  JCPenney-Missouri 
Newspaper  Award  for  best  lifestyle 
section  in  Class  IV  50,000-100,000 
circulation. 

Qualified  applicants  should  submit  a 
two-page  letter  of  application  that  tells 
us  a  lot  about  you,  your  goals  and  what 
you  have  accomplished.  We  want  a 
current  resume,  including  your  refer¬ 
ences  and  telephone  numbers.  Submit 
up  to  six  examples  of  your  best  feature 
stories.  Application  deadline  is  January 
31,  1989. 

Send  application  to:  FEATURE 
WRITER,  Personnel  Department,  The 
Register-Guard,  PO  Box  10188, 
Eugene,  OR  97440-2188. 

Salary  will  be  between  $438  and 
$686.30  per  week,  depending  on 
experience. 

NO  TELEPHONE  INQUIRIES,  PLEASE. 
All  applicants  will  be  notified.  AN 
EQUAL  OPPORTUNITY  EMPLOYER. 

SUCCESSFUL  APPLICANT  MUST 
SHOW  PROOF  OF  EMPLOYABILITY 
AND  ACCEPTABLE  IDENTIFICATION 
UPON  ACCEPTANCE  OF 
EMPLOYMENT. 


The  St.  Paul  Pioneer  Press  Dispatch,  a 
Knight-Ridder  newspaper,  invites  appl¬ 
icants  for  the  following  openings: 

ARTS  AND  ENTERTAINMENT  EDITOR 
-  must  have  proven  knowledge  and  skills 
in  popular  arts  and  fine  arts.  Manage  a 
department  of  six.  Salary  will  be  in  the 
upper  $40’s. 

ARTIST  -  must  have  proven  ability  to 
draw  newspaper  illustrations.  Working 
knowledge  of  MacDraw  II  essential. 
BUSINESS  REPORTER  -  must  have  at 
least  2  years  business  reporting 
experience. 

SPORTS  NEWS  EDITOR  -  must  have  at 
least  five  years  daily  newspaper  experi¬ 
ence;  at  least  2  years  of  layout;  some 
rim  and  slot  expierience;  solid  sports 
background.  Salary  will  be  in  the  upper 
$40’s. 

Excellent  wages  and  fringe  benefits. 
Send  letter,  resume,  and  work  samples 
to:  Wayne  Hassell,  Assistant  to  the 
Editor,  St.  Paul  Pioneer  Press  Dispatch, 
345  Cedar  Street,  St.  Paul,  MN  55101. 
EOE. 


HELP  WANTED 


EDITORIAL 


THE  FORT  LAUDERDALE  News/Sun 
Sentinel  is  looking  for  a  feature  writer. 
Candidates  should  have  at  least  five 
years  professional  experience.  Submit 
10  clips  and  resume  to:  Robin  Dous- 
sard.  Features  editor,  News/Sun 
Sentinel,  101  N.  New  River  Dr.,  Fort 
Lauderdale,  FL  33301.  Equal  Oppor¬ 
tunity  Employer. 


THE  HOUSTON  POST  has  openings  for 
experienced  copy  editors  with  strong 
layout  and  headline  writing  skills.  Back¬ 
ground  in  laying  out  attractive  news 
pages  required.  Send  resume  and  other 
particulars  to:  Dick  McCann,  News 
Editor,  Houston  Post,  PO  Box  4747 
Houston,  TX  77210-4747. 


The  immediate  opening  for  an  editor  at 
one  of  South  Dakota’s  fastest  growing 
weekly  newspapers.  Typing,  layout  and 
photographic  ability  r^uired.  Experi¬ 
ence  preferred.  Sports  writer/ 
advertising  sales  position  also  open. 
Send  resume  and  clips  tO:  Walter 
Mundstock,  Redfield  Crest,  Box  440, 
Redfield,  SD  57469.  (605)  472-0822. 


THE  MERIDIAN  STAR,  Mississippi’s 
general  excellence  award-winner,  is 
looking  for  2  copy  desk  people  with  the 
language  and  design  strengths  we 
require.  We  offer  competitive  salary,  the 
Sunbelt  and  a  challenge  to  excellence 
on  a  25,000  circulation  daily.  Send 
resume,  references  and  layout  samples 
to  Burl  Denson,  News  Editor,  The  Meri¬ 
dian  Star,  PO  Box  1591,  Meridian,  MS 
39301.  (601)693-1551. 


TRAINING  EDITOR 

Love  to  teach  but  miss  the  newsroom? 
The  News/Sun  Sentinel  in  sunny  Fort 
Lauderdale,  FI  is  looking  for  a  college 
professor  with  newsroom  management 
experience  to  become  our  new  training 
editor.  The  training  editor  will  conduct 
seminars  and  one-on-one  sessions  in 
writing  and  editing  and  will  organize 
and  administer  programs  in  manage¬ 
ment  training  and  journalism  skills 
development  for  high  school  students. 
The  ideal  candidate  has  extensive 
experience  in  both  daily  newspapers 
and  teaching  at  the  university  level. 
This  is  a  senior  level  newsroom  position 
with  a  salary  to  match.  Applicants 
should  send  a  resume  and  letter  to  Ms. 
Andy  Aleff,  Adminsitrative  Editor, 
News/Sun  Sentinel,  101  N.  New  River 
Dr.,  Fort  Lauderdale,  FL  33301.  Equal 
Opportunity  Employer. 


JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaLine.  MedlaLine  is  the 
newspaper  industry’s  daily 
updated  job  listing  service. 
We  scout  out  new  job  open¬ 
ings  coast  to  coast  and 
report  them  to  you  every  day. 
Staff  writers,  copy  editors, 
sports  writers  and  editors 
can  all  get  a  jump  in  the 
competitive  job  market  with 
MediaLine.  Get  the  best 
leads  in  the  business.  Get 
MediaLine. 

800-237-8073 

In  Califomia:  408-294-7353 
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HELP  WANTED 
MARKETING  RESEARCH 


HELP  WANTED 
PRODUCTION 


The  Master  of  International  Journalism 
Program  of  Baylor  University  announces 
a  $12,000  scholarship  awarded  by  the 
Frank  W.  Mayborn  Scholar  Program  for 
outstanding  graduates  in  the  liberal  arts 
interested  in  foreign  correspondence 
and/or  foreign  news  analysis.  Applic¬ 
ants  must  have  a  spoken  fluency  in  at 
least  one  foreign  language.  Admission 
is  competitive  and  is  based  on  applic¬ 
ant’s  undergraduate  record,  scores  on 
the  Graduate  Record  Examination  and 
commitment  to  newspaper  journalism. 
Contact  Loyal  Gould,  Department  of 
Journalism,  Baylor  University,  BU  Box 
7353,  Waco,  Texas  76798-7353, 
(817)  755-3261.  The  Frank  W. 
Mayborn  Scholar  will  be  selected  by 
April  1,  1989. 


WANTED:  Energetic,  knowledgeable, 
enthusiastic  city  editor  who  pays  atten¬ 
tion  to  detail  and  who  could  motivate  a 
young  and  aggressive  news  staff.  Must 
be  able  to  help  staff  find  and  produce 
the  stories  that  make  life  interesting, 
tragic,  joyous  and  ironic.  Very  competi¬ 
tive  Florida  market.  Send  resume  and 
samples  to  Bruce  Lind,  c/o  The  Braden¬ 
ton  Herald,  PO  Box  921,  Bradenton,  FL 
34206.  A  Knight-Ridder  newspaper. 


WE  NEED  a  replacement  for  a  superb 
copy  editor  who  left  to  go  to  a  larger 
newspaper.  We  are  a  northeast  Ohio 
PM,  95,000  daily  and  145,000 
Sunday.  If  you  possess  the  skills  and 
talent  to  become  a  versatile  addition  to 
a  10-member  universal  copy  desk, 
please  send  a  resume  to  W.J.  Kennedy, 
News  Editor,  The  Vindicator,  PO  Box 
780,  Youngstown,  OH  44501.  No 
phone  calls,  please. 


We're  looking  for  a  hardworking  reporter 
who  loves  breaking  news  and  also  is 
skilled  at  crafting  people-focused  news 
features.  The  opening  on  our  Knight- 
Ridder  PM  includes  coverage  of  envir¬ 
onmental  news.  Minimum  2  years 
experience  preferred.  Send  resume  and 
clips  to  Chuck  St.  Cyr,  Metro  Editor, 
The  News-Sentinel,  600  W.  Main  St., 
Fort  Wayne,  IN  46802.  An  Equal 
Opportunity  Employer. 


You  excel  at  page  design?  Pay  attention 
to  details?  Possess  strong  copy  editing 
and  headline  writing  skills?  Love  to 
tackle  redesigns?  The  Houston  Post  has 
a  spot  for  you.  We’re  looking  for  a  strong 
team  player  to  join  our  features  desk 
and  help  produce  our  lively  Style, 
Travel,  Food,  TV  and  Calendar  sections. 
Send  resume,  clips,  samples  of  page 
designs  and  editing  skills,  along  with  a 
cover  letter  and  references  to:  Lori 
Schaffer,  Chief,  Features  Design  and 
Editing  Desk,  The  Houston  Post,  4747 
Southwest  Freeway,  Houston,  TX 
77027. 


_ MARKETING _ 

Ambitious,  goal-oriented  Marketing 
Manager  to  coordinate  all  sales  activi¬ 
ties  of  newspaper  publishing  company 
in  St.  Paul,  MN,  north  metro  area. 
Responsible  for  advertising  sales  in  2 
weekly  newspapers,  1  large  shopper, 
circulation  building,  growing 
commmercial  pre-press  and  web  print¬ 
ing,  city  information  guides,  other 
miscellaneous  profit  centers  and  deve¬ 
lop  promotion  plans.  Also  responsible 
for  budgeting,  targeting  and  manage¬ 
ment  of  11-person  sales  staff.  Member 
of  Operating  Committee,  responsible  to 
owner.  Must  have  marketing,  advertis¬ 
ing  or  business  degree,  or  comparable, 
and  minimum  3  years  managing.  Good 
in  people  skills  and  enthusiastic. 
Contact  Howard  D.  Lestrud,  Admin. 
Asst.,  Sell  Publishing  Company,  PO  Box 
250.  Forest  Lake,  MN  55025;  or  call 
(612)  464-4601.  An  equal  opportunity 
employer. 

46 


MARKETING  DIRECTOR 
Capable  creative  leader  wanted  by 
major  eastern  suburban  weekly  news¬ 
paper  company.  As  member  of  top 
management  team,  this  experienced 
newspaper  professional  will  take  charge 
of  revenue  producing  operations, 
including  advertising  and  circulation, 
also  art  department,  promotion,  mark¬ 
eting  and  sales  training.  Supervision  of 
70  staff,  7  managers.  Excellent  salary, 
benefits  for  eager  revenue  builder  with 
successful  track  record.  Box  3428, 
Editor  &  Publisher. 


MARKETING 

DIRECTOR 

Zone  2  daily,  slightly  under  20,000 
circulation,  has  created  a  new  position 
fora  marketing  director.  This  individual 
will  oversee  all  revenue  departments 
and  report  directly  to  the  publisher. 
Position  requires  college  degree  -  hope¬ 
fully  in  marketing  -  and  hands-on  sales 
experience  on  one  or  more  newspapers 
our  size.  Strong  people  skills  are  an 
absolute  must. 

If  you’d  like  to  live  in  one  of  America’s 
friendliest  cities,  like  to  develop  a  sales 
program  for  an  aggressive  organization 
and  like  to  be  a  member  of  an  award¬ 
winning  team  that  now  needs  a  stronger 
marketing  program,  then  let  us  hear 
from  you. 

The  position  is  open  now.  Tell  us  every¬ 
thing  about  you  in  the  resume  you  send. 
Include  salary  history  as  well  as  your 
expectations. 

Write  today  to  Box  3508,  Editor  & 
Publisher. 


Newspaper  editors 
find  advertisements 
in  E&P  more  helpful  - 
at  least  six  times 
more  than  any  other 
publication! 


MARKETING  RESEARCH 


SENIOR  MARKET 
RESEARCH  ANALYST 
The  Baltimore  Sun  has  an  immediate 
opening  in  its  Marketing  and  Communi¬ 
cations  Department  for  Senior  Market 
Research  Analyst  experienced  in  the 
analysis  and  application  of  primary  and 
secondary  data  for  the  purpose  of  deve¬ 
loping  sales  development  materials  as 
well  as  reporting  on  changing  market 
and  production  conditions. 

Qualified  applicants  will  have  five  or 
more  years  experience  researching  and 
writing  sales  presentations  for  major 
accounts.  Must  have  excellent  writing 
skills  to  include  knowledge  of  and 
experience  with  primary  research 
studies.  In  addition,  must  have  experi¬ 
ence  with  personal  computers  to 
include  knowledge  of  Lotus  1-2-3  and 
various  statistical  software  packages.  A 
graduate  degree  or  equivalent  experi¬ 
ence  and  previous  media  research  and/ 
or  sales  experience  is  preferred.  Previ¬ 
ous  experience  in  utilizing  secondary 
'esearch  data  bases  and  developing 
sales  presentations  is  a  must. 

We  offer  a  competitive  salary  and  excel¬ 
lent  benefits  package.  To  apply,  send 
'esume  with  cover  letter  detailing  salary 
'equirements  to: 

Employment  Administrator 
The  Baltimore  Sun 
501  North  Calvert  Street 
Balitmore,  MD  21278-0001 

An  Equal  Opportunity  Employer 
M/F/V/H. 


MARKETING  AND  RESEARCH 
Large,  diversified  communications 
company  looking  for  individual  to  coor¬ 
dinate  marketing  and  research  at  the 
local  newspaper  level.  Responsibilities 
include  developing  sales  materials  for 
advertising  sales  people  and  for  circula¬ 
tion,  planning  and  executing  media 
schedules  and  advertising,  as  well  as 
coordination  of  the  newspaper’s 
research  projects.  Position  reports  to 
the  publisher  and  individual  is  expected 
to  be  an  active  member  of  the  newspap¬ 
er’s  operating  committee.  Newspaper 
experience  required.  Background 
should  include  promotion  planning  or 
sales.  Position  requires  initiative,  versa¬ 
tility,  excellent  communication  skills. 
Excellent  benefits  and  opportunities  for 
professional  growth.  Competitive  sala¬ 
ries.  Send  resume  and  salary  history  to: 
Box  3505,  Editor  &  Publisher. 


One  will  not  go  too  far 
wrong  if  one  attributes 
extreme  actions  to  vanity, 
average  ones  to  habit, 
and  petty  ones  to  fear. 
Friedrich  Nietzsche 


PHOTOGRAPHY 

KING  SALMON  TO  KINDERGARTEN 
We  need  a  photojournalist  who  can  do  it 
all  well  in  the  prettiest  place  in  Alaska. 
The  Homer  News  is  a  hard-charging 
weekly  in  search  of  excellence.  We  can 
promise  good  clips  and  a  hell  of  a  good 
time  fishing,  skiing,  kayaking  as  well  as 
covering  everything  from  outdoors  to 
city  hall.  Plan  on  a  fair  amount  of  writ¬ 
ing,  lots  of  shooting  and  unlimited  free¬ 
dom.  Send  clips  and  resume  to  Homer 
News,  3482  Landings,  Homer,  AK 
99603. 


WANTED:  Chief  photographer  to  head 
three-man  staff  on  this  morning/Sunday 
newspaper.  Must  be  whiz  on  manage¬ 
ment,  with  high  professional  skills  and 
the  commitment  to  improve  a  sagging 
operation.  You  will  have  lots  of  elbow 
room,  and  the  editor’s  full  backing.  Cal 
Olson,  The  Sioux  City  Journal,  515 
Pavonia  St.,  Sioux  City,  Iowa  51102. 
Phone  (712)  279-5070. 


PRODUCTION 


Press  Conversion  Engineer  for  tempor¬ 
ary  assignment  (2/1/89-1/31/90)  at 
Morris  Communications  Corporation, 
24400  Sperry  Drive,  Cleveland,  Ohio, 
to  design  electrical  system  converting 
Goss  Metro  Printing  Press  from  manu¬ 
factured  British  standard  to  remanufac¬ 
tured  American  standard;  prepare  sche¬ 
matic  drawings  of  electrical  system; 
complete  mechanical  configuration 
drawings  of  press  units,  folders,  new 
digital  drive  system  and  water  dampen¬ 
ing  system;  supervise  and  direct 
mechanical  assembly,  construction  of 
new  or  remanufactured  parts  and 
reworking  of  all  wiring  and  electrical 
systems;  coordinate  installation  of 
press  units  and  folders  with  architects 
and  contractors;  prepare  operating  and 
maintenance  of  manuals;  design 
system  and  plan  for  purchasing  new  or 
remanufactured  parts.  Requires  high 
school  graduate  with  5  years  of  experi¬ 
ence  performing  all  duties  of  job 
described;  must  have  complete  famil¬ 
iarity  with  Goss  Metro  Press,  both  Brit¬ 
ish  and  American  standards.  40  hours 
per  week,  8AM-6PM.  $3,000  per 
month  salary  plus  up  to  $3,000  per 
month  stipend  for  verifiable  living 
expenses.  Qualified  applicants  only 
send  resume  to:  Morris  Communica¬ 
tions,  Attn:  W.  Mitchel  Denning,  PO 
Box  936,  Augusta,  Georgia  30913. 


NIGHT  MAILROOM  MANAGER  Growing 
Southern  California  daily  is  seeking  a 
strong  manager  to  run  night  operation. 
Harris  background  preferred.  Send 
resume  and  salary  history  to:  Personnel 
Dept.,  The  Sun,  399  No.  "D"  St.,  San 
Bernardino,  CA  92401.  EOE. 


OFFSET  PRESS  PERSON  -  at  least  four 
years  experience  on  double-wide  press¬ 
es.  Headliner  Offset  and/or  mainte¬ 
nance  experience  a  plus.  Apply  to: 
Personnel  Dept.,  The  Sun,  399  No. 
"D"  St.,  San  Bernardino,  (lA  92401. 
EOE. 


STEUBEN  PRINTING  COMPANY  is 
seeking  a  well-rounded  marketing- 
oriented  operations  manager  to  manage 
all  aspects  of  its  printing  plant  to 
inicude  the  newspaper,  shopper, 
commercial  products  and  special  publi¬ 
cations.  This  department  head  must 
nave  strong  administrative  and  interper¬ 
sonal  skills.  He/she  will  be  responsible 
for  training,  planning,  quality  control, 
equipment  purchases  and  customer 
relations.  Steuben  Printing  Company  is 
located  in  a  dynamic  small  town  in  the 
heart  of  101  Lake  Resort/Recreation 
area  in  Northeast  Indiana.  Please  send 
resume  and  salary  requirements  to 
David  Miller,  General  Manager,  PO  Box 
180,  Angola,  IN  46703. 


_ PROMOTION _ 

PROMOTIONS  MANAGER 
Aggressive,  creative  individual  needed 
for  fastest  growing  South  Florida  news¬ 
paper,  2  dailies,  1  weekly.  Applicants 
must  have  experience  in  advertising, 
customer  market  research,  promotions 
of  circulation  growth  sales.  Knowledge 
of  audio-visual  helpful,  ability  to  work 
with  various  departments,  possess 
strong  communication  skills,  be  respon¬ 
sive  to  community  concerns,  track 
product  acceptance  and  response.  The 
manager  will  work  closely  with  associ¬ 
ates  and  the  Director  to  provide  the  best 
possible  programs  to  service  and  prom¬ 
ote  continued  circulation  growth. 

This  position  requires  a  professional 
whose  excellent  track  record  reflects 
technical  expertise  and  creativity  in 
developing  sales  promotions  and  inter¬ 
personal  skills  to. provide  strong  written 
and  graphic  communication  along  with 
data  management  skills  for  information 
maintenance. 

Salary  range  for  this  position  is 
$35,000-$40,000  with  benefits  pack¬ 
age  that  includes  medical,  401 K,  stock 
purchase  plan,  plus  M.B.O. 

Please  send  written  resumes  to:  Dennis 
Gardiner,  Circulation  Director,  The 
Boca  Raton  News,  Inc.,  33  S.E.  Third 
Street,  Boca  Raton,  FL  33432. 


PUBUC  RELATIONS 

PR  JOBS.  Twice-monthly  listing  tracks 
current  California  openings  in  PR.  $30 
for  3  months.  For  free  sample,  mail 
SASE  to  California  Communications 
Connection,  PO  Box  186,  Carmichael, 
CA  95609. 


_ SALES _ 

AGENCE  FRANCE-PRESSE,  Interna¬ 
tional  News  &  Picture  Service,  is  look¬ 
ing  for  a  Washington-based  marketing 
and  sales  representative  for  the  U.S. 
market.  Compensation  depending  on 
experience  in  the  field  or  news  and 
photo  wire  distribution.  Spanish 
language  a  plus.  Medical  Insurance, 
Pension  Plan.  Send  resume  to  AFP, 
Attn:  Claude  Moisy,  General  Manager, 
1612  K  St.,  NW,  Washington,  DC 
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DISTRICT  SALES  MANAGER 

Camex,  a  leading  supplier  of  electronic 
pre-press  systems  for  the  newspaper 
industry,  is  expanding  its  national  sales 
organization  due  to  record  sales  activity 
and  demand  for  our  expanding  product 
line. 

We  seek  a  proven  sales  professional  to 
fill  the  position  of  district  sales  mana¬ 
ger.  This  Atlanta-based  opportunity 
requires  a  successful  track  record  sell¬ 
ing  electronic  pre-press  newspaper 
systems.  You'll  manage  resources  for 
multi-state  territory,  selling  the  entire 
product  line. 

The  ideal  candidate  will  be  a  highly- 
motivated  individual  who  understands 
the  complete  pre-press  function.  We 
offer  a  generous  base  salary  in  addition 
to  an  aggressive,  open-ended  commis¬ 
sion  package  and  a  comp'ehensive 
benefits  program. 

Send  your  resume  in  strict  confidence 
or  call: 

Keith  Vincent,  Regional  Manager 
Camex,  Inc. 

11000  Circle  75  Parkway 
Suite  800 
Atlanta,  GA  30339 
(404)  933-1545 


POSITIONS 

WANTED 


ADMINISTRATIVE 


OWNER  of  small  publishing  company 
seeks  new  challenges.  Experience  in 
newspapers  and  magazines  from  editor¬ 
ial  and  business  sides.  Want  publisher 
position  in  small-  to  medium-sized 
company.  Box  3519,  Editor  & 
Publisher. 


PUBLISHER/GM/EDITOR 
Eight  years  editor  of  quality  community 
newspaper.  Seven  years  as  GM  of 
$10MM  company.  MBA.  Age  37.  Solid 
experience  and  success-oriented.  Seeks 
challenging  management  position 
combining  experience.  Box  3520, 
Editor  &  Publisher. 


PUBLISHER/GM 

If  you  need  a  professional  who  produces 
excellent  results,  contact  John  Shields, 
2424  Brookdale  Court,  Merced,  CA 
95340.  (209)  723-7407. 


VERSATILE  newspaper  executive,  44, 
who  feels  equally  comfortable  making 
sales  presentations,  analyzing  financial 
statements,  covering  news  stories  or 
supervising  production  departments, 
seeks  publisher  spot  on  community- 
minded  small  daily.  Box  3464,  Editor  & 
Publisher. 


ADVERTISING 


AD  REP  with  own  office  currently  sell¬ 
ing  for  2  national  trade  books.  No.  1 
producer.  We  cover  all  expenses.  Can 
accept  1  new  book.  Expert  in  telemark¬ 
eting.  Draw  us  commission  or  retainer. 
Reply  Box  3513,  Editor  &  Publisher. 


_ CARTOONIST _ 

EDITORIAL  CARTOONIST 
Nationally  syndicated,  award-winner  on 
metro  daily  looking  for  change  of  scene. 
Box  3512,  Editor  &  Publisher. 
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HANDS-ON  MANAGER  can  direct  all 
facets  of  circulation.  Strong  marketing/ 
promotion  skills.  Degree.  Terry  Morris, 
(913)  762-2971. 


OUTSTANDING  TRACK-RECORD  as 
Circulation  Director  for  both  small  and 
top-ten  market  newspapers.  Very  strong 
leader  and  motivator.  Available  Febru¬ 
ary  1989.  Box  3407,  Editor  & 
Publisher. 


No  man,  for  any  consider¬ 
able  period,  can  wear  one 
face  to  himself,  and 
another  to  the  multitude, 
without  finally  getting 
bewildered  as  to  which 
may  be  the  true. 

Nathaniel  Hawthorne 


EDITORIAL 


AGGRESSIVE  science  beat  or  mix 
science,  general  assignment  wanted  for 
recent  graduate  with  8  months  general 
assignment  experience.  Former  bio¬ 
chemist.  Will  initiate  people-oriented 
science  coverage,  not  just  follow  wires. 
Box  3495,  Editor  &  Publisher. 


AWARD-WINNING  go-getter  with  full 
range  of  experience,  including  manage¬ 
ment.  After  25  years  with  excellent  big- 
league  daily,  seeks  high-level  newsroom 
position  with  future.  Prefer  Zones  1,  2, 
5,  9.  Vigorous,  business-like,  but  flexi¬ 
ble,  and  a  sense  of  humor.  Family  man. 
In  no  rush.  Box  3443,  Editor  & 
Publisher. 


DECEMBER  '88  graduate  from  the 
University  of  Texas  at  Austin  seeks 
entry-level  copy  editing  position.  Previ¬ 
ous  experience  with  a  major  college 
daily  includes  reporting,  layout  and 
editing.  Resume  and  references  avail¬ 
able.  Robert  (214)  896-4023. 


ENERGETIC,  EXPERIENCED  COPY 
EDITOR  seeks  position  with  mid-sized 
or  metro  daily  in  Zones  2,  3,  4,  or  6. 
Journalism  Master’s  degree  candidate. 
Available  to  start  May  1989.  Box  3473, 
Editor  &  Publisher. 


EXPERIENCED  (6  years)  Black  sports 
writer  seeks  move.  Excellent  creden¬ 
tials.  Box  3521,  Editor  &  Publisher. 


EXPERIENCED  EDITOR  seeks  key 
newsroom  position  with  mid  or  large 
size  daily.  Strong  news  judgment, 
excelllent  layout  skills.  Box  3526, 
Editor  &  Publisher. 


FEATURES  EDITOR  wants  to  produce 
“human”  section  that  is  compelling  to 
read  and  touches  readers’  hearts  with 
its  content  and  design.  Strong  in  staff 
training,  supervision.  Wild  about 
graphics.  Box  3525,  Editor  & 
Publisher. 


GRADUATE  STUDENT  finishing 
master’s  degree  in  journalism,  willing  to 
work  anywhere  if  it’s  on  a  good  daily 
that  challenges  writing  and  reporting 
skills.  Box  3487,  Editor  &  Publisher. 


HARD-WORKING  NEWS  REPORTER 
seeks  entry-level  position  at  daily  or 
weekly  publication.  Midwest  region 
preferred.  Ohio  State  University  School 
of  Journalism  graduate.  Available  July 
1989.  Molly  Griffin,  OSU  Placement 
Office,  (614)  292-7055. 


Investigative/General  Reporter/Editor 
Aggressive,  former  New  Yorker.  Exten¬ 
sive  investigative  experience.  Front 
page  publication.  Needs  prime-time 
crime.  B.A.  in  journ.,  minor  in  liberal 
arts/English.  Will  relocate.  Call  R.L. 
Heller  (213)  438-8655.  3600  E.  7th 
St.  #3,  Long  Beach,  CA  90804. 


Kansas  City,  Missouri.  Writer  doing 
research  needs  temporary  post  news¬ 
paper,  magazine,  ghost.  10  years  exper¬ 
ience  features,  specializing  in  science. 
Precise,  versatile,  fast.  Box  3522, 
Editor  &  Publisher. 


May  graduate  from  top  J-school  will  be 
seeking  job  opening  as  general  assign¬ 
ment  reporter.  Experience:  college 
newspaper  senior  editor  and  writing 
positions,  and  2  internships  at  local, 
medium-sized  daily.  Will  live  anywhere. 
Box  3494,  Editor  &  Publisher. 


NATIONAL  award-winning  editor-in- 
chief  of  the  nation’s  largest  (in  terms  of 
circulation,  budget  and  staff)  and  best 
(as  selectd  by  SPJ)  student  nevrspaper 
seeks  entry  level  sports  reporter  or 
editor  position  anywhere  in  the  nation. 
Box  3486,  Editor  &  Publisher. 


Photojournalist/reporter  received  M.A. 
in  journalism  1988  and  looks  forward  to 
being  part  of  professional  team. 
Specialty  B&W  and  color  slide  photo¬ 
graphy.  Willing  to  travel.  Prefers  work¬ 
ing  in  Zone  9  or  overseas.  M.E.  Sisko, 
PO  Box  41922,  Tucson,  AZ  85717. 


Recent  City  University  of  London  gradu¬ 
ate,  MA,  currently  city  reporter  for  daily 
seeks  Third  World  string  with  national 
magazine  or  paper.  Spanish  speaking. 
Box  3469,  Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  1001 1 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


SPORTS  REPORTER/EDITOR 
3  years  experience  at  28,000  AM  daily 
covering  Div.  I  sports  and  administra¬ 
tion.  Prolific  writer;  skilled  with  heads 
and  layout.  Solid  photo  skills.  Excellent 
references.  Dailies  only;  Zones  3,  4  or 
6.  Box  3468,  Editor  &  Publisher. 


SPORTS  WRITER/EDITOR  with  two 
years  experience  and  MA  in  journalism 
seeks  position  in  Zone  1,  2,  5  urban/ 
suburban  area.  Excellent  attention  to 
detail,  photography  skills.  Write  Box 
3485,  Editor  &  Publisher. 


SPORTSWRITER.  5  years  experience  in 
prep  and  collegiate  coverage.  Also 
experienced  in  page  design  and  editing. 
Zone  6  only.  Box  3500,  Editor  & 
Publisher. 


POSITIONS  WANTED 


EDITORIAL 


TRAPPED  IN  ACADEMIA!  12/88  Univ. 
of  Iowa  grad.,  M.A.  d^ree.  Photo,  writ¬ 
ing,  editing,  production  skills.  I’ve  got 
the  education,  need  the  chance  to 
shine!  Nancy  Prawdzik,  915  E. 
Washington,  Apt.  4,  Iowa  City,  lA 
52240.  (319)  351-3543. 


VERSATILE  COPY  EDITOR  seeks  fast- 
paced  job  at  mid-size  or  metro  daily. 
Can  fill  any  rim  position.  Four  years 
experience  as  copy  editor,  news  editor, 
wire  editor.  Pagination  skills.  Graduate 
degree.  Zones  3,4,5.  Leave  message 
(812)  332-3426. 


WRITER  with  3  +  years  experience  writ¬ 
ing  features  and  one  year  experience 
editing  magazine,  seeks  position  as 
medical/science  features  writer.  Exten¬ 
sive  science  education  +  medical 
background.  Eager  to  relocate,  willing 
to  travel  extensively.  (804)  623-7605 
leave  message. 


YALE  GRADUATE  (Dec  ’87)  with  report¬ 
ing  internships  at  U.S.  &  British  dailies 
seeks  copy  editing  position,  preferably 
in  Great  Lakes  or  northeast.  Tom 
Brooks,  582  Birch  Hill  Dr.,  Youngs¬ 
town,  OH  44509.  (216)  792-9984. 


YOUR  FLORIDA  CONTACT 
Award-winning  writer;  native  Floridian; 
30  years’  experience;  journalism, 
corporate,  ma^zines;  nearly  any  style, 
topic;  raw  data  or  sparkling  copy; 
35mm  photography;  M.G.  Jameson, 
(813)  634-8652. 


PHOTOGRAPHY 


UT-Austin  HONORS  GRAD 
Seeks  staff  photographer  position. 
Experienced  in  color,  typesetting,  pagi¬ 
nation,  layout/pasteup.  Some  writing. 
Serious  inquiries  to  Box  3470,  Editor  & 
Publisher. 


PRODUCTION 


OPERATIONS  EXEC. 

Highly  accomplished,  hands-on,  well 
known  operations  executive  with 
demonstrable  track  record  seeks  a 
change.  Technically  astute  and  well 
versed  in  all  aspects  of  multi-faceted 
newspaper  opeations  seeks  senior  level 
career  opportunity  with  progressive 
company.  Box  3523,  Editor  & 
Publisher. 


PROOFREADING 


PROOFREADING:  full-time  wanted  by 
English  teacher  with  newspaper 
proofreading  experience.  Gilbert  Bout- 
roix,  129  N.  8th  St.,  #108,  Las  Vegas, 
NV  89101. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 


SHOP  TALK  AT  THIRTY 


A  survey  of  sports  journalists 


By  Bruce  Garrison 

and  Michael  Salwen 

Sports  journalists  are  about  evenly 
split  regarding  whether  the  main  com¬ 
ponents  of  journalism  can  be  learned 
in  college  and  whether  a  college  edu¬ 
cation  should  be  a  prerequisite  for  the 
job,  according  to  a  recent  survey. 

However,  regarding  one  education- 
related  matter,  a  bare  majority  of  the 
249  members  of  the  Associated  Press 
Sports  Editors  organization,  com¬ 
prised  of  mostly  sports  section  editors 
and  managers,  were  in  agreement. 

Fifty-one  percent  of  the  members 
who  responded  to  the  mail  survey 
sponsored  by  the  University  of 
Miami’s  School  of  Communication 
agreed  that  journalists  should  be 
“required  to  periodically  improve 
their  skills  by  going  to  institutes  or 
taking  refresher  courses  at  universi¬ 
ties.”  Only  27%  disagreed,  and  the 
rest  neither  agreed  nor  disagreed. 

The  surveys  were  mailed  to  all  624 
members  of  the  organization  during 
June  1988.  A  second  mailing  was  sent 
to  nonrespondents  during  October.  A 
total  of  40%  returned  usable  question¬ 
naires  in  the  study. 

Thirty-eight  percent  agreed  that  a 
college  education  should  be  manda¬ 
tory  for  anyone  in  journalism;  40% 
disagreed. 

The  results  were  similar  regarding 
the  value  of  a  college  education  in 
learning  the  components  of  journal¬ 
ism.  To  the  proposition,  “The  main 
components  of  journalism  cannot  be 
learned  in  college,”  41%  agreed;  38% 
disagreed. 

Miami  Herald  executive  sports  edi¬ 
tor  Paul  Anger,  contacted  for  his 
response  to  the  study’s  findings,  said 
the  best-prepared  sports  reporter 
today  has  both  a  strong  educational 
background  and  professional  experi¬ 
ence. 

“The  results  don’t  surprise  me, 
really.  I  think  you  have  to  have,  and 
this  is  the  ideal  situation,  a  mixture  of 
college  and  on-the-job  training  in 


(Garrison  and  Salwen  are  associate 
professor  and  assistant  professor, 
respectively,  in  the  News-Editorial  and 
Photocommunication  Program  of  the 
School  of  Communication  at  the  Uni¬ 
versity  of  Miami.  They  would  like  to 
thank  Dean  Edward  Pfister  and 
Orlando  Sentinel  assistant  managing 
sports/editor  Steve  Doyle,  1988-89 
APSE  first  vice  president,  for  their 
support  of  this  project.) 


school,”  he  explained.  “This  is 
because  the  problem  is  [for  students] 
to  develop  clips  they  need  to  apply  for 
jobs.” 

Anger,  a  journalism  graduate  of  the 
University  of  Wisconsin  at  Oshkosh, 
said  working  for  the  college  paper  or 
for  a  local  newspaper  part  time  helps 
students  who  aspire  to  sportswriting 
careers  today.  “It  gives  you  a  better 
perspective.” 

APSE  first  vice  president  Steve 
Doyle,  assistant  managing  editor/ 
sports  for  the  Orlando  Sentinel,  said 
college  education  should  be  required 
of  all  entry-level  sportswriters  today. 

“It  should  be  mandatory,”  he  said. 
“For  entry-level  people  today,  I  want 
to  see  that  education.  Too  many 
[applicants]  are  limited  in  focus  in 
their  education,  especially  at  the  big 
schools.  A  broader-based  education 
is  helpful;  too  many  beginning  sports- 
writers  just  don’t  know  about  the  out¬ 
side  world.” 


Post,  have  their  own  written  ethics 
policies  that  include  references  to 
sports  reporting. 

“W'e  have  both  a  written  policy  and 
a  verbal  policy,”  Solomon  said.  “We 
try  to  let  people  know  what  we 
expect.  It’s  [ethics]  changed  steadily 
over  the  years.  Large  and  small  news¬ 
paper  sportswriters  are  aware  of  the 
moral  codes  of  performance  today.” 

The  survey  also  tapped  into  four 
other  questions  sometimes  asked  in 
journalism  today. 

The  survey  found  overwhelming 
support  —  90%  agreed  —  for  the 
statement  that  journalism  should  be 
regarded  as  a  profession. 

Regardless  of  these  findings,  Loui¬ 
siana  State  University  journalism 
professor  John  Merrill,  author  of 
numerous  journalism  books,  includ¬ 
ing  books  about  media  ethics  and  pro¬ 
fessionalism,  said  journalists  need  to 
be  better  informed  about  what  consti¬ 
tutes  a  profession. 


“We  want  well-educated  [sportswriters  and 
managers],  but  we  don’t  want  mostly  white  and 
male  as  we  are  now.  We  are  working  to  change  that’ 


However,  George  Solomon,  assis¬ 
tant  managing  editor/sports  for  the 
Washington  Post,  said  editors 
searching  for  quality  sportswriters 
cannot  overlook  those  without 
academic  credentials. 

“Many  times  a  person  can  be  gifted 
in  creative  ways  but  not  hold  a 
degree,”  he'  said.  “Newspapering  is 
still  one  of  the  professions  left  where  a 
person  can  excel  and  not  have  interest 
in  obtaining  a  degree. 

“It  is  more  and  more  important 
these  days  to  get  a  broad  education  to 
be  aware  of  the  world  and  many  dif¬ 
ferent  subjects,”  he  believes.  “You 
have  to  have  an  open,  curious  mind 
today.  I  think  people  who  want  to  just 
go  to  the  game  don’t  cut  it  anymore.” 

The  survey  also  addressed  two 
ethical  questions. 

Not  surprisingly,  sports  journalists 
gave  overwhelming  support  to  writ¬ 
ten  codes  of  ethics  in  newsrooms  — 
85%  agreed  —  and  supporting  the 
view  that  journalists  should  be  willing 
to  go  to  jail  to  protect  their  sources  — 
80%  agreed. 

Many  metropolitan  daily  newspa¬ 
pers  today,  such  as  the  Miami  Herald, 
Orlando  Sentinel  and  Washington 


Merrill,  who  concedes  his  views 
are  out  of  the  mainstream,  has  argued 
over  the  years  that  journalism  is  not  a 
profession,  nor  is  it  desirable  for  jour¬ 
nalism  to  become  a  profession.  A  pro¬ 
fession,  Merrill  maintains,  would 
threaten  journalists’  “autonomy”  by 
requiring  them  to  adhere  to  rules  and 
standards  set  by  society  and  organiza¬ 
tions. 

“They  [journalists]  don’t  think 
about  it  [professionalism]  much, 
really,”  Merrill  said.  “Journalists 
shouldn’t  consider  themselves 
.  .  .  true  professionals.  They  are  not 
licensed,  do  not  have  minimal 
entrance  requirements,  and  they  do 
not  enforce  codes  of  ethics.  They 
should  consider  themselves  just  jour¬ 
nalists,  not  professional  journalists.” 

Overwhelming  support  was  also 
found  for  a  statement  dealing  with  the 
value  of  research.  Fully  85%  of  those 
surveyed  agreed  with  the  item, 
“Newspapers  should  rely  on  research 
to  improve  their  products  and  serve 
their  readers.” 

APSE’S  Steve  Doyle  offered  one 
possible  explanation  for  the  interest 
(Continued  on  page  36) 
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Newspapers-driveyour 
AMtomotive  lineage  up! 

with,  your  ad  in  E&P’s  speciai  Automotive 
Advertising  section,  March  18,  1989! 

Here  is  an  editorial  package  that  provides  a  strong  and 
moving  vehicle  to  carry  your  market/medium  message  to 
realistic  automotive  advertising  prospects  —  both  national 
and  local!* 

•  Interview  with  a  top  executive  •An  analysis  of  Birch/Scarborough 

of  advertising  services  at  Data  on  Automotive  Ownership 

General  Motors.  patterns. 

•  An  analysis  by  Claritas  of  •  Interview  with  the  president  of 

R.L.  Polk  automotive  data.  an  advertising  agency  who 

has  specialized  very  successfully 

•  Round-up  of  consumer  trends  as  in  developing  regional 

seen  by  newspaper  automotive  advertising  strategies, 

writers  around  the  country. 

•  Interview  with  the  president 

•  A  feature  on  the  automotive  parts  of  NADA  (National  Automobile 

and  service  industry  from  the  Dealers  Assoc.)  and  with  successful 

standpoint  of  its  marketing  potential,  dealers  using  newspaper  ads. 

Names  from  lists  supplied  by  respected  associations  and  representatives 
of  newspapers,  plus  those  already  on  E&P’s  circulation  roll,  will  combine 
to  assure  complete  distribution  of  the  section  throughout  the  Automotive 
Advertising  field. 

The  meter  is  running  —  space  reservation  deadline  is  March  1st 
and  for  advertising  material,  March  8th. 

Call  your  local  advertising  representative  or  Don  Parvin  at  (212)  675-4380 

New  York  Chicago  Los  Angeles  San  Francisco  Toronto 

1 1  West  19th  Street  303  East  Ohio  Street  Ste.  801,  3250  Wilshire  Blvd.  Ste.  1420, 450  Sansome  Street  148  King  Road  E. 

New  York,  NY  1 001 1  Chicago,  IL  6061 1  Los  Angeles,  CA  9001 0  San  Francisco,  CA  941 1 1  King  City,  Ontario  LOG  1 KO 

(212)675  4380  (312)645-0123  (213)382-6346  (415)421-7950  (416)833-6200 

Fax:(212)929-1259  Fax:(213)382-1108  Fax:(415)398-4156  Fax:(416)833-2116 

Ecilor  &  PubBsher  ^  ABP 

11  Wesll9lhSueet 'New  >ibrK.  NY  10011  *212  6754380  ANM 

PAX#  212  929  1259 


*extra  copies  of  this  section  will 
be  available  for  your  local  use. 


THEOIMTERB/OC 

Jimmy  Manis  likes  teams,  but  he  doesn’t  like  games,  built  a  solid  managerial  team  and  leans  on  it  He  listens 
Manis  is  general  manager  of  The  Pittsburgh  Press,  to  what  his  people  have  to  say,  makes  careful,  thorough 
The  job  is  tough,  and  so  is  he.  His  newspaper  faces  plans  and  looks  ahead  for  ways  to  improve, 

competition  from  sue  other  dailies  in  the  area— three  Now  in  his  20th  year  with  Scripps  Howard,  Manis 

with  Sunday  editions— plus  a  pair  of  shoppers.  is  dedicated  to  publishing  a  toj^caliber  newspaper.  “We 

“He’s  very  decisive;  a  goexi  team  leader,”  says  check  each  facet  of  our  operation  daily’’  he  says.  “We 

data  systems  (hrector  Dan  Persian!.  “He  knows  and  make  sure  there  are  no  surprises” 

loves  this  business  and  there  are  no  games  or  office  Jimmy  Manis.  Resolute.  No-nonsense.  The  quar- 

politics  with  him!’  terback.  One  of  more  than  8,  jO  people  at  Scripps 

Manis  says  he’s  a  “hands-on”  operator.  He  has  Howard  Newspapers. 

PEOPLE  COMMITTED  TO  EXCELLENCE 

SCRIPPS  HOWARD 
ill  NEWSPAPERS 
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